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SECTION 1: GENERAL INFORMATION
ABOUT NEXUS HUB

Welcome to the Nexus Hub. Our mission is helping companies grow.

Nexus enhances your virtual, on-site or hybrid engagement program so that you stand
out against the competition and close bigger deals, faster.

Nexus facilitates communications and marketing across key enterprise divisions to create
one point of contact for efficiency and reporting.

Nexus Hub is easily accessible from any web browser on your laptop and on your mobile
device.

From enhancing customer engagements to making program management more efficient
to accelerating and growing sales, Nexus is the solution to take customer engagements
to new heights.

- Customer Engagement
- Virtual & Hybrid

- On-Site Experience

- Voice of the Customer

- Sales Acceleration

- Content Management

- Intelligence & Reporting
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PROGRAM SITE AND USER LOGIN USER LOGIN (new functionality)

We replaced an old login form to the new functionality of Program Site. All content user
is able to manage inside the Nexus Hub (please see section 8.4.).

For instance, we have a completely new customer, and they did not setup a Program Site
styles/setting. When customer opens a Nexus Hub they will see a login page.

X nexus

@ pic

Corporate
Experience Center

Figure 1. Nexus Hub login page

- Nexus logo in the header clickable and user will navigate to the Nexus official
website

- Login button in the header navigates user to the Cognito login form

- The company logo can be uploaded inside Settings — Branding menu (please see
section 3.4.).

- Test under the logo (Corporate Experience Center) managed inside the Program
Site — Program Settings — Program Name field

The same login page will be displayed when customer turned off the “Enable Program
Site” toggle inside the Program Site — Program Settings

The next case when our customer turned on the “Enable Program Site” toggle and filled
in all required information about their briefing program, solutions, and information about
center(s).

When customer will open link to their Nexus Hub product, they will see the following
pages.
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Figure 2. Program Site
The section with Centers will contain only that center for which our customer enabled the

“Enable Program Site” toggle inside the inside the Program Site — Center Settings.

Clicking on some Center they will navigate to the Center Page. This page contains more
detailed information about Briefing Center.
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WHEN YOU VISIT THE CXC

Figure 3. Center Page

From all page (Program Site, Center Site) user can login to the Nexus Hub by clicking the
“Login” button.

10
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Logging i

There are two possible variants to log in:

n for the first time.

- Login with SSO (Single Sign-On) option
- Login using email and password

Login using email and password:

After Admin create your account you should receive email from the system with login,
temporary password, and URL to the Nexus Hub.

Welcome to your Nexus Hub! Kopauwa x

No-r...@...nexuscenter.dev
KOMY. MHE ~

Xp @HIAMACKMIA ~ > pycCKWid ¥  MepemecTi cooblueHue

X nexus What's next is here

Welcome to Your Nexus Hub!

Hi kesafotielena@gmail. com

We're excited to have you onboard. On the Nexus Hub, you'll find many enhancements to take your
briefing engagements to the next level!

Below is the information to get you started using the Nexus Hub:

L kesafotielena@gmail.com

Temporary password: ~66073kl6nd)0496

Url to login: https:#/nttdata.uat. nexuscenter.dev/platform

Using the URL, login to the Nexus Hub with the provided usemname and temporary password. After
logging in, we advise that you change your temporary password to something more permanent. If you
experience difficulties or have questions, please reach out to us at support@nexuscenter.io

Regards,
The Nexus Team

Figure 4. "New User Account” Email from
Clicking URL link user navigates to 'Sign In’ form.
After first login with a temporary password user needs to change it to permanent

Login using email and password:

Clicking "<Tenant>SSO' user will log in with SSO option.

11
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Forgot your password?

To reset your password, click the "Forgot your password?" link from the login page. Enter
your username and click "Reset my password". Check your email for a time sensitive link

that you will use to choose a new password.

L) centerSuite

Forgot your
password?

Enter your Email below and we will send a
message to reset your password

Email

Reset my password

Figure 5. 'Forgot your password' form

User will receive email with text body “We've received your request that you would like to
reset your password. Please use the code below to reset your password:” and code to restore

password.

User should fill ‘Change Password’ form with code from email.

L) CenterSuite

We have sent a password reset code by email to
o***@s*** tv. Enter it below to reset your password
Code

New Password

Enter New Password Again

Change Password

Figure 6. Change Password form

12
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SECTION 2: USER MANAGEMENT AND PERMISSIONS

NOTES:

Tenants already created in the system have only entities - first/last name, email, and

phone number. To map these tenants with new Role Model, we will provide them the

following permission:

- Center Access - All Centers

- Default Center - the first briefing center from the list

- System Role - Admin
- Company - Tenant name

Starting with the current release we divide our users by roles based on the User

Management and Permissions functionality.

Now we split our users into two separate roles — Admin and Manager (Briefing Manager).

Below you can see table with main functionalities available for different roles.

Table 1. User Management and Permissions

Functionality Admin Manager
Program | Support & | Program | Support &
Staff Logistics Staff Logistics
Settings — Programs
Manage entities inside Settings menu v v v v
(Centers/Rooms/Industries/Engagem
ent Types/Topic Categories/
Evaluation Questions/Emails)
Settings — Users:
Create a new user v/ v/ X X
User - Profile:
See their own profile v v v v
Home page:
Manage briefings on the Home page: v v v v

13
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- see list with Active and Upcoming

briefings
Create a new briefing as a Briefing v v/
Manager Only for Only for
briefings briefings
with with
Engageme Engageme
nt Type = nt Type =
Test Test
Engagement — Calendar:
Calendar View v v
Engagement — Briefings:
Create a new briefing as a Briefing v/ v/
Manager Only for Only for
briefings briefings
with with
Engageme Engageme
nt Type = nt Type =
Test Test
Manage briefings on the Briefings v v

page:
- see list with

Active/Completed/Postponed
briefings

- create/edit/delete/postpone
briefings

- create/edit/delete Agenda
- create/edit/delete Attendees
- manage Facilitation tab

- manage Experience tab

14
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- receive numbers of feedback on the
Evaluation tab

- Send emails
- Launch Virtual Welcome screen

- Launch CE App Client

- create/edit/delete Topic
- assign Topic to a Speaker

- export Topics

Send emails: v v
- "Meeting Invite” . Only for Only for
- "Ce App Access Link briefings briefings
with with
Engageme Engageme
nt Type = nt Type =
Test Test
Engagement — Accounts:
Manage Accounts: v v
- create/edit Accounts
- export Accounts
- delete Accounts v X
Engagement - Speakers:
Manage Speakers: v v
- create/edit/delete Speaker
- assign Speaker to a Topic
- export list of Speakers
Engagement - Topics:
Manage Topics: v v

Engagement — Requests:

15
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Manage Externa/Internal requests:

- edit Interna/External requests on the
Pending page

- create Internal requests
- delete requests

- convert requests into the briefing

Experience — Customer Portal:

Manage CE App Client:

- edit Center Info and Leadership
Team Info

- create/edit/delete Media

- create/edit/delete Leadership Team
Members

- create/edit/delete Concierge
Categories

- create/edit/delete Places for each
Concierge Category

- manage Styles
- create/edit/delete Messages

- manage Settings/Configuration

Experience — Virtual Warmer:

Manage Virtual Welcome screens:
- create/edit/delete Quick Use forms
- manage Settings

- create/edit/delete Background
media files

Experience — On-Site Channel - Welcome Screen:

- manage product styles/settings

v

v

16
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Experience — On-Site Channel - Room Warmer:

- manage product styles/settings

v

v

Insight — Analytics:

See Analytics (new feature):

- see analytics for different CE App
modules (App Usage/Sections
Views/Media Metrics)

- export reports

Insight — Reports:

- View the charts
- filter
- export

17
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SECTION 3: SETTINGS
3.1. USERS

Admin user can navigate to that page from the Settings menu and then selects the ‘Users’
option.

& Q-

Programs

=1
ar
Users

Reports

Integrations  Q

Figure 7. Drop-down with options inside 'Settings' menu
On the ‘Users’ page Admin sees the already created users either Admin or Manager.
CREATE A NEW USER

The other important possibility for Admin user is to create a new user by clicking on 'Add
User’ button.

On the 'User Details’ form Admin should fill in the following information:

Table 2. User Details form

Field Data

Email . Required
. Text field
. Max length: 100

. Error message: User Email name is required

A W N -

First Name . Required
. Text field
. Max length: 100

. Error message: User First Name is required

A W DN =

Last Name 1. Required
2. Text field

18
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3. Max length: 100

4. Error message: User Last Name is required
Headshot 1. Optional

2. lmage upload button

3. Supported files: png, jpeg, jpg

4. Max file size: 50 MB
Company 1. Required

2. Text field

3. Max length: 100

4. Error message: Company is required
Title 1. Optional

2. Text field

3. Max length: 100
System Role 1. Required

2. Dropdown with roles - Admin, Manager
3. Error message: System Role is required

Program Role

1. Required

2. Dropdown with roles — Program Staff, Support &
Logistics

3. Error message: Program Role is required

Center Access

1. Required

2. Dropdown with the list of available Centers

3. Multiple selection

4.'ALL’ option available only for user with the System
Role - Admin

5. Error message: Center Access is required

Default Center

1. Required

2. Dropdown with the list of Centers previously selected
on the ‘Center Access’ field.

3. Error message: Default Center is required

19
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EDIT/DELETE USER
Admin can edit other user’s details by clicking on a name of that user on the list.

On the ‘User Details’ page all information related to the selected user displays in read-
only mode.

At the bottom of the screen Admin can track the information who created and modified
the selected profile:

Figure 8. Created By/Last Modified By section

If Admin wants to change some information they should click on the ‘Edit’ text button
located under the title.

On the other user’s details page, all information except the ‘Email’ field is available for
editing.
Admin can delete other user from the system by clicking on the 'Delete’ text button.

Currently logged into the CS Platform Admin can view they own profile on the Users list.
The main difference that user cannot change they System Role and delete their own
profile from the system.

NOTES:

1. In cases when Admin changed user's System Role/Center Access/Default Center the
current session should expire. The next action that this user tries to take forward they to the
login page.

2. If a user’s account is deleted, the next action that deleted user tries to take in the portal
should stop.

20
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3.2. PROGRAMS

At the “Settings -> Programs” Admin user can manage the following options:

- Centers

- Rooms

- Industries

- Engagement Types
- Topic Categories

- Evaluations

- Emails

3.2.1. CENTERS

On that page Admin can only view the list with already created Centers. Also, we allow
user edit Center information.

NOTES:
If you need to create a new Briefing Center, please contact your host for assistance

User can edit center details by clicking Center name on the list. After that user navigates
to ‘Center Details’ page on edit mode.

Field Data

Center Name . Required
. Text field

. Max length: 80 symbols

A W DN =

. Error message: Center name is required

Time Format . Required
. Drop-down with 12 and 24h options
. The 12h format specified by default

. Error message: Time Format is required

A W N =

NOTES:

In the June release we simply added that drop-down
inside the Center Details form.

In the August release the time format will apply to the
corresponding products — Customer Postal, Virtual
Warmer, Signet Player

21
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Time Zone

1. Required

. Read-only

Country

w

. Required
. Dropdown
. Error message: Country is required

Address Line 1

A W N =

. Required

. Text field

. Max length: 50 symbols

. Error message: Address line 1 is required

Address Line 2

w N

. Optional
. Text field
. Max length: 35 symbols

City

AW N =

. Required
. Text field

. Max length: 58 symbols
. Error message: City is required

State

w N

. Required
. Dropdown
. Error message: State is required

Zip/Postal Code

U A W N =

. Required

. Text field

. Only numbers

. Max length: 10 symbols

. Error message: Zip Code is required

Phone Number

. Optional

2. Only numbers

. Max length: 20 symbols

22
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3.2.2. ROOMS

On that page, user can see the list with previously created rooms into an external briefing
management system.

All information on that page is displayed in the read-only mode.

3.2.3. INDUSTRIES

On that page, user can see the list with previously created industries into an external
briefing management system.

All information on that page is displayed in the read-only mode.

3.2.4. EVALUATIONS

On that page, user can see the list with created evaluation questions into an external
briefing management system. These questions use in CE Client App for surveys after
briefing.

All information on that page is displayed in the read-only mode and in the same time
user can filtering questions by Attendee Type and Question Levels (Briefing Engagement
or Agenda Speaker).

3.2.5. ENGAGEMENT TYPES

On that page, user can see the list with Briefing Types already created into an external
briefing management system.

All information on that page is displayed in the read-only mode
3.2.6. TOPIC CATEGORIES

Topic Category is new option inside Settings — Programs menu.

On that page, user can see the list with Topic Categories already created into an external
briefing management system

3.2.7. EMAILS
NOTES:

If the user wants to change a system variable, then the system cannot insert the correct
value inside that field.

23
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CE APP ACCESS LINK EMAIL

Variables Data

{{tenant.name}} Tenant Name will be indicated in the email
subject.

e.g. Hitachi invites you

{{attendee.firstName}} Attendee First Name who was selected to send
the email
e.g. Dear Liz

{{direct_access_link}} Personal access link to CE Client App.

User can create a different name for that link

e.g. Here is your Signet Customer Engagement
Portal

{{center.name}} Center Name where briefing will take place

SEND CALENDAR INVITE IN-PERSON
There are some rules of send Meeting/Calendar invite:

1. User can send the Meeting Invite only for active briefings

2. For multi-day briefing system will send the meeting invite for each briefing day
separately:

- If a briefing for the current day is not finished yet -> user can send a meeting invite
for today

- if the briefing.EndTime for the current day has expired-> send a meeting invite for
the next day

3. If Briefing Manager has changed some information (created/edited/deleted
agenda item, change the briefing duration etc.) they should re-send meeting invite
with the updated information.

Variables Data

{{center.title}} Center Name where briefing will take place will be
indicated in the email subject

e.g. Hitachi Executive Center - Briefing Invite

24
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{{briefing.title}} Briefing Name

{{briefing.scheduledStartAt}} Briefing Date & Time
{{briefing.briefingManager}} Briefing Manager who indicated in the briefing
{{briefing.agenda}} Agenda list for the current briefing day
{{center.addressLine1}} Google Maps link with Briefing Center location

https://maps.google.com/?q=
{{center.addressLine1}}+{{center.city}}

Information from Center Details:

{{center.addressLine1}}

{{center.city}}

SEND CALENDAR INVITE VIRTUAL
There are some rules of send Meeting/Calendar invite:

1. User can send the Meeting Invite only for active briefings

2. For multi-day briefing system will send the meeting invite for each briefing day
separately:

- If a briefing for the current day is not finished yet -> user can send a meeting invite
for today

- if the briefing.EndTime for the current day has expired-> send a meeting invite for
the next day

3. If Briefing Manager has changed some information (created/edited/deleted
agenda item, change the briefing duration etc.) they should re-send meeting invite
with the updated information.

Variables Data

{{center.title}} Center Name where briefing will take place
will be indicated in the email subject

e.g. Hitachi Executive Center - Briefing Invite

{{briefing.title}} Briefing Name

25
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{{briefing.scheduledStartAt}}

Briefing Date & Time

{{briefing.briefingManager}}

Briefing Manager who indicated in the
briefing

{{briefing.agenda}}

Agenda list for the current briefing day

{{briefing.videoConferenceLink}}

Meeting URL.

If Meeting URL did not indicate user will see
N/A in front of that field on the received
email

{{briefing.videoConferenceMeetingld}}

Meeting ID

If Meeting ID did not indicate user will see
N/A in front of that field on the received
email

{{briefing.videoConferencePassword}}

Meeting Password

If Meeting Password did not indicate user
will see N/A in front of that field on the
received email

{{briefing.videoConferencePhoneNumber}}

Meeting Phone Number

If Meeting Phone Number did not indicate
user will see N/A in front of that field on the
received email

SEND WEEKLY DEBRIEF

This email will go out to users on every Friday at 9am based on the user’s default center

location.

User will see dynamic messages where sections do not show any briefings.

{{user.defaultCenter.title}}

The name of user’s default center.

That information will be indicated in the
email subject

26
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e.g. Weekly Debrief Email - Hitachi Executive
Center - Briefing Invite

{{greeting}}

The predefined list of dynamic messages.
Every week a new message shall be
displayed.

e.g. What a week! Here’s your debrief. Keep
up the good work.

{{currentWeek}}

This Week's Recap shall only include
briefings with “Past” and “Active” statuses
that took place during this week and last
weekend.

{{nextWeek}}

Next Week's Briefings shall only include
briefings with "Active” status that will take
place during next week include weekend.

{{newRequests}}

New Future Briefings Added (New Requests)
shall only include briefings that were created
during this week and last weekend.

UPCOMING 3 MONTH BRIEFINGS EMAIL

This email will go out to users on every Friday at 9am based on the user’s default center

location.

User will see dynamic messages where sections do not show any briefings.

{{user.defaultCenter.title}}

The name of user’s default center.

That information will be indicated in the
email subject

e.g. Upcoming 3 Month Briefings Email -
Hitachi Executive Center - Briefing Invite

{{greeting}}

The receiver name and general text message

e.g. Hi Olena,

27
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Here are the briefings in the
next 3 months for Signet Internal Center

{{upcoming3MonthEmail}} List with briefings scheduled for the
upcoming 3 months

DIRECT ACCESS EXTERNAL

Variables Data
{{tenant.title}} Tenant Name — e.g. Hitachi
{{user.name}} Attendee who logged in CE Client App and

send that email

{{evaluationLink}} Customer Engagement Application

DIRECT ACCESS INTERNAL

Variables Data
{{tenant.title}} Tenant Name — e.g. Hitachi
{{user.name}} Attendee who logged in CE Client App and

send that email

{{evaluationLink}} Customer Engagement Application

SEND CENTER BROCHURE

{{tenant.title}} Tenant Name — e.g. Hitachi

{{user.name}} Attendee who logged in CE Client App and
send brochure to they email address

{{brochure.link}} {{tenant.title}} Center Brochure

28
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SEND CENTER CONCIERGE DETAILS

{{tenant.title}}

Tenant Name — e.g. Hitachi

{{user.name}}

Attendee who logged in CE Client App and
send information about Place to they email

address

{{place.title}} Place Title from the CE Client App -
Concierge tab

{{place.description}} Place Description from the CE Client App -
Concierge tab

{{place.webSite}} Place website information from the CE Client
App — Concierge tab

{{place.address}} Place Address from the CE Client App —
Concierge tab

{{place.phone}} Place Phone from the CE Client App -

Concierge tab

{{place.overview}}

Place Overview information

SEND MEDIA

{{tenant.title}}

Tenant Name

{{user.name}}

Attendee who logged in CE Client App and
send media file(s) to they email address

{{links}}

Link (s) to media file(s) sent in email

SEND MESSAGE TO BRIEFING MANAGER

{{briefingManager.name}}

Briefing Manager first name/last name
specified in Briefings

{{tenant.title}}

Tenant Name

29
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{{content}}

Message text

{{attendee.name}}

Attendee Name who sent that email

{{attendee.email}}

Attendee email address

SEND MESSAGE TO SPEAKER

{{tenant.title}}

Tenant Name

{{speaker.name}}

Speaker First Name/Last Name whom user

sent an email

{{content}}

Message text

{{attendee.name}}

Attendee Name who sent that email

{{attendee.email}}

Attendee email address

{{briefing.name}}

Briefing Name

SEND TO BRIEFING MANAGER ATTENDEE CHANGED EMAIL

{{briefing.name}}

Briefing Name

{{attendee.name}}

Attendee Name who sent that email

{{attendee.oldEmail}}

Attendee old email

{{attendee.email}}

Attendee new email;

{{revokelink}}

Revoke link

{{tenant.title}}

Tenant Name

SEND TO BRIEFING MANAGER NEW ATTENDEE

{{briefing.name}}

Briefing Name

{{attendee.name}}

Attendee Name who sent that email

30




)( | ACCELERATING OPPORTUNITIES

{{attendee.email}}

Attendee email address

{{revokeLink}}

Revoke link

{{tenant.title}}

Tenant Name
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3.2.8. EMAIL SETTINGS (new functionality)

On the Email Settings page user can specify the email alias name and/or upload the
email header graphic. The provided settings will be apply for tenant in general.

1. Email Alias Name:

max length - 35 characters

The default for Email Alias Name is the tenant name. (i.e. Hitachi - so the email
will be sent out as “Hitachi)

The user can change the Email Alias Name (i.e. Hitachi Insight Center - so the
email will be sent out as “Hitachi Insight Center”)

Email Alias Name Email Tenant Name

1 1 |
U.S. Bank Virtual Pay <donotreply@access.usbank.com>

To: Billing

2. Email Header Graphic:

user can upload media file which will be displayed as a banner inside emails
Email clients: Outlook/Gmail

List of emails: All

File format: JPG, PNG

File max size: 10 Mb

Fit image into proposed container (800px wide and 100px tall)
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Signet invites you
a Signet Experience Center <signet@center-suite.com> Today at 10:17 PM

To: Nell Rieger

= SIGNET

Dear Neil,
We are looking forward to your upcoming briefing. Since we can’t meet in person just yet, we want to offer you a digital briefing experience where
you can view your agenda and discussion leaders, browse through content on our site, as well as provide your feedback all in one location.

Here is your Signet Customer Engagement Portal
We want to give you an opportunity to familiarize yourself with the platform prior to the briefing. Don’t worry, we will send you the link again the
day prior to your briefing for easy access.

We'll see you soon.
Signet Customer Experience Center Team

Figure 9. Email with uploaded header graphic
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3.3. PRINTABLES

There is a new menu inside the Setting where user can manage the options how the
printed Agenda Sheets and Attendees Tent Cards will look like.

AGENDA SHEETS
User is be able to see a menu where they can manage how the printed Agenda Sheets
will look like.
Field Value Validation
Briefing Name Text Color - required Error: Briefing Name Text
- test field Color is required

- max length: 7 symbols
- HEX code 333333 set by
default

Agenda Topic Text Color

- required

- test field

- max length: 7 symbols

- HEX code 333333 set by
default

Error: Agenda Topic Text
Color is required

Show Host Logo

- toggle is disabled till
the
Branding page (October

we’ll  implement

release)

Show Customer Portal
General Access QR Code

- toggle is set to ON/YES by
default

Show Client Logo with
Welcome

- toggle is set to ON/YES by
default

Show Salutation Message

- toggle is set to ON/YES by
default

Show Agenda Topic Name
in All-Caps

- toggle is set to ON/YES by
default

Show Agenda Descriptions

- toggle is set to ON/YES by
default
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Show Speakers

- toggle is set to ON/YES by
default

Show Speaker Title

- toggle is set to ON/YES by
default

PREVIEW AGENDA SHEETS WITH THE TEST DATA

User can see a preview of the agenda sheets depending on the settings to know how it

looks like when | will print the real one.

Agenda
Sheet View

Screenshot

XD link

Agenda print
layout with
client logo

2>

Welcome

Future Roadmap Showcase For All Accounts

Thursday, June 17th, 2021 at 9:00 am to 5:00 pm

Briefing Agenda

09:00 am

0915 am

1000 am

11:00 am

12:00 pm

1:00 pm

02:00 pm

0300 pm

0315 pm

04:15 pm

04:45 pm

GREETINGS & INTRODUCTIONS

VOICE OF THE CUSTOMER
John Doe - Director of Preduct

CURRENT PLATFORM OVERVIEW
John Doe - Birectar of Product
Johnathan Smith - CEQ

NEXT GENERATION IMPLEMENTATIONS
Jane Doe - Product Specialist

LUNCH BREAK

SPECIALIZED OFFERINGS DISCUSSION & DEMONSTRATION
John Doe - birector of Product

Jane Doe - Product Specialist

Johnathan Smith - CEO

Johann Doe - CTO

SYSTEM INTEGRATION PLANNING
John Doe - Director of Product
Johnathan Smith - CEQ

Jehann Doe - CTO

AFTERNOON BREAK

PROGRAM GROWTH & DEVELOPMENT
John Doe - Director of Product

BRIEFING WRAP-UP

CLOSING MESSAGE
Jane Doe - Product Specialist

Agenda print layout

with client logo
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Agenda Print
layout
without Logo

Welcome

Future Roadmap Showcase For All Accounts

Friday, October 30th, 2020 at %00 am to 5:00 pm

Briefing Agenda
09:00 am GREETINGS & INTRODUCTIONS

Ug15am  VOICE OF THE CUSTOMER

10:00am  CURRENT PLATFORM OVERVIEW

11:00am  NEXT GENERATION IMPLEMENTATIONS

12:00 pm LUNCH BREAK

01:00 pm SPECIALIZED OFFERINGS DISCUSSION & DEMONSTRATION
0Z00pm  SYSTEM INTEGRATION PLANNING

0I00pm  AFTERNOON BREAK

03:15pm  PROGRAM GROWTH & DEVELOPMENT

04:15 pm BRIEFING WRAP-UP

04:45 pm CLOSING MESSAGE

Agenda Print layout
without Logo

Agenda print
layout with
client logo
and QR code

Welcome

/,? Future Roadmap Showcase For All
7 Accounts
Friday, October 30th, 2020 at %:00 am to 5:00 pm.

Briefing Agenda
0¥00am  GREETINGS & INTRODUCTIONS

09:15am  VOICE OF THE CUSTOMER
John Doe - Directar of Product

1:00am  CURRENT PLATFORM OVERVIEW
John Doe - Director of Product
Johnathan Smith - CE0

11:00am  NEXT GENERATION IMPLEMENTATIONS
Jane Doe - Praduct Specialist

1200pm  LUNCH BREAK

01:00pm  SPECIALIZED OFFERINGS DISCUSSION & DEMONSTRATION
John Doe - Director of Product
Jane Doe - Praduct Specialist
Johnathan Smith - CEO
Jahann Doe - CTO

02:00 pm SYSTEM INTEGRATION PLANNING
John Doe - Director of Product
Jahnathan Smith - CEQ
Johann Doe - CTO

0300pm  AFTERNOON BREAK

03:15pm  PROGRAM GROWTH & DEVELOPMENT
John Doe - Birector of Product

0415pm  BRIEFING WRAP-UF

04:45 pm CLOSING MESSAGE
Jane Doe - Product Specialist

HITACHI

Tnspite the Next

Scan tha QR Codn
vt the,
Cusiomer Fortal

[Of 0]

Agenda print layout

with client logo and

QR code
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Agenda Print
layout with
Logo and

Description

‘%’ Future Aoadmap Showcase For All Accounts

AT GENERAT O PP EERTAT 185
g ke et oy e T e
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T G, Bl e B e Ty

]
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ot 2 ATRRmC CW dnan

PRI LETRATH & D T
LS pRLT GCIT  NTE SIS Ay i Pl LK
e L amn mon
frtm Do Cwweoor o oo

AL RE i WA 8

LA LA WA

jaas Da - Frosuer Sgeasier

Agenda Print layout
with Logo and

Description
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Agenda print
layout with
client logo
and QR code
2-day

Weltome HITACHI.
. atey b e
Future Roadmap Showcase For All
@ Accounts
Phasrton, e 1 711, 2021 o 100 v 54400 pos A ity 040
Briefing Agenss for Thursday, June 1768, 2021 s 990 am to 500 pw
p
1500 » AREETINGS A INTRODUCTIONS
b a
UAMES e o A 4
1000 » URRENT FLATEONM OVE W
John Dae - Dreciorn of Mosunt
fohnathan Smith - CLO
ARG NEXT GENERATION MPLEMENTATIONS
Jarve D08 - s ) 3 pacirin
1 200 gy LUNEM phrAK
1100 g SPECVLIID OFFER NG DINCUSSION A ODEMONSTRATION
John Dae W "
o - ik (1 3 paciring
an Snith - 010
D - CTO
¥ NATION FLANNING
Jo e
g Snith - 10
D CTO
NOO P AFTEANOON MAEAK
FROGAAM GAOWT I & DEVELOMENT
John Dae - Drecior of Mistutt
WS o PAIEENG WERAS L

LOSNG WESSAGE
Jarse D08 - i 3 paoin

Weltome HITACH|
% Future Roadmap Showcase For All ety bhe ek

el efing Agenss for Fridey, June 181h, 2021 a8 $6:00 am 10 230 pm
4
1000 » VOKE OF THE CUSTOMEN
John Dae - Drecior of Misuth l o

1030 » PREVIOUS DAY WY CAY
Johnathan Smith - CLO

11,00 NEXT GENERATION MPLEMENTATIONS

Jarve Do - Mo 3 paouin
1 00 1 LUNEN DREAK

DEMONSTRATION

L "
fohnathan Smnh
fohann Dos - C10

Agenda Print layout
with Client Logo and

QR code 2-day
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Agenda Print
layout with
Logo 2-day

Agenda Print layout

with Logo 2-day

Briefing description text is the "During (Day-of) briefing salutation” from the Customer

Portal - Messaging menu:

- If we have more than one salutation message - show the first one on the list

- If we haven't the salutation message - leave that section empty
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ATTENDEE TEND CARDS

User is be able to see a menu where they can manage how the printed Attendee Tent

Cards will look like.

Field Value Validation
Welcome Text Color - required Error: Welcome Text Color
- test field is required

- max length: 7 symbols
- HEX code 333333 set by
default

Show Host Logo

- toggle is disabled till
we’ll  implement the
Branding page (October

release)

Show Customer Portal
General Access QR Code

- toggle is set to ON/YES by
default

Show Attendee Job Title

- toggle is set to ON/YES by
default

PREVIEW ATTENDEE TENT CARDS WITH THE TEST DATA

User can see a preview of the agenda sheets depending on the settings to know how it

looks like when | will print the real one.
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Attendee Screenshot XD link
Tent Card
View
Seat Tent Seat Tent without
without job job title
title
Welcome
Johnathan
Smith
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Seat Tent
with QR
code

HITACHI

Inspire the Next

Welcome

Johnathan

L]
Scan the QR
Coede to visit the

Customer Partal

Director of Distribution job title
that is two lines long

Seat Tent with QR
code
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3.4.

BRANDING (new functionality)

There is a separate menu when user can upload one file (company logo). This file will be

used for the following functionality:

Program Site/Center Site logo in the header

Company logo on the Login page (if the Program Site disabled)
Host logo for printables

Host logo for reports

XHUIJ Engagement ~ Experience ~ Content ~ Insight ~ Health ~

Branding

Logos

Upload

Figure 10. Settings - Branding page
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SECTION 4: PROFILE

User logged into the system can see they profile information. This functionality is available
for users with system role Admin and Manager.

Clicking on the "Profile” icon on the header user will see the ‘Profile’ menu.

sign Out

Figure 11. Profile drop-down

On the 'Profile Details’ overview page all information related to the profile of the current
user displays in read-only mode.

- First Name and Last Name,
- Title

- Email

- Company

- System Role

- Program Role

- Center Access

- Default Center

- User Last Login date

At the bottom of the screen Admin should see information about the person who created
and modified this item:

Created by and Last Modified by:

- Photo

- First Name and Last Name

- Company

- Created time and date (HH:MM+am/pm-+timezone - MM/DD/YYYY)

User can edit all information except 'Email’. User cannot delete they profile.
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SECTION 5: USER PREFERENCES

Path: User Profile icon > Preferences

To help Briefing Managers see the general information on all briefings in their default
center in one place we propose them subscribe to the “Weekly Debrief” email.

&3 Home Engagement ~ Experience ~

Preferences

Figure 12. Preferences page

Content ~ Insight v Health Gk~ ‘ 6 >

Please select which system email to receive.

No

No

No

=1

Toggle

Rules

Receive Weekly Debrief Email

As soon as the user turns on the toggle, they will
be added to the list to receive this email. This email
will go out to users on Friday at 9am based on the
user's default center location.

Receive Upcoming 3 Months
Email

As soon as the user turns on the toggle, they will
be added to the list to receive this email. This email
will go out to users on Friday at 9am based on the
user’s default center location.

Receive New Briefing Requests
Email

As soon as the Program Staff user turns on the
toggle, they will be added to the list to receive this
email. This email will go out to users each time
when the “SalesForce External Briefing Request”
form submitted based on the user’s center access
list
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Weekly Debrief Email - Hitachi Santa Clara Insight Center
® The Blackbird Team <email@blackbird.com>

To: James Tang

Hi James,
Here's the weekly debrief for Santa Clara Center.

This Week's Recap:
PAN - Cloud Security Data Infrastructure
Mon, Feb 8 | Evaluations Received: 8

IBM - Blackchain Analytics Management
Wed, Feb 10 | Evaluations Received: 4

ViMware - Digital Security Artificial Intelligence
Thu, Feb 11 | Evaluations Received: 2

Next Week's Briefings:

Cloudera - Data Management

Tue, Feb 16 | 09:00 - 02:00 | Executive Briefing Room A

Tesla - Next Generation Lithium Technology
Wed, Feb 17 | 08:00-11:00 | Virtual
Thu, Feb 18 | 10:00-3:00 | Virtual

AAA - Essential Smarter Cloud Security
Wed, Jan 17 | 11:00-04:30 | Executive Briefing Room B

New Future Briefings Added:

Cisco - Quantum Hybrid Evolution of Cloud
Mon, Mar & | 08:30 - 03:30 | Executive Briefing Room A

Apple - Al Powered Data Analysis
Thu, Mar 18 | 10:00 - 04:30 | Virtual

UnitedHealth Group - Performance Optimization and Powerful Distribution
Wed, Apr 7 | 09:00 - 04:30 | Executive Briefing Room C

Figure 13. Weekly Debrief email
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Upcoming 3 Month Briefings Email - Hitachi Santa Clara Insight Center
® The Center-Suite Team <c-suite@center-suite.com=>

To: James Tang

Hi James,

Here are the briefings in the next 3 months for Santa Clara Center.

Mon, Feb 08 | PAN - Cloud Security Data Infrastructure

Wed, Feb 10 | IBM - Blockchain Analytics Management

Thu, Feb 11 | VMware - Digital Security Artificial Intelligence

Tue, Feb 16 | Cloudera - Data Management

Wed, Feb 17 | Tesla- Next Generation Lithium Technology

Wed, Feb 17 | AAA - Essential Smarter Cloud Security

Mon, Mar 08 | Cisco - Quantum Hybrid Evolution of Cloud

Thu, Mar 18 | Apple - Al Powered Data Analysis

Wed, Apr 07 | UnitedHealth Group - Performance Optimization and Powerful Distribution

Figure 14. 3 Month Briefing Email

-

-
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Hitachi Santa Clara Insight Center - Briefing Request h &
@ The Center-Suite Team <c-suite@center-suite.com=>

To: Jane Doe

A new briefing request has been submitted.
https://signet.center-suite.com/platform/engagement/requests/4110

Briefing Info

Center Location: Santa Clara Center

Briefing Request Date: 02/24/2021

Alternate Briefing Request Date: 03/12/2021

Briefing Format: In-Person

Estimated # of Attendees: 12

Briefing Objective and Notes: Lorem ipsum dolar sit amet, consectetur adipiscing elit. Donec lacinia
accumsan libero, eu luctus nunc egestas sed. Praesent diam lectus, egestas et fringilla sit amet,
tincidunt ac augue.

Requester Name: John Doe

Requester Email: johndoe®@email.com

Opportunity Details

Opportunity Name: Cloudera C5 Upgrade
Opportunity |D: 0065Y00001UZDgVQAX
Opportunity Amount: $1,000,000

Opportunity Probability: 75%

Estimated Opportunity Close Date: 02/01/2021
Opportunity Description: <text from sdfc>

Account Details

Account Mame: Cloudera

Account CRM 1D:; 0015Y00002alZ21QAL
Account Revenue: $10,000,000
Account Industry: Technology

Account Description: <test from sfdc>

Figure 15. Briefing Request Email for Program Staff
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Hitachi Santa Clara Insight Center - Briefing Request " %
@ The Center-Suite Team <c-suite@center-suite.com=>

To: Jane Doe

A new briefing request has been submitted.
https://signet.center-suite.com/platform/engagement/requests/4110

Briefing Info

Center Location: Santa Clara Center

Briefing Request Date; 02/24/2021

Alternate Briefing Request Date: 03/12/2021

Briefing Format: In-Person

Estimated # of Attendees: 12

Briefing Objective and Notes: Lorem ipsum dolor sit amet, consectetur adipiscing elit. Donec lacinia
accumsan libero, eu luctus nunc egestas sed. Praesent diam lectus, egestas et fringilla sit amert,
tincidunt ac augue.

Requester Name: John Doe

Requester Email: johndoe@email.com

Account Details

Account Name: Cloudera

Account CRM ID: 0015Y00002alZ210A0U
Account Revenue: $10,000,000
Account Industry: Technology
Account Description: <test from sfdc=

Figure 16. Briefing Request Email for Program Staff (no Opportunity part)
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SECTION 6: HOME

This page was designed in a way to allow user to easily view a list with Today’'s and
Upcoming briefings for the exact Briefing Center.

Starting from the Home page by default user will see briefings for their Default Center.

U el s Beatences Cobtisr NeRREST b B e )
Welcome, Liz Santa ClaraHIC

. = . N
("" Logitech " American Heart A jatior m rnwall Community Hospita
n, Jul 27 (2 days Thu, Jul 3¢
i0 =8 & 54 & F
é =4 4

Caref v

Figure 17. Home page

If user associated with more than one center, then user should see other centers into the
Center drop-down.

Signet Internal Cent... ~ © Add Briefing

All Centers
Signet Internal Center1 id:33

Signet Internal Center2 id:34

1U5U
Figure 18. Drop-down with associated centers

If a briefing takes more than one day, on the Home page user should see the exact
number of days for that briefing.

On the Home page should displayed ALL today's briefing and only FIRST SIX upcoming
briefings. To view the full list of today’s and upcoming briefing user should click on ‘View
All Briefings' hyperlink located at the bottom of the screen. This link will forward user to
the Engagement — Briefings page.

For each briefing we add alert icons:

- Agenda Topics
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- Speakers
- External Attendees

These icons should inform briefing manager which information already added, and which
one needs to be added.

If there are no items added for ‘Agenda Topics’ and/or ‘Speakers’ and/or ‘External
Attendees’ icons should become red.

Hovering over the icon will display its name: ‘No Agenda Topics’, ‘No Speakers’, ‘No
Attendees'.

If there is at least one item added for ‘Agenda Topics’ and/or ‘Speakers’ and/or ‘External
Attendees’ icons should become black.

Hovering over the icon will display its name: ‘Agenda Topics', 'Speakers’, ‘External
Attendees'.

€ Lomtech ' B American Heart Associetics B  commwal Communiy Hosphal
o ogitec A i eart Associatio srnwall Co unity Hospita

- Mon, Jul 27 " Tue, Jul 28 Thu, Jul 30

=8 t &0 c $ & E
L Disney Parks e Sire L

Mon, Aug 3 Mon, Aug

040 @0 6 4 5
g & *

Figure 19. Alert icons
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SECTION 7: ENGAGEMENT
7.1. CALENDAR

Path: Engagement > Calendar
7.1.1. MONTHLY CALENDAR

Starting from the August release the month calendar view will be selected by default. The

user can still switch between the weekly and month views using a toggle.

u Horme Engagement « Experience - Content ~ Insight « Health ~ T
Customer Briefin... - Santa Clara Ce..
Monday Tuesday v All hursday
dar 2% Mar 30 Mar 31 Customer Briefing
Claudera Cs Upgrade Adoba Cloud Platform - Futura R padmap Showcase .
DEDTam | Wirtua 100 | Virtual < omDam | Customer Maintenance  Dagcbah Roem
Adobe Ooud Platforrm .
1000am | Vinua Government Briefing
BErigfing Name -
11008m | Dagobsh Room Internal Meeting
Apr s Apré Apr 7 Apr 8
A — Bank of America Information G2 Aoadmap Cloud Sahution
D800 | Virtusl (e | Dagahah Beam 1000am | Dagebak Rzom

Hitachi Cloud Irtegration
O=:00am | nnovation Reom

|BM Platfarm Overview
010:00am | Virtual

Mvidia Technalogy Innouatio
ixiiiam | inspivation Room

Orache Briafing Overvies
11:00m | Executive Briefing Roo..

Syrnantec Data Security
01:00pm | Wirtial

Apr 12

He briafings schoduled o this day.

Apr 19

Mo brefings scheduled on ths day.

Apr 26

Hix brasfings sthaduled cr this day,

Apr13

Mo beielings soheduled on this day.

Apr 20

Mo briefings scheduled on this day.

Apr 27

Ko riifirngs schchiberd on this dir

Figure 20. Month calendar view

CENTER DROP-DOWN:

- User default center will be selected by default

Cloud Sofution
D5:00am | Dagobah Room

Apr 14

R brlefirgs scheduled an this day.

Apr 21

Peo briefings scheduled on this day.

Apr 28

P briefrgas sxbadilid an this clay,

Apr 15

Mo briafings schaduled on this day.

Apr 22

Mo brefings scheduled on ths day.

Apr 29

Hrx briefings sthaduled oo this day,

- 042021

Friday
Apr 2

Ho rrimfinngs schechid on this dirg

Aprg

Mo rielings scheduied on this day.

Apr 16

Mo brielings scheduled on this day.

Apr23

Mo oriefings scheduled on this day.

Apr 30

ho Brinfinngs skt on this dirg

E]
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- There is no option “All Center”, user can select only one center per time
ENGAGEMENT TYPES DROP-DOWN:

"All"” engagement types option selected by default

- User can select a specific engagement type (except “Test” engagement type)

- The briefings with a status “Postponed” should not be displayed on the Calendar
view

CALENDAR VIEW:

- The monthly calendar contains the table with briefings starting from Monday till
Friday (no weekends included)

- Today's date will be highlighted with green color

- Briefings will be ordered by start time

- Multi-day briefings will be shown in separate cards for each day

- For the 3-days briefing, the first day will show “"Day 1 of 3" etc.
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7.1.2. WEEKLY CALENDAR

U Home Engagement ~ Experience ~ Content

Calendar

Monday, Mow 30 Tuesday, Dec 1 Wednesday, Dec 2

Figure 21. Calendar View

The Calendar page is another place where user can view all active briefings scheduled

for the current week.

The Briefing Name is clickable and navigates the user to Briefing Details page.
The multi-day briefing will be shown on each day it will be created.

If there will be no briefings scheduled during the day - there will be text “No briefings

scheduled on this day”.
DEFAULT VALUE:

1. By the default the user will see the default center inside the Center drop-down.
The user can choose only 1 center per time, there are no option “All Center”.

2. By the default the current week will be displayed inside the Date Range filter. The

week will last from Monday to Friday.

If user wants to change the date range, they need to select one day, and the filter will

automatically open the week with this date.
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7.2. BRIEFING MANAGEMENT

One of the important parts of CenterSuite Platform is Scheduler. With the Briefings
menu, user can manage briefings during their lifecycle.

On Briefings page user can see the list with already created briefings divided by the
briefing statuses (Active, Completed, Postponed).

On the Briefings page the same as on the Home page by default user will see briefings
for their Default Center.

U Home Engagement ~ p - pntent ~ In - - “- v 9 -
Briefings Santa Clara HIC = © Add Briefing
=] Q
Active NAME DATE - LOCATION
Completed € F e A ¢ F_‘ “T"_E' inspiration Room
Lngeeen Logitech g il =8 #6 +8
Postponed
el e
@ 0 =343 e
Fa ‘
7 45 =
1 T mation Room
e - _ | & |:
e Innovation Room
g 20 =0
] Al
L 1 - = #=0 =
k4 rual
i 1 280
— - r]'l _.;: v "'L |
- e formation Room
@ . - 1 =6 44 &0

.
Hewear

Figure 22. Briefings list (Active status)

If user associated with more than one center, then user should see other centers into the
Center drop-down.

All briefings in the list have following elements:

- Company logo
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- Briefing name
- Briefing date and duration
- Briefing Location

- Alerticons
NAME DATE LOCATION
oAl e Silicon Valley Center (San Jose)
—— V «TI{.~\_ NEW ?cr 15,2020 Virtual
SIGNET 7:15-9:15

=20 #0 &0

Figure 23. Briefing main elements
er

can select a range from a past date to the current date. The selected date range cannot
be greater than one year.

On the Briefing page user can see the previously created briefings, make a change, and
create a new briefing.

CREATE A NEW BRIEFING

User can create a new briefing by clicking on 'Add Briefing’ button.

Field Data

Engagement Type 1. Required

2. Drop-down with the list of Engagement Types from
the Settings

3. Error message: Engagement Type is required

Company Name 1. Required

2. Type ahead field with the list of accounts

3. Depending on the Briefing Type the name of the
Company Name field will change:

- Customer Briefing type -> “"Customer Name” field
- Partner Briefing type > “Partner Name” filed

- Internal Meeting type > no "Company Name" field
- Test Briefing type > “Customer Name” filed

- Custom briefing type(s) > “Customer Name” filed
4. Error message: Company Name is required

Briefing Name 1. Required

2. Freeform text field

3. Max length: 100 characters

4. Error message: Briefing Name is required
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Briefing Format

1. Required
2. Drop-down with the options - “In-person” and
“Virtual”

3. Error message: Briefing Format is required

Center

1. Required

2. Drop-down with the list of Center(s) available to the
user

3. Error message: Center is required

Briefing Manager

1. Required

2. Type ahead field

3. Auto-filled with the user’s First Name and Last Name
who is setting up the briefing

4. Error message: Briefing Manager is required

Briefing Date

1. Required

2. Day picker

3. Single-day only

4. Error message: Briefing Date is required

Start Time

1. Required
2. Drop-down with the option to select the time period

- Time increments: 15 min

- Time start list: 5 am

- Time end list: 11:45 pm

- 'Start Time' should be less than ‘End Time'

3. Error message: Start Time is required

End Time

1. Required
2. Drop-down with the option to select the time period

- Time increments: 15 min

- Time start list: 5 am

- Time end list: 11:45 pm

- 'End Time' should be greater than ‘Start Time'

3. Error message: End Time is required
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Meeting Room - available | 1. Required

for the Virtual briefings | 2. This drop-down is available for all briefing formats —
also In-Person/Virtual

3. Drop-down with the list of rooms that belong to the
specific Center

4. For the Virtual briefing user can select option “No
Room Needed”

5. Error message: Meeting Room is required

Add Additional Day 1. Text link
2. Option to add an additional briefing day

CREATE A NEW BRIEFING WITH MULTI-ACCOUNTS (new functionality)

User is able to create a briefing for more than one company account. That option is
available for the briefings with engagement types — Customer, Partner, Test.

User doesn't have any limitation in the number of accounts that they can add to the
briefing.

Q Home Engagement ~ Experience ~ Content ~ Insight ~ Health ~ {@} -

L4
®-
Briefing Details

Briefing Info
Signet Internal §) Center1 id:33 A

Customer Briefing -

Signet x

Add Additional Account

Figure 24. Briefing Details - Add Additional Account text link

Depends on the engagement type user can select only a specific type of accounts
(Customer/Partner). The accounts cannot be mixed into one engagement type.

- For the Customer engagement type the user is able to select only Customer
accounts.

- For the Partner engagement type the user is able to add only Partner accounts.

- For the Test engagement type the user is able to select only Customer accounts.

MULTI-ACCOUNTS IN RELATED PRODUCTS:
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Functionality Description ul

Calendar Instead of account Calendar
logo user will see total

number of accounts

Home page Instead of account I I « o1 @
Welcome, Liz SanaClaraCe.. =

logo user will see total

number of accounts

Briefings page | Instead of account @18 [0 re et T e =
- _Dean2 23nitsing

logo user will see total

svinh

number of accounts

Py
Briefing Instead of account Qe ERERRY My ec M « el @
. . Briefing Details
Overview logo user will see total
Page number of accounts
Clicking on expand e ] S R

Briefing Details

arrow user cah see a

full list of accounts.

Insight - The accounts in the
Analytics multi-account briefings
under the “Customer
Name” column will be
displayed separated by
a comma on the App
Usage page
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The briefing that
contains any of the
industry selected will
appear on the all 3
tabs of the Analytics

page

Weekly emails

The account name will
be replaced by “#
Accounts” for multi-
account briefings.

Customer
Portal

Multi-Account
Briefings will ONLY
show the briefing
name in the header.

If a briefing has one
account, the user can
decide to show the
company name or
briefing name in the
header.

Home

Weilcome Johnathon

If a briefing has 2 or
more accounts, then it
will automatically show
the briefing name in
the header.

No logo will be shown
next to the welcome
"attendee name”

Media in the CE App
will show media for
any/all account
industries

For briefings with
multiple accounts, the
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Virtual
Warmer

industry backgrounds
will be set to General

Multi-Account
Briefings will not show
any logos on the client
welcome screens.

The welcome text and
briefing name will align
to the left like existing
client welcome with no
logos

Welcome

Future Roadmap Showcase For All

Accounts

Signet Player:

- Welcome
Screen

- Room
Warmer

- Door
Monitor

For briefings with
multiple accounts, the
industry backgrounds
will be set to General

Multi-Account
Briefings will not show
any logos on the client
welcome screens

The welcome text and
briefing name will align
to the left like existing
client welcome with no
logos

Future Roadmap Showcase For All

Accounts

61



)( | ACCELERATING OPPORTUNITIES

ROOM CONFLICT

When a Briefing Manager creates a new briefing, setups, duplicates, or converts a request
into a briefing, on the Meeting Room drop-down some room can be marked as “booked”
(meeting room will be greyed out).

User cannot select the same room for two briefings if they scheduled for the same day
and time.

Only one exception, for the briefings with engagement type “Test” user can select any
room, no rooms will be disabled and labeled as “Booked".

Figure 25. Room Conflict

CREATE A NEW CUSTOMER/PARTNER INSIDE BRIEFING FORM

If the user does not see the company they want, they can choose to add a new company
by pressing a button. This will trigger appearance of the Add Company pop-up window.

Field Data

Account Type 1. Pre-filled

2. Customer Briefing/Test Briefing/custom briefing
types — the account type “Customer”

3. Partner briefing type — the account type “Partner”

Company Logo 1. Optional

2. Upload button

3. Supported files: png, jpeg, jpg
4. Max file size: 50 MB
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5. Helper text: 'Optimal media size is 500px wide or
500px tall.'

Account Name . Required

. Freeform text field

1

2

3. Max length: 60 characters

4. Account name should be unique
4

. Error message: Account Name is required

Account CRM ID . Optional
. Freeform text field

. Max length - 18 symbols

A W DN =

. Field accepts also special symbols (!@$), numbers

Account Revenue 1. Optional

2. Empty field shows without '$' symbol

3. Add the '$' symbol at the beginning of the field after
the user filled in some information

4. When the user editing that filed - hide the '$' symbol
5. Separate the classes and digits with commas
($1,234,567)

6. Max length - 50 symbols

- only numbers

7. Separate decimal values with a dot ($1,234,567.89)
8. Max length after dot - two symbols

Key account toggle 1. Optional
2. Toggle with YES/NO options
3. NO (off) set by default

Industry 1. Required
2. Drop-down with a list of Industries
3. Error message: Industry is required

Description 1. Optional
2. Freeform text field
3. Max length: 1000 characters

After filling all required fields ‘Submit’ button should become active and after that user
can finish a new briefing creation
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7.1.1. BRIEFING OVERVIEW (new page layout)

Clicking on briefing name user navigates to Briefing Details screen -> Overview tab.

The Briefing Name and briefing account logo will be displayed on the header. Long
Briefing Name should be hide with ellipsis at the end of the text container.

The buttons like Postpone, Duplicate, Delete we moved to the title and grouped them to
the “Actions” drop-down.

All action buttons will be available for the Pre-Briefing state (before the briefing has
started).

Only Duplicate and Delete action buttons will be available the During (when the briefing
start time comes)/Post-Briefing states (when the briefing end time ends).

We reorganized the content on the Briefing Overview page to the section.
Briefing Details section will contain the following information:

- Account or number of accounts

- Engagement type and briefing format
- Location

- Briefing Manager

- Briefing date and time

- Briefing Room

- Briefing PIN

Engagement Reports section will contain the link to the Planning report (for active
briefings) and Wrap-Up report (for the completed briefings).

Launch drop-down contains the following options:

- Virtual Warmer
- Customer Portal

Email drop-down (will be visible only for users with role “Program Staff") contains the
following options:

- Calendar Invite
- Customer Portal Direct Access Link
- Customer Portal General Access Link

Print drop-down contains the following options:

- Agenda Sheets
- Attendee Seat Tent

Copy drop-down contains the following options:
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- Customer Portal General Access Link
- Customer Portal QR Code
- Virtual Warmer Link

x Hub

amazon

Overview
Agenda
Attendees
Facilitation
Impressions
Evaluations
Wrap-up

More

Engagement v Experience

Content v Insight ~ Health

Sample Briefing for Sample Company

& Internal Attendees: 0
= Agenda Topics: 8

+ Speakers: 2

#& External Attendees: 1

Pre-Briefing Customer Impressions

Daily Sessions =~ Media Views = Media Emailed

0 0 0

v

Briefing Details

Account: Amazon

Customer Briefing | In-Person

Executive Briefing Center

Briefing Manager: Jane Doe

Tue, Apr 12,2022 | 9:00am - 4:30pm PDT
Executive Board Room

PIN: DEFAULT1

Engagement Reports

Planning Report

Preview | Download

Wrap-up Report

The briefing has not started yet.

4 Launch vl I 8 print vl
Copy v

Figure 26. Briefing Details - Overview for the active briefing (pre/during briefing states)

x Hub

Experience v Content v Insight v

<% BoA Mainframe Cloud Infrastructure

Overview

Agenda

Attendees

Facilitation

Impressions

Evaluations

Wrap-up

More

&% Internal Attendee Feedback: 4 of 6
& External Attendee Feedback: 10 of 12

Rating: 7.8/10 @ 7om "m O™

Total Customer Impressions

Dally Sessions  Media Viewed  Media Emalled

47 8.5 6.8

Figure 27. Briefing Details - Overview for completed briefing

Health v

a a2

Actions e

Briefing Details

Account: Cloudera

Customer Briefing | In-Person

Silicon Valley Signet Experience Center
Briefing Manager: Jane Doe

Fri, Oct 30, 2020 | 09:00am - 05:00pm PST
Innovation Room

PIN: 454R4Z3T

Engagement Reports

Planning Report
Preview | Download

Wrap-up Report
Preview | Download

lf_f, Launch - ‘ 8 Print - l

\ =2 Email v [ © Copy v l
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7.1.2. ENGAGEMENT REPORTS (new functionality)

For each briefing user is able to generate reports:

The Planning report should be available during all stages of the briefing except

“Postpone”
The Wrap-up report available only during the During/Post-briefing state. The

Wrap-up report is not available for Postponed briefing.

Both reports will be available for all engagement types.

CONTENT FOR PLANNING REPORT:

Engagement details with the information about briefing (account logo, location,
room name, briefing date and time and objective for briefing request)

In case briefing converted from the Salesforce or internal request (expect
converted briefings with engagement type Internal) user sees the information
about Opportunity and/or Account

Agenda section with the list of topics and discussion leaders

List with briefing attendees (customer (external) and internal)

CONTENT FOR WRAP-UP REPORT:

Engagement details with the information about briefing (account logo, location,
room name, briefing date and time and objective for briefing request)

Voice of the Customer Notes (please see section 7.1.14)

Wrap-Up Notes (please see section 7.1.14)

Agenda section with the list of topics and discussion leaders

In case briefing converted from the Salesforce or internal request (expect
converted briefings with engagement type Internal) user sees the information
about Opportunity and/or Account

Attendee Evaluation Feedback separately for internal and external attendees and
avarage rating (the average total (answers submitted by the external/internal
attendees calculated from all speakers).

Avg Sentiment Formula - Questions with level 'Agenda Speaker” in a Format
“Freeform Text Input” / number of the submitted responses (regarding all speakers
assigned to this briefing).

Total Media Engagement - top 5 media engagement items that were viewed and
emailed in the Customer Portal by the external attendees.
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7.1.3. SETUP BRIEFING

User navigates to that page selecting ‘Setup’ on the left Navigation menu. On that page
user can change all information except Center. The Center drop-down should be disabled
and user cannot select another center for already created briefing.

NOTES:

User can change ‘Briefing Start Time' and/or 'Briefing End Time' only after removing
corresponding agenda items
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7.1.4. AGENDA MANAGEMENT AND SPEAKER AVAILABILITY (new
functionality)

NOTES:

All previously created agenda items will be migrated to the current version of the product.
All these items will be assigned to the Topic — Custom Topic.

If the agenda item had a speaker and linked evaluation questions, then this information will
be shown on the CE Client App — Feedback tab.

When a briefing is created, it will automatically select one of the agenda templates from
the Settings (based on engagement type selected) to be applied when the user goes to
the Agenda tab in Briefing Details.

After briefing has been created then the agenda becomes independent of the template
from which it was taken.

- Customer single day virtual briefing — Customer single day virtual agenda
template

- Customer multi-day virtual briefing — Customer multi-day virtual agenda template

- Customer single day in-person briefing — Customer single day in-person agenda
template

- Customer multi-day in-person briefing — Customer multi-day in-person agenda
template

- Partner single day virtual briefing — Partner single day virtual agenda template

- Partner multi-day virtual briefing — Partner multi-day virtual agenda template

- Partner single day in-person briefing — Partner single day in-person agenda
template

- Partner multi-day in-person briefing — Partner multi-day in-person agenda
template

- Test single day virtual briefing — Test single day virtual agenda template

- Test multi-day virtual briefing — Test multi-day virtual agenda template

- Test single day in-person briefing — Test single day in-person agenda template

- Test multi-day in-person briefing — Test multi-day in-person agenda template

- Internal single day in-person or virtual briefing — Internal single-day with the Blank
Topic

- Internal multi-day in-person or virtual briefing — Internal multi-day with the Blank
Topic for each day
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The agenda items duration should be autocompleted with the time based on:

- the first agenda item start time = briefing start time

- the first agenda item end time = briefing start time + duration

- the following agenda items should be calculated based on the duration indicated
in the brackets

ADDITIONAL CASES:

- Incase a briefing duration is shorter than the full agenda template — paste as many
agenda items from the related template as possible

- In case the last agenda item from the related template is longer than the rest of
the briefing duration — we show it with the rest of the time agenda template

- In case the user creates a single day briefing and then changed it to the multi-day
briefing — on the Agenda page add an additional day with one blank agenda item
with a duration of 15 min (like Internal agenda template).

- In case the user filled in all available time slots — hide the “Add Agenda Item”
button

SPEAKER AVAILABILITY (new functionality)

This functionality will be available only Office365. Before start using it the support/admin
department on the customer side should install a separate application that has been
developed by Signet dev team to get permission to see Office365 users calendar
availability.

More information you can find here:

https://signet.atlassian.net/wiki/spaces/CBA/paqges/2417721395/Speaker+availability + -
+0365

https://docs.microsoft.com/en-us/graph/auth-v2-service

When we got access to the tenant Office365 then we can see a speaker availability based
on their calendar in our product.

When Briefing Manager scheduling agenda they can see the status for a specific speaker
based on the agenda start time and topic duration.

A speaker availability status will be displayed in a separate section.
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Agenda Details

Engagement v

Discussing broad cloud portfolio options
using self-service infrastructure with
instant deployment on a leading-edge
platform with managed services.

Content v Insight Health +

10:00 am -

tion Room -
Current Platform Overview v O

Current Platform Overview joh
Associated Speakers
ﬂ John Casey
Available
- Other Speakers

e. John Doe
-

Not Available

Save Cance

M Johann Smith

Figure 28. Agenda Details page with speaker availability status

For customers that do not provide us access to their Office365 we will display information

about speaker without availability section.

EDIT/DELETE EXISTING AGENDA ITEM INSIDE THE DEFAULT TEMPLATE

Clicking on the “Edit” button located on the agenda item or agenda topic name user

navigates to the Agenda Details form.

The "Agenda Details” contains the autocompleted information.

Field

Completed information

Value

Start Time

- agenda start time

- user can select new start
time

- Start Time should overlap
another agenda item

- required

- the drop-down with the
list of available time slots
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Is this topic in a different
meeting room?

- toggle allows the
booking of a second room
for that agenda item

- set NO(OFF) by default

- toggle is YES(ON) - user is
able to set the agenda item
in a different meeting
room.

For example, if Room A is
booked for the briefing and
there are two groups that
may split out with two
Agenda items happening at
the same time, the second

group can go to Room B.

- optional

- toggle with ON/OFF
options

“Is this topic in a different
meeting room?” toggle is

- required

- the drop-down with the

Meeting Room YES(ON) user can select | |ist of available rooms for
another meeting room | the Center selected in the
from the drop-down briefing

- required

Topic

topic name specified

- the drop-down with the
list of Topics assigned to
the Center

Topic Name Override

- duplicate information
from the “Topic” field

- user can override topic
name

- optional

- freeform text field

Topic Description Override

- the existing description
related to the selected
topic

- user can override topic
description

- optional

- freeform text field
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Duration (min)

- duration related to the
topic

- user can change the
duration

- the agenda end time will
be calculated based on
AgendaStartTime and
duration

- required

- the drop-down with the
list of available time slots

Speaker

- empty

- user can assigned
speaker to the selected
topic

- multiple speaker
selection is available

- user can create a speaker
inside the Agenda Topic
page

- user can create no more

than 10
agenda item

speakers per

- optional

- the drop-down with the
list of Speakers available
for the selected Center

- in first order user will see
speakers associated with
the selected agenda topic

Show Speaker toggle

- change toggle name
from Show Speaker in
Customer Portal to Show
Speaker

- Helper text: This will
display the speaker in the
CE App and Virtual
Welcome.

Include Speaker

Evaluation toggle

in

- toggle set YES (ON) by
default

- toggle YES — speaker will
display on the CE App -
Feedback page
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- toggle NO — speaker
should not display on the
CE App - Feedback page

- Helper text: This will
display the speaker in the
feedback section.

Click on the "Delete” button user can remove the selected agenda from the list.
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CREATE A NEW AGENDA ITEM
User can create a new agenda item by clicking on ‘Add Agenda Item’ button.

The agenda items will be added in their appropriate time slot/order based on the ‘Start
Time' information

Field Data

Briefing Day 1. Required
2. Drop-down with dates related to the briefing
3. Error: Briefing Day is required

Start Time 1. Required
2. Drop-down with the option to select the time period

- Time increments: 5 min

- Time start list: 5 am

- Time end list: 11:45 pm

- 'Start Time' should be less than ‘End Time'

3. Error message: Start Time is required

End Time 1. Required
2. Drop-down with the option to select the time period

- Time increments: 5 min

- Time start list: 5 am

- Time end list: 11:45 pm

- 'End Time' should be greater than ‘Start Time'

3. Error message: End Time is required

Topic 1. Required

2. Drop-down with a list of topics from Engagement -
Topics

3. Error message: Topic is required

Topic Name Override 1. Optional

2. Can be prefilled with the information from Topic
Details

3. Freeform text field

4. User can override the Topic Nome. The new

overridden name will be displayed in the corresponding
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products
5. Max length: 250 characters

Topic Description Override

1. Optional

2. Can be prefilled with the information from Topic
Details

3. Freeform text field

4. User can override the Topic Description. The new
overridden description will be displayed in the
corresponding products

5. Max length: 2500 characters

Include in Evaluation

1. Optional
2. Toggle with YES/NO options

— YES - topic and it description will be displayed in CE
App — Feedback/Agenda and Virtual Welcome screen

— NO —topic and it description will be hidden in CE App
— Feedback/Agenda and Virtual Welcome screen

3. Position (YES/NO) corresponds to the position of the
same toggle from the Topic Category

Speaker Name

1. Optional
2. Drop-down with a list of speakers available in the
system

Show Speaker in Customer
Portal

1. Optional
2. Toggle with YES/NO options

— YES - selected by default

— NO —user can hide the speaker in CE App —
Feedback/Agenda and Virtual Welcome screen

Add Additional Speaker

1. Text link

2. Option to add an additional speaker

3. User can add maximum of up to 10 speakers for one
agenda item
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CREATE A NEW SPEAKER INSIDE AGENDA ITEM DETAILES FORM

If the user does not see the speaker they need, they can create a new speaker inside

Agenda Details form.

Field Data
Speaker Headshot 1. Optional
2. Upload button
3. Supported files: png, jpeg, jpg
4. Max file size: 50 MB
5. Helper text: 'Optimal media size is 400px wide or
400px tall.'
Speaker First Name 1. Required
2. Freeform text field
3. Max length: 100 characters
4. Error: Speaker First Name is required
Speaker Last Name 1. Required
2. Freeform text field
3. Max length: 100 characters
4. Error: Speaker Last Name is required
Speaker Title 1. Required
2. Freeform text field
3. Max length: 250 characters
4. Error message: Speaker Title is required
Speaker Email 1. Optional
2. Freeform text field
3. Max length: 250 characters
Description . 1. Optional
2. Freeform text field
3. Max length: 1000 characters
Center . 1. Required
2. Drop-down with a list of Centers
3. Center indicated in the Briefing filled in by default
4. User can uncheck Center indicated in the Briefing
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7.1.5. OPPORTUNITY

The Opportunity tab available for each briefing (converted from the Customer Briefing
Requests or not).

If the briefing does not require any Opportunity information, then the user can leave the
Opportunity tab blank.

BRIEFING CONVERTED FROM CUSTOMER BRIEFING REQUEST

In case the Briefing was converted from a Customer Briefing Request that had completed
Opportunity section the information of that should be already displayed on the page.

User should see original information related to the Opportunity Data and Opportunity
Details from the Customer Briefing Request form.

User can see only one opportunity per briefing.

LJ Hame Engagement Experience Content w Insight ~ Health {0p ~ a -

Briefing Details

Opportunity Data

Opportunity

Figure 29. Opportunity page with original opportunity data and details

UPDATE THE OPPORTUNITY DATA:

Clicking on the “Update Opportunity Info” button user can update opportunity data and
opportunity status (open/close).
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Opportunity Data

Figure 30. Opportunity Data modal window

All changes should be displayed on the top of the Opportunity page.
Did the Opportunity Close?

- drop-down with Yes/No options

- until the deal does not close the “No” option should be displayed

- If the user selects “Yes” for "Did the Opportunity Close?” then the "Opportunity
Close Date” will default to today’s date and the "Opportunity

Opportunity Close Date

- User can change the planned Close Date

- When user save changes, they should see the difference in days between the
planned date and the new close date

- Information if the opportunity plan close faster/slower/not changed

- Show new close date

- Date picker time zone according to the time zone for the center in which the
briefing takes place

Opportunity Probability (%)

- User can change the probability percentage of the final deal

- When user save changes, they should see the difference in % between the planned
opportunity probability and the new one

- Information if the opportunity probability increased/decreased/not changed

- Show new probability percentage
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Opportunity Amount

User can change the opportunity amount

When user save changes, they should see the difference in monetary terms
between the planned and the new opportunity amount

Information if the opportunity amount increased/decreased/not changed

Show new opportunity amount

After clicked on the “Save” button user will see one section with the Original

Opportunity Data and information about opportunity status and changed

component(s).

i} Home Engagement v Experience v Content v Insight ~ Health ~ 305 v & v

Briefing Details

IVErview
Setup lose date of 04/15/2021

Opportunity

Original Opportunity Data

1572021

Figure 31. Open Opportunity
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U Home Engagement ~ Expenence + Conternt v Insight v Health +

Briefing Details

2 The Opportunity Closed!
Overview

It was accelerated S0 days faster with a new

Setup close date of 03/25/2021
It increased 25%, with a new probability of
Opportuni x
PPRERGRY 100%
Agenda It increased $400,000 with a new amount of
$1,200,000

Attendees

Original Opportunity Data
Facilitation

Experiences 05/15/2021

Evaluations

$800.000

Tasha Gillotti - Hitachi
12:20PM PST - 8/28/2020

Figure 32. Closed Opportunity

UPDATE THE OPPORTUNITY DETAILS:

Cloudera CS Upgrade

0065Y00001 UZDgVQAX

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Vivamus ut metus dignissim,
facilisis mauris vehicula, pelientesque tellus
Maecenas nec tellus id enim sollicitudin
vehicula, Donec nec pretium risus, vel venenatis
purus.

Clicking on the “Edit” button located at the bottom of the section with gray background

user can update the information related to the opportunity details.
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Opportunity
Details

Cloudera CS Upgrade

0065Y00001 UZDEVQAX

Lorem ipsum dolor sit amet
consectetur adipiscing elit
Vivamus ut metus dignissim
f-1:’_l| 15 Mauris -.-i-'_"lll'-.l 3
rt:lll_'rl'l_' s fellus. Maecenas
nec tellus id enim solicitudin
vehicula. Donec nec pretium
SIS, vl venenalis purus

Figure 33. Opportunity Details modal window

Opportunity Name

- User can change the opportunity name
- In case that information was not indicated in Customer Briefing Request form user
sees the “N/A" in that field

Opportunity ID

- User can change the opportunity ID
- In case that information was not indicated in Customer Briefing Request form user
sees the "N/A" in that field

Opportunity Description

- User can change or remove the opportunity description
- In case that information was not indicated in Customer Briefing Request form user
sees the "N/A" in that field

After clicked on the "Save” button user will see the updated information about
Opportunity Description.

BRIEFING WITHOUT OPPORTYNITY

If the briefing was either converted from the Customer Briefing Request without
opportunity information of created from scratch and user has an information about
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opportunity for that briefing, they can fill in an empty Opportunity form to track the

information about planned deal.

Field

Data

Opportunity Name

. Required
. Freeform text field
. Max length: 250 characters

A W N =

. Error message: Opportunity Name is required

Opportunity ID

1. Optional

[\

. Freeform text field
3. Max length: 18 characters

Opportunity Amount

1. Required

2. Empty field shows without '$' symbol

3. Add the '$' symbol at the beginning of the field after
the user filled in some information

4. When the user editing that filed - hide the '$' symbol
5. Separate the classes and digits with commas (
$1,234,567)

6. Separate decimal values with a dot ( $1,234,567.89)
7. Max length - 50 symbols

8. Max length after dot - two symbols

9. Only numbers

10. Error message: Opportunity Amount is required

Opportunity Probability

1. Required

2. Empty field shows without '%' symbol

3. Add the '%' symbol at the end of the field after the
user filled in some information

4. When the user editing that filed - hide the '%' symbol
5. Only numbers

6. Max length - 6 symbols

7. Max value is 100%

8. Max length after dot - two symbols

9. Separate decimal values with a dot (45.5% or
35.75%)

10. Error message: Opportunity Probability is required
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Estimated Opportunity Close
Date

1. Required

2. Date picker

3. User cannot select date lower than Briefing Day

4. Date picker time zone according to the time zone for
the center in which the briefing takes place

5. Error message: Estimated Opportunity Close Date is
required

Opportunity Description

1. Optional
2. Freeform text field
3. Max length: 2000 characters
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7.1.6. ATTENDEES MANAGEMEN

On the Attendees page internal attendee (Briefing Manager who created a briefing)
should be displayed by default.

For each attendee in the table system generates a unique CE App Access Link. So, user
can manually copy this link and send it to the attendee using other resources.

INVITE STATUS

This is a new column “Invite Status” in the Attendees page where user can track the actual

status for "Meeting Invite” email.

Invite Status

Not Send the default status before we send "Meeting Invite” or “Send
CE App Access”

Sent we already sent "“Meeting Invite” or “"Send CE App Access” and
an attendee does not confirm or reject briefing invitation

Accepted Attendee accepted the briefing invitation

Declined Attendee rejected the briefing invitation

Tentative Attendee selected the following options:

- Tentative
- Tentative and propose new time

- Decline and propose new time

No email entered

show this status if attendee created without email

Not Sent

Should be shown if any other unexpected issues happened
(e.g. problem with mailbox)

User sees the same “Invite Status” column on the “Send Meeting Invite” page. In both
places (Attendees and “Send Meeting Invite” pages) invite status will be the same.
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CREATE A NEW ATTENDEE

User can create a new attendee by clicking on ‘Add Attendee’ button.

Field Data

Attendee Type 1. Required
2. Drop-down with the options — Internal and External

w

. Error message: Attendee Type is required

Attendee First Name . Required
. Freeform text field

. Max length: 100 characters

A W DN =

. Error: Attendee First Name is required

Attendee Last Name . Required
. Freeform text field

. Max length: 100 characters

A W N =

. Error: Attendee Last Name is required

Attendee Title 1. Optional
. Freeform text field
3. Max length: 250 characters

[\

Attendee Email ATTENDEE TYPE - INTERNAL

1. Required

2. Freeform text field

3. Max length: 250 characters

4. Error message: Email is required
5. Email address should be unique
ATTENDEE TYPE — EXTERNAL

1. Optional

2. Freeform text field

3. Max length: 250 characters

4. Email address should be unique

User can edit attendee details by clicking some attendee name on the list. After that user
navigates to ‘Attendee Details’ page on edit mode.

On the ‘Attendees Details’ page user can delete selected attendee by clicking on ‘Delete’
link.
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7.1.7. SEND ‘MEETING/CALENDAR INVITE' EMAIL

To make that user should return to the Briefing Overview page and click on ‘Send

Meeting Invite' text link.

In the ‘Send Meeting Invites' screen user will the list with internal/external attendees from
the Attendees tab and speakers. Speakers will be automatically added to that list from the

Agenda page.

If an attendee does not have an email, they are still will be shown in the list but without a

possibility to send them an email. Under the name, there will be “No Email” text. The user

will not be able to click on them.

The new “Status” column is added to see if the invitation was already sent to the attendee

or not.

There are possible “Status” conditions:

Invite Status

Not Send the default status before we send “Meeting Invite” or “Send
CE App Access”

Sent we already sent “Meeting Invite” or “Send CE App Access” and
an attendee does not confirm or reject briefing invitation

Accepted Attendee accepted the briefing invitation

Declined Attendee rejected the briefing invitation

Tentative Attendee selected the following options:

- Tentative
- Tentative and propose new time

- Decline and propose new time

No email entered

show this status if attendee created without email

Not Sent

Should be shown if any other unexpected issues happened
(e.g. problem with mailbox)

User can send Meeting Invite email unlimited number of times even though email status

is “Sent”.

EMAIL PREVIEW
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By clicking on the ‘Next' button user moves to the screen with the email body.

User should see a new WYSIWYG editor with “Components” drop-down where user can
select variables related to that email.

Meeting Invite Email Preview

Preview and edit the email to be sent.

Heenter itle}} - Briefing Invite

Figure 34. "Send Meeting Invite" email preview

The “Subject Text” and “Email Body” are editable. The changes in the email preview will
not affect the email template.

By clicking ‘Send’ button on the ‘Send Email’ form, emails will be forwarded to selected
attendees.
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Signat csigretBrooenter st dev.onma
L T 155D
To: Clena Glardca

fl NYC Signet Experiemnce Conter - Brikding Invite
(5] I DRSO, TN o Sl 71T, 050D

Mo conflich

5 rswP to this oot

Add a message T Shoret (opional

w Wes 7 Maybe | M Mo

briafing_ivanation ics
LAY by

‘We are pleased to bast you at aur brisfing, this is our calerdar imite for pou bo sve

Ericfing Mamae:
DUPLICATE: The Easbemn Ewrppean Coffes barket: A& Growing Business

Date & Time:
Fri, Apr 23, 2021 | 07:00am - 0500pm ECT

Bera Gadkaya

Agenda:

07-00am - Custam Topic Name

O7-05%am - Verdy the agenda item on VAS
(H0am - Gresting!

- 30am - Comsengence and You
1(t30em - Hapgy Launch

11=30am - Custom Topic Mame

1230pm - Measurement and Insight
01=30pm - Foadmap: Looking Abead

Address:

MYC Sigret Esperience Cenber

110 Husdere Yards

‘We Iook: forwasd to hasting you at NYC Signet Expenience Cemter . Please notify your hast i you have any questions or concems.

Thank you.
MYC Sigret Esperience Cenber

Rigly | Farwand

Figure 35. Send Meeting Invite for In-Person briefing
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Signet cigretfrCoenter suite dew.com
MR 1rA2

To: Cliene Glamiza

B9 M¥C Signet Experierse Coner - Bricfing Invite
(5 In DYTEROCT, T Ao Sal D445, D00

Mo confliciy
(O Mo respeoinese: reguined

briating_ivinztion ics
1L

‘We zre pleased to hast you at aur bricfing, thes is o calendar imite for you to s

Bricfing Mame:
DUPLICATE: The Eastem European Coffes barket: A Growing Business

Date & Time:
Fri, Apr 23, 2021 | 07-00am - 0500pm ECT

Your Bricfing Manager:
Hera Gadkay

Agenda:

O700am - Custam Topic Mame

O7405%m - Verdy the agenda item on WAS
OH00am - Gresting!

0%t 30am - Convergence and You

10E3em - Hapgy Launch

11:30m - Custom Topic Mame

1230pm - Measurement and Insight
0=30pm - Foadmap: Looking #Ahead

Vfideo Conference Information:
Mesting URL: hitps./fenlorssheme

Coloricheme Ru — [l8sT08ci oyt oH-rais: Monfop LUSSTOS W reHEpaUre LESTORR
CHEM

KOMNACRSHTIOHA (KOHTRICTHIE) MOAR . DEHORHOA LBET ADROAHEH & KOMMAGAGETON (LSaTa 1l NPOTHRON BASHOR
CTOPa HRRTOROT KT a) COOSARTR AHH YOMRNWR H OAHH Teriked URET Gl A0MSH PaoCROTRET, KR HI His

colorscherne

Messting ICE A

Mesting Password: N

Mesting Fhone Mumber: BA

We ook fonsard So hasting you 2t MYC Signet Experiencos Cermter - Please natify your hast i you hove any questiors or concemnes.
Thank you,

WY Signet Experience Cenber

Figure 36. Meeting invite for Virtual briefing
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7.1.8. SEND ‘CE APP ACCESS LINK' EMAIL

After creation of attendees’ list, the next step is to inform them. To make that user should
return to the Briefing Overview page and click on ‘Share CE App Access Link'. Then user
will navigate to the ‘Send Email’ screen.

User may select all attendees’ records by one click on the checkbox located on the table
header.

If an attendee does not have an email, they are still will be shown in the list but without a
possibility to send them an email. Under the name, there will be “No Email” text. The user
will not be able to click on them.

The new “Status” column is added to see if the invitation was already sent to the attendee
or not.

There are to possible “Status” conditions:

“Not Sent” - the default value. Showing that the user has not sent an email to
that attendee/speaker yet.

“Sent” - Showing that the user has already sent an email to that attendee/
speaker.

User can send Meeting Invite email unlimited number of times even though email status
is “Sent”.

EMAIL PREVIEW
By clicking on the ‘Next’ button user moves to the screen with the email body.

User should see a new WYSIWYG editor with “Components” drop-down where user can
select variables related to that email.
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CE App Access Email Preview

Preview and edit the email to be sent.

{{renantname}} invites you

B IU®
Tenant Name
Attendee First Name

CE spp access link

Center Name

Figure 37. "CE App Access Link" email preview

The “Subject Text” and “Email Body” are editable. The changes in the email preview will
not affect the email template.

By clicking ‘Send’ button on the ‘Send Email’ form, emails will be forwarded to selected
attendees.

Signet with internal scheduler invites you

csuite@center-suite.com .
S 1071972 DS 9
Mon 10/19/2020 12:18

To: Olena Gladka

Dear Elena

Welcome and this is the text from our email template in the system that the user can choose to edit in this text box.
Your access link

Thanks and we hope you enjoy the party.
Regards,
Silicon Valley Signet Experience Center’,

‘ Thank you! Got it. thanks!

‘ Thank you for the link.

[ Are the suggestions above helpful?  Yes  No

Reply Forward

Figure 38. "CE App Access Link" email

7.1.9. PRINT ATTENDEE SEAT TENTS/PRINT AGENDA SHEETS

Based on the settings that were specified in Printables menu the user can print agenda
sheets and/or attendee seat tents.

Clicking either on the “Print Agenda” or "Print Attendees Seat Tents” user will open a new
print menu where they can see predefined document.
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7.1.10. GENERAL CUSTOMER PORTAL ACCESS LINK/QR CODE

User is able to select from the two options how their will share the General access link to
the Customer Portal to the attendees.

COPY SHARABLE LINK

Clicking on the “Copy Sharable Link" text link user copies the General access link to the
Customer Portal.

QR CODE

For each briefing the system generate a QR code with the General access link to the
Customer Portal.

Figure 39. QR code

Use can copy the QR code and send it with a separate email (Outlook/Gmail). Also, user
can download a QR code as an image and upload it into the Platform (e.g. additional
media for Virtual Warmer, footer logo for Signet Player etc.)

NEW CUSTOMER PORTAL ACCESS FLOW
Upon accessing the General Access link, the attendee will arrive at the Attendee List page.

1. If the attendee sees their name on the list, they can select their name. It will navigate
the attendee to a new page where it will display their name and an email field (the email
field will be pre-populated if their email is saved in the platform, otherwise it is empty).

The attendee can update the pre-populated email if it was wrong before (the platform
will save
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the updated email) or enter their email if the field was empty and then hit the enter
button. This takes them directly into the Customer Portal — Home page.

If the registered user enters a different email, it will send an email to the Briefing
Manager.

2. If the attendee does not see their name on the list, they can click on the ‘Add Me
to Briefing’ button. It will navigate the attendee to a new page where they can enter
their name and email, then hit the enter button. This takes them directly into the
Customer Portal - Home page.

In this scenario, the Briefing Manager will receive an email notifying them that an
attendee previously not on the list is accessing the CE App. The Briefing Manager can
review their information and revoke that attendee’s access if they choose to.

Attendee with name shown
if the registered user enters

= _ a different email, it will send
New Attendee Login Flow s = an email to the BM.

General Access Link | A . -

Briefing Manager receives
an email notifying them
that an attendee previously
not on the list is accessing
Attendee that needs to be added the CE App. The Briefing
Manager can review their
information and revoke that
attendee’s access if they
choose to.

Figure 40. General Access flow
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7.1.11. FACILITATION

The main of the Facilitation page is to create a Video Conference Link for virtual briefing.

Also, inside the Facilitation page user can indicate information about additional time zone

for that briefing.

After adding the additional time zone, it will appear on the VW and inside the CE App.
Inside the CE App the additional time zone will appear on the:

e Home page showing Current and Next Agenda Items

e Home page Host Details
e Agenda page

e Speaker Details page if Speaker is presenting an agenda

e Secondary time zone will display normally in Host Details.

VIDEO CONFERENCE INFORMATION

User can share video conference link with other attendees in CE Client App by turning on

‘Enable Video Conference’ toggle.

Field

Data

Enable Video Conference

1. Toggle with YES/NO options

- toggle is ON (Yes) is set by default

- toggle is OFF (No) video conference link will NOT be
shared with other attendees in CE Client App.

Video Conference Provider
Logo

1. Optional

2. Drop-down with a list of different meeting
applications

3. The users will also have the option to show a generic
video icon or to not show a logo.

Meeting URL

1. Required

2. Freeform text field

3. Max length: 250 characters

4. Error message: Meeting URL is required

Meeting ID

1. Optional
2. Freeform text field

3. Max length: 250 characters
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Participant ID 1. Optional
2. Freeform text field

3. Max length: 250 characters

Meeting Password . 1. Optional
2. Freeform text field

w

. Max length: 250 characters

Meeting Phone Number . Optional
. Freeform text field

. Only numbers

A W N =

. Max length: 250 characters

Home Home

Welcome Johnathon

We're excited to host you in 2 personalized customer
engagement designed to address business goals and
topics that are most imporiant to you. In 2 session
tailored spedifically to your business, we'll explore
solutions for advanding your goals and overcoming your
biggest challenges. We're passionate about delivering

® .
= exceptional customer experiences and helping you do
o & the same for your customers
=

Innovation starts here

for the future.

Figure 41. CE Client App - Virtual Briefing

HOST DETAILS

Wednesday, Feb 19th

9:00am to 4:30pm PST
xecutive Briefing

Re

L

Briefing Manager
Jane Doe

QUICK LINKS
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ADDITIONAL TIME ZONE

Field

Data

Show Additional Time Zone

1. Toggle with YES/NO options

- toggle is OFF (No) is set by default

- toggle is ON (Yes), then the Additional Time Zone
drop-down appears on the screen.

Additional Time Zone

1. Required
2. The drop - down consist of such time zones:

e UTC - Universal Coordinated Time
e ECT - European Central Time

e EET - Eastern European Time

e ART - (Arabic) Egypt Standard Time
e EAT - Eastern African Time

e MET - Middle East Time

e NET - Near East Time

e PLT - Pakistan Lahore Time

e IST - India Standard Time

e BST - Bangladesh Standard Time
e VST - Vietnam Standard Time

e C(TT - China Taiwan Time

e JST - Japan Standard Time

e ACT - Australia Central Time

e AET - Australia Eastern Time

e SST - Solomon Standard Time

e NST - New Zealand Standard Time
e MIT - Midway Islands Time

e HST - Hawaii Standard Time

e AST - Alaska Standard Time

e PST - Pacific Standard Time

e PNT - Phoenix Standard Time

e MST - Mountain Standard Time

e (ST - Central Standard Time

e EST - Eastern Standard Time

e PRT - Puerto Rico and US Virgin Islands Time

e CNT - Canada Newfoundland Time
e AGT - Argentina Standard Time
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e BET - Brazil Eastern Time
e CAT - Central African Time

3. Error message: Additional Time Zone is required

Secondary time zone shall automatically calculate the difference between 'Briefing Time'

and 'Additional Time Zone' and display it.

Home Agenda
o Current Agenda item a 9:00am - 9:15am PST
HOST DETAILS . > D0 = N1
9:00am - 9:15am PST | Greetings & Introductions .
& (12:00pm - 12:15pm EST v 9:15arm - 10:000m PST
5 Description 8 10:008m - 11:00am P
Desq ctus . -
100 om
= ~
& -
Discussion Leader
john Doe -
= '. =
-t UICK LINKS
- P -
Next Agenda Item
9:15am - 10:00am PST | Voice of the Customer

Z SIGNET

+ Greeting & Introductions

+ Voice of the Customer

+ Current Platform Overview

+ Next Generation Implementations

+ Lunch Break

+ Specialized Offering Demonstrations

+ System Integration Planning

+ Briefing Wrap-Up

Figure 42. Additional Time Zone in CE App

9:42am PST
12:42am EST

Thursday, Dec 3rd Agenda

TIME AGENDA
{9;903’“ PSTT Greeting & Introductions

Voice of the Customer

10:00am PST
1:00pm EST)
11:00am PST
pm EST)

Current Platform Overview

“Next Generation impiémentations for Blockchain Analytics
and Artificial Intelligence

Lunch Break

This text will be the d:
sed bibendum est. Cras b
condimentum ligula nec e

Specialized Offering Demonstrations
System Integration Planning
Briefing Wrap-up

Closing Message

Figure 43. Additional Time Zone in Virtual Welcome screen

DISCUSSION LEADER

KR
RERAR
'5] Jane Doe

psum dolor sit amet, consectetur adipiscing elit. Duis
, faucibus leo sit amet, finibus dui. Donec

m John Doe

t] Johnathan Smith
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7.1.12. EXPERIENCES

User can manage some functionality for CE Client App and Virtual Welcome screen per
each briefing using Experiences tab.

:;} T [ aiwereend CpEiEn e = orded aghl Haalh = - 9 =

Briefing Details
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Figure 44. Experiences page
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VIRTUAL WELCOME SCREEN
ADD MEDIA FROM THE CONTENT LIBRARY

User can select already uploaded media file (image/video) from the Content > Media
menu by clicking on the ‘Add Media' button.

User can use the general options to filter media files:

- filter media by type (only image)
- Users can find the needed media through existing media items in the Content
Library tab with the help of the search field.

SELECT MEDIA FROM THE “CONTENT LIBRARY"”

- User will see only media related to the Briefing Center

- The multiple media files selection is available. User should select the checkbox
near desired media

- The user cannot add a media file that already presented in the table.

- The already added media will be shown as checked and inactive. The user cannot
choose it again.

When the media file from the Content Library is added to the Settings page the
“Product” field for the selected file can behave in the following ways:

- In case the Virtual Warmer product was already selected in the "Product” field on
the Marketing page - nothing will be changed with this field.

- In case Virtual Warmer product was not added selected in the “Product” field on
the Marketing page — when the user added media from the Content Library to
the Media page this product will be added to that media in the Marketing page.

UPLOAD MEDIA DIRECTLY TO THE PAGE
The user can click on the “"Upload” button to select a file from the device.

- Supported media types include JPG, JPEG, PNG
- Maxsize: 2 GB
- Only one file can be uploaded at a time

Once uploaded, the user will be able to complete the media fields with the following
information:

Field Data

Media - required
- will be filled with the uploaded media
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Media Name

-required

- freeform text field

- max length: 500 symbols

- Error: This field is required

- Uploading file(name.file_extension) exists for the
current client in database.

Media Short Description

-optional

- freeform text field

- max length: no restrictions except the technical
constrains

Private - the private toggle
will not affect any of the
product except the CE App

-optional

- "No” by the default

- helper text: Private media will be disabled from being
downloaded or emailed in the CE App.

Industry

- required

- drop-down with the list industry created
- All selected by the default

- multiple selection is available

- Error: This field is required

Center

- required

- drop-down with the list of Centers the user has access
to.

- multiple selection is available

- Error: This field is required

Product

- optional

- drop-down with the list of available products but the
default value will be the product for which we are
uploading this media. This will value cannot be
unchecked. The user can add more products.

- multiple selection is available

- If the center name exceeds the dropdown width, it
will ellipsis and not wrap to the next line.

- this dropdown is sorted by product name
alphabetically, then center name secondarily.
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Clicking on the ‘Save’ button user will add the uploaded media to the Additional Media
section and to the Content - Marketing page.

The "Product” field for the uploaded media will be updated with the selected products:
Virtual Warmer and with other products if the user will choose it while uploading the
media.

CUSTOMER PORTAL CLIENT APPLICATION
ADD MEDIA FROM THE CONTENT LIBRARY

User can select already uploaded media file (image/video) from the Content > Media
menu by clicking on the ‘Add Media' button.

User can use the general options to filter media files:

1. filter media by type (image/video/PDF)
2. Users can find the needed media through existing media items in the Content
Library tab with the help of the search field.

SELECT MEDIA FROM THE “CONTENT LIBRARY"”

- User will see only media related to the Center they have access to (the center for
media item is indicated during media creation in the 'Center Access' field)

- The multiple media files selection is available. User should select the checkbox
near desired media

- The user cannot add a media file that already presented in the table.

- The already added media will be shown as checked and inactive. The user cannot
choose it again.

When the media file from the Content Library is added to the Media page the
“Product” field for the selected file can behave in the following ways:

- In case the Customer Portal product was already selected in the “Product” field
on the Marketing page - nothing will be changed with this field.

- In case Customer Portal product was not added selected in the “Product” field on
the Marketing page — when the user added media from the Content Library to
the Media page this product will be added to that media in the Marketing page.

UPLOAD MEDIA DIRECTLY TO THE WELCOME SCREEN
The user can upload a completely new media to the Media table.
The user can click on the “Upload” button to select a file from the device.

- Supported media types include JPG, JPEG, PNG, MP4 and PDF
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- Maxsize: 2 GB

- Only one file can be uploaded at a time

Once uploaded, the user will be able to complete the media fields with the following

information:
Field Data
Media - required
- will be filled with the uploaded media
Media Name -required

- freeform text field

- max length: 500 symbols

- Error: This field is required

- Uploading file(name file_extension) exists for the
current client in database.

Media Short Description

-optional

- freeform text field

- max length: no restrictions except the technical
constrains

Private

-optional

- "No” by the default

- helper text: Private media will be disabled from being
downloaded or emailed in the CE App.

Industry

- required

- drop-down with the list industry created
- All selected by the default

- multiple selection is available

- Error: This field is required

Center

- required

- drop-down with the list of Centers the user has access
to.

- multiple selection is available

- Error: This field is required

Product

- optional

- drop-down with the list of available products but the
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default value will be the product for which we are
uploading this media. This will value cannot be
unchecked. The user can add more products.

- multiple selection is available

- If the center name exceeds the dropdown width, it
will ellipsis and not wrap to the next line.

- this dropdown is sorted by product name
alphabetically, then center name secondarily.

Clicking on the ‘Save’ button user will add the uploaded media to the briefing and to the
Content - Marketing page.

The "Product” field for the uploaded media will be updated with the selected products:
Customer Portal and with other products if the user will choose it while uploading the
media.

SALUTATIONS

User can create a specific salutation(s) related to the exact briefing. Salutations added on
this screen will override any salutations that are configured on Experience > CE App >
Messaging screen.

Salutations shall be shown in the Slider within CE App according to this sorting.
QUICK LINKS

User can create a separate list with quick link for each briefing. Quick Links added on this
page will merge with quick links that are added on Experience > CE App > Settings screen.

APPLICATION TABS

On the same screen user can see a list with CE Client Application Tabs.
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Application Tabs
ORDER TAB NAME PAGE TITLE AVAILABILITY

Pre-Visit, Day-of

1 Home Home Visit, Post-Visit

2 Centerinfo Center Info Briefing Pest breing
3 Agenda Agenda ;:::2;'?';‘5;:3;&;:;:’%
. R Feedback g:g-ﬂ:rlpfmg, Post-
5 Speakers Speakers g:iﬁ:ge_ﬂpnfé\?;z:;,fng
o e Media Brieing, Past Brefing
7 Concierge Concierge Disabled

Figure 45. Application Tabs

bl PRSP D S DR DURY R R NS | R Y N

Moesits s- ==+ =g availability. User can hide
needed tab from CE Client App left navigation menu all unchecked ‘Show in Briefing
Instance’ checkboxes. The data point in the Availability column will display “Disabled”.
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7.1.13. EVALUATIONS

We have redesigned the Evaluation page. Now on the “Evaluation” page user will see
information that covered different aspects of the attendee’s feedback.

The Evaluation page divided into two sections:

General Engagement Feedback
Agenda Topic Feedback

Both sections show the same information depending on the evaluation question level
(briefing or agenda speaker):

Number of Responses - total number of all received answers depending on the question
level (Briefing or Agenda Speaker)

if there is no feedback related to the Briefing or Agenda Speaker then the user
should see the N/A in front of the “Number of Responses”

the system counts the responses from internal and external attendees

count each response - the user can leave as many responses as they want

Comment Sentiment section - is the overall sentiment for the comment questions. The
tallied total with the most is shown.

List with feedback questions related to the Briefing level with number of answers/avg
rating or comment sentiment

List with feedback questions related to the Agenda level with number of answers/avg
rating or comment sentiment. Each question related to the agenda topic and speaker

On these sections, user should see only those questions which have at least one
feedback

For each question, user will see how many attendees answered, the average rating
or the overall sentiment for this question depending on the question type.

The ratings and comments can be expanded to show the ratings/feedback
provided by each attendee.

The ratings and comments can be expanded to show the ratings/feedback
provided by each attendee.

FREEFORM TEXT EVALUATION QUESTION:
We using the Amazon Comprehend to determine the sentiment of attendee’s feedback.

The system analysis only text feedbacks (freeform text evaluation question) and
determines if the sentiment is positive, negative, neutral (mixed).

105



)( | ACCELERATING OPPORTUNITIES

Comment Sentiment: Positive

Fosiine: So%
Mixed: 18%
) Negative: 7%

Figure 46. General comment sentiment based on the evaluation question level

The sentiment analysis percentage shown under the question is a breakdown of how
many of the answers overall from the attendees are positive, mixed/neutral, or negative.

Please tell us any comments about how we
can improve your briefing

A k w “ ). 7% . '; ™
Neil Reiger

“I really enjoyed how the speaker used
our real world examples from our
solution architecture but it did go a little
DIt too long.”

Brad Nunes
“I thought this session went 1o long and
didn't really provide too much value ”

RADIO SINGLE SELECTION EVALUATION QUESTION:

In case of evaluation question has numeric answer choices (e.g. 1, 2, 3 etc) on the
Evaluation page user sees the average rating for the specific question.

How would you rate your satisfaction with
the briefing?

v 3 AR Avg Rating: 4.2

In case of evaluation question has text answer choices (e.g. excellent, good, bad) on the
Evaluation page user sees the total number of responses for the specific question.
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How waould you rate your experience with
our hospitality and concierge services?

VoL ik

Please tell us any comments about how we
can improve your briefing.

vog R

And an additional option that is “Export”. User can export full report with feedbacks
clicking ‘Export’ button. Report will be exported in xIsx file format.
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7.1.14. WRAP-UP (NEW FUNCTIONALITY)

On the briefing level, the user is able to leave notes when it has been ended.

x Hub Engagement v

Experience v Conternt v nsight v Health +

< BoA Mainframe Cloud Infrastructure

Overview
Agenda
Altencess
Faciation
mpressions
Evaluations

Wrap-up

Figure 47. Wrap-Up notes

Engagement Notes

Dolor sit amet, consectetur ddipiscing ein
Nam fermentum consequat eros volutpat

placerat. Orci vorius ¢

que penatibus et
MARNS dis PArTLNENt MOontes, NasCetur
POCUUS ML

Nam fermentum consequat eros volutpat
placerat. Orcl varius naloque penatibus et
MagNis dis Partunent Montes, Nascetur
ACUUS MU

B I ¥ &

Lorem ipsu dolor St amet, consectotur
adipiscing eht. Nom lermentum cons

Lo volutpat placerat. Orcl vanus nitoque
penatibus et magnis dis parturient montes
nascetur Nakculus My

Eget sopittis hgula. Fusce lorem odi

magnis dis parturient montes, nascetur
hCudus My

Nam fermentum consequat eros volutpat
placerat. Orci varius natoque penatibus ot
magn s parturient montes, nascetyur

$ MU

NchCubu

Lorem ipsum dolor sit amet, consectetur
adipiscing ebt. Nam fermentum consequat
eros volutpat p el varius natoque

penatibus et magnis dis partunent montes

nascetyr ndiculus mus

quat e tpat
phacerat. Orcl varius natoque penatibus et
magnis dis partunent montes, nascetur
ndiculus mus

Nam fermentum consequat eros
placerat. Or 5
magnis dis partunes
ridiculus mus

- C s

Engagement Reports

Planning Report

Wrap-up Report

Q

s ¢ @

The second place where user can generate Planning and/or Wrap-Up reports.

Information filled in into the Wrap-Up page (Voice of the Customer Notes and/or Wrap-

up Notes) will be added to the Wrap-Up report to separate sections.
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7.1.15. RECORDINGS (NEW FUNCTIONALITY)

A new intelligence functionality in Nexus Hub is Briefing Video Recording. The Briefing
Manager has a possibility to upload either audio or video file with briefing recording.

The Recordings page should be available for the briefings with all engagement types
except Test.

The supported language of a media file is English, and the file name should be also writing
in English.

User can upload only ONE file for each briefing even though the previously uploaded file
was deleted.

Clicking on the “Add Recording” button user will navigate to the form where they can
upload media file. The supported file types include FLAC, MP3, MP4, Ogg, WebM or WAV
file format. The media file size should be less than 2 GB.

When the file added the “Start Processing” button activates, and user can start the process
of file transcription (we use the AWS Transcribe).

Once the transcription process has been started the user will return to the Recordings
main page where they can see the status of that record. The recording name is inactive.

When the file was transcribed the status changed to “Transcribed” and recording name is
clickable. Clicking on the recording name user will navigate to the Recording Details.
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In common with the possibility to transcribe an uploaded file the system also makes
sentiment analysis of the recording.

x Hub Engagement v Experience v Content v Insight v Health v Q A\ ¢ a

Recording Details

Cloudera Briefing Recording

ATTENDEE NAME SENTIMENT JIALOGUE

Suspendisse nisl dolor, ullamcorper eget pretium eu, interdum non ligula. Morbi ir

Figure 48. Recording Details Transcript

[/

The system identified speakers like “speaker 17, “speaker 2" .... "speaker N” and user is

able to rename each speaker.

Clicking on the Attendee Name user sees a modal window with the drop-down that
contains list with attendees (include Speakers) for the selected briefing. Step by step by
selecting attendee from the list a Briefing Manager can build the whole picture of that
briefing.

After all attendees have been renamed user can export briefing recording and use this file

for further analysis.

In case user delete a briefing recording file from their computer they have a possibility to
download this file from the Recording Details page. Also, they can preview uploaded file
to double-check some information.
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7.1.16. IMPRESSIONS (NEW FUNCTIONALITY)

The Briefing Manager can see what media were viewed/emailed/downloaded for the
throughout a specific briefing in the Customer Portal.

All this information will be available on the Impressions page.

x Engagement v Experience Content nsight Health ~ Q L:l #

% BoA Mainframe Cloud Infrastructure

212 24 144 11

Imipressions

Figure 49. Briefing Impressions page

The user will see a list of media files that were viewed/emailed/downloaded by external
attendees in the Customer Portal. By clicking on the “plus” button user can see the list of
external attendees and their actions with that media.

This option will help a Briefing Manager and/or Briefing Coordinator analyses which
media was viewed/emailed/downloaded the most.
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SECTION 8: EXPERIENCE

8.1. CUSTOMER PORTAL - ADMIN TOOL

The other important part of our CenterSuite Platform is Customer Engagement

Application — a tool that will revolutionize customer center experience.

8.1.1. CENTER INFO

The first tab on which user navigates from Experience — CE App is Center Info.

On that page (Center Info) user can see the same list with Centers with which they

associated for.

Q Home Engagement -~ Experience -~ Content ~ nsight ~

Customer Engagement App

Center Info NAME CENTER ID
Media

NYC Signet Experience Cente 18
Leadership
Concierge

on Val 1 I eCe.. 17

Style
Messaging
Settings

Figure 50. Center Info main page

Health ~

DATE MODIFIED

10/20/2020

10/20/2020

e .

Clicking on Center Name user follows to page with additional information related to the

selected Center.

On center details page user can see the Leadership Team section with (or without) the

members list initiated to this center.
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uHome Engagement ~ Experience ~ Content ~ nsight ~ Health ~ {Ct}} v |9 -

Customer Engagement App

Center Info

Center Details Edit
Media

NYC Signet Experience Center 18 10/20/2020
Leadership
Concierge Leadership Team Edit Description
Style

ORDER NAME TITLE DATE MODIFIED
Messaging

= 1 Shankar Sahai Director, Customer Success... 10/20/2020
Settings

= 2 Neil Rieger VP Creative Services 10/20/2020

= 3 Bryan Nunes VP, Client Services 10/20/2020

= 4 Marshall Thompson VP, Sales 10/20/2020

= 5 Liz Blacklock Customer Success Manager 10/20/2020

Figure 51. Center details page
EDIT CENTER DETAILS

User can edit center information which is displaying on CE Client App clicking on "Edit’
button or the name of center.

Field Data

Center 1. Required

2. Freeform text field

3. Max length: 80 characters

4. Error message: Center is required

Website 1. Optional

2. Text field

3. Max length: 120 characters

4. Validation for the correct structure http or
https://www.website.com

Center Info Short Description | 1. Required

2. Text field

3. Max length: 250 characters

4. Error message: Center Short Description is required
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Center Info Overview

1. Required

2. Text field

3. Max length: 500 characters

4. Error message: Center Infor Overview is required

Center Info Media

1. Required

2. File format: PNG, mp4, JPG, JPEG
3. Max file size: 5 GB

4.Multiple media uploading

5. Error message: Media is required

Center Info Thumbnail

1. Required

2. File format: PNG, JPG, JPEG

3. Max file size: 100 Mb

4. Error message: Center Thumbnail is required

Center Brochure

1. Optional
2. File format: PNG, JPG, JPEG
3. Max file size: 100 Mb

EDIT LEADERSHIP TEAM DESCRIPTION

User can also edit Leadership Team description which is displaying on CE Client App

clicking on “Edit Description’ button.

Field

Data

Leadership Team Sort
Description

1. Required

2. Text field

3. Max length: 500

4. Error message: “Leadership Team Description is
required”

Leadership Team Thumbnail

1. Optional
2. File format: JPG, JPEG, PNG
3. Max file size: 100 Mb

All information provided here will be shown in CE Client App mostly on Center Info tab.
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8.1.2. LEADERSHIP

On Leadership page user can provide leadership team members that will be shown in CE

Client App.

Q Home Engagement ~ Experience ~

Customer Engagement App

Center Info
Media
Leadership
Concierge
Style
Messaging

Settings

Figure 52. Leadership main page

NAME

Neil Rieger

Liz Blacklock

Shankar Sahai

Bryan Nunes

TITLE

VP Creative Services

Customer Success Manager

Director, Customer Success...

VP, Client Services

Marshall Thompson VP, Sales

Content ~ Insight  ~ Health ~

CENTER

Silicon Valley Signet Experie...

Silicon Valley Signet Experie...

Silicon Valley Signet Experie...

Silicon Valley Signet Experie...

Silicon Valley Signet Experie...

& Q-

W © Add eadership

DATE MODIFIED

10/17/2020
10/17/2020
10/17/2020
10/17/2020

10/17/2020

Items per page: 10~ 1-50f5

CREATE A NEW LEADERSHIP TEAM MEMBER

User can create a new leadership team member clicking on ‘Add Leadership’ button.

Field

Data

Leadership Photo

A W N =

Leadership First Name

A W DN =

. Optional

. Image upload button

. Supported files: png, jpeg, jpg
. Max file size: 50 MB

. Required

. Text field

. Max length: 100

. Error message: Leadership First Name is required

Leadership Last Name

. Required
. Text field
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. Max length: 100
. Error message: Leadership Last Name is required

AW

Leadership Title

. Required

. Text field

. Max length: 100

. Error message: Speaker Title is required

AW N =

Leadership Biography

1. Optional
. Freeform text fields
. Max length: 2500 characters

w N

Center Access

1. Required

2. Dropdown with the list of available Centers

3. Multiple selection

4.'ALL" option available only for user with the System
Role - Admin

5. Error message: Center Access is required

Created team member associated with the Center should be automatically displayed on
the Center Info screen in the Leadership section.
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8.1.3. MEDIA

Click on the Media tab on the left Navigation menu to see previously uploaded and saved
media files. The media files that were created on that page will be displayed inside
Customer Portal — Media tab regarding the briefing account industry.

User has several options on how to create a media in that page.
ADD MEDIA FROM THE CONTENT LIBRARY

User can select already uploaded media file (image/video) from the Content > Media
menu by clicking on the ‘Add Media' button.

User can use the general options to filter media files:

3. filter media by type (image/video/PDF)
4. Users can find the needed media through existing media items in the Content
Library tab with the help of the search field.

Customer Portal Media

Content Library Upload

P
* Image

s+ 10mb

Image Image

150mb video
Video

1111111111
Video

1GB
Video

19mb video
Video

206-2299-2000 M
Pdf

45
Image

¥
O
L
N s e

Figure 53. Add media from the Content Library menu
SELECT MEDIA FROM THE “CONTENT LIBRARY"”

- User will see only media related to the Center they have access to (the center for
media item is indicated during media creation in the '‘Center Access' field)

- The multiple media files selection is available. User should select the checkbox
near desired media

- The user cannot add a media file that already presented in the table.
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- The already added media will be shown as checked and inactive. The user cannot
choose it again.

When the media file from the Content Library is added to the Media page the
“Product” field for the selected file can behave in the following ways:

- In case the Customer Portal product was already selected in the “Product” field
on the Marketing page - nothing will be changed with this field.

- In case Customer Portal product was not added selected in the “Product” field on
the Marketing page — when the user added media from the Content Library to
the Media page this product will be added to that media in the Marketing page.

UPLOAD MEDIA DIRECTLY TO THE WELCOME SCREEN

The user can upload a completely new media to the Media table.

Customer Portal Media

Content Library Upload

Upload

Support=d media types include PG, JPEG. PNG. MP4 and PDF

Cancel

Figure 54. Direct media upload
The user can click on the “"Upload” button to select a file from the device.
- Supported media types include JPG, JPEG, PNG, MP4 and PDF

- Max size: 2 GB
- Only one file can be uploaded at a time

Once uploaded, the user will be able to complete the media fields with the following
information:
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Field

Data

Media

- required
- will be filled with the uploaded media

Media Name

-required

- freeform text field

- max length: 500 symbols

- Error: This field is required

- Uploading file(name.file_extension) exists for the
current client in database.

Media Short Description

-optional

- freeform text field

- max length: no restrictions except the technical
constrains

Private

-optional

- "No” by the default

- helper text: Private media will be disabled from being
downloaded or emailed in the CE App.

Industry

- required

- drop-down with the list industry created
- All selected by the default

- multiple selection is available

- Error: This field is required

Center

- required

- drop-down with the list of Centers the user has access
to.

- multiple selection is available

- Error: This field is required

Product

- optional

- drop-down with the list of available products but the
default value will be the product for which we are
uploading this media. This will value cannot be
unchecked. The user can add more products.

- multiple selection is available

- If the center name exceeds the dropdown width, it
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will ellipsis and not wrap to the next line.
- this dropdown is sorted by product name
alphabetically, then center name secondarily.

Clicking on the ‘Save’ button user will add the uploaded media to the Media table and
to the Content - Marketing page.

The "Product” field for the uploaded media will be updated with the selected products:
Customer Portal and with other products if the user will choose it while uploading the
media.

Clicking on the “‘Cancel’ button user will return to the CE App > Media screen.
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8.1.4. CONCIERGE

On the Concierge page, user can see the Centers list. User can manage concierge options
by each center separately.

Information on the ‘Concierge’ page is organized in two levels: 1 — Categories and 2-
Places of interests.

u Home Engagement ~ Experience ~ Content ~ Insight ~ Health ~ {@} v ‘e v

Customer Engagement App

Center Info NAME CENTER ID DATE MODIFIED
Media

Silicon Valley Signet Experience Ce... 17 10/21/2020
Leadership
Concierge

NYC Signet Experience Center 18 10/21/2020
Style
Messaging

Settings
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UHome Engagement ~ Experience ~ Content  ~ Insight ~ Health ~ {:c:)} v |e $

Customer Engagement App

Edit Description © Add Category

Center Info CATEGORY DATE MODIFIED ACTIONS
Media
= Hotel ~ 10/17/2020 New Place
Leadership
: = AC Marriott - San Jose 10/21/2020
Concierge
Style = Hyatt Regency Santa Clara 10/21/2020
Messaging = Restaurants A 10/17/2020 New Place
Settings
g = Amber India 10/17/2020
= Maggiano’s - Santana Row 10/17/2020

Figure 55. Concierge main page
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CREATE A NEW CONCIERGE CATEGORY

User can create a new category by pressing ‘Add Category’ button.

Field

Data

Category Name

. Required

. Freeform text field

. Max length: 100 characters

. Error message: Category Name is required

A W N =

Category Description

. Required
. Freeform text field
. Max length: 500 characters

A W DN =

. Error message: Category Description is required

Category Thumbnail

. Required

. Image (1:1)

. File format: JPG, JPEG, PNG

. Max file size: 100 Mb

. Error message: Category Thumbnail is required

U A W N =

CREATE A NEW PLACE OF INTEREST

For creation of place of interest, user should press the ‘New Place’ button in the grid.

Field

Data

Place of Interest Name

1. Required

2. Freeform text field

3. Max length: 100 characters

4. Error message: Place of Interest Name is required

Website

1. Optional

2. Text field

3. Max length: 120 characters

4. Validation for the correct structure http or
https://www.website.com

Place of Interest Short
Description

1. Required
2. Text field
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. Max length: 250 characters
. Error message: Center Short Description is required

Country

1. Optional
. Dropdown

Address Line 1 1.
. Text field
. Max length: 50 symbols

Optional

Address Line 2

1. Optional
2. Text field
. Max length: 35 symbols

City 1.
2. Text field
. Max length: 58 symbols

Optional

State

1. Optional
. Dropdown

Zip/Postal Code

A W N =

. Optional

. Text field

. Only numbers

. Max length: 10 symbols

Phone Number 1.

w N

Optional

. Only numbers
. Max length: 20 symbols

Center Info Media

u A W N =

. Required

. File format: PNG, mp4, JPG, JPEG
. Max file size: 5 GB

. Multiple media uploading

. Error message: Media is required

Place of Interest Overview 1.

Optional

2. Freeform text field
3.

Max length: 1000 symbols

User can change the order of places inside a category by drag and drop them.
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8.1.5. STYLE (fields for new Customer Portal layout)

On that page user can provide different colors that will be used for different components

in CE Client App.

Depending on the layout selected on the Settings tab (Layout Option B or Modern Outline

Icon) user can manage styles of the different Ul elements. User can manage style for each

Center or use Default Settings.

FIELD LAYOUT B LAYOUT A
(OLD (NEW
LAYOUT) LAYOUT)

HEADER STYLES
Header Color n +
Header Image + +
Header Opacity Percentage (new filed) - +
Logo Image + +
Header Text Color + -
Sign Out Button Color + -
Sign Out Button Text Color + -
MAIN NAVIGATION STYLES:
Nav Background Color + +
Nav Background Opacity Percentage (new filed) - +
Nav Tab Gradient Top Color + +
Nav Tab Gradient Bottom Color + +
Nav Icon Color + +
Nav Text Color + +
Nav Active Tab Gradient Top Color + +
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Nav Active Tab Gradient Bottom Color

Nav Active Icon Color

Nav Active Text Color

POD STYLES:

Pod Header Color

Pod Header Text Color

Primary Pod Background Gradient Top Color

Primary Pod Background Gradient Bottom Color

Primary Pod Background Opacity Percentage (new)

Secondary Pod Background Gradient Top Color
(new)

Secondary Pod Background Gradient Bottom Color
(new)

Secondary Pod Background Opacity Percentage
(new)

Pod Text Color (new)

GENERAL STYLES:

Font

Primary Brand Color

Primary Button Text Color (new)

Body Text Color (new)

Secondary Button Color (new)

Secondary Button Text Color (new)

Hyperlink Color
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Sub-Header Text Color

Sub-Header Text Weight

Agenda Expanded Button Color (new)

Agenda Expanded Button Opacity Percentage (new)

Rating Pod Color (new)

Rating Pod Line Color (new)

Rating Text Color (new)

Line Color (new)

Background Color (new)

Background Image (new)

Background Overlay Color (new)

Background Overlay Opacity Percentage (new)

Slideout Background Color (new)

Browser Background Color

Logo Screen Image

All styles provided on the page will be applied to all centers.

User can restore default style settings for Centre by clicking on the '‘Restore Defaults’ link.

After clicked 'Restore Defaults’ link custom style for Center should be restored by the

default style colors.

Figure 56. Restore Defaults
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8.1.6. MESSAGING

Messaging front page will let users to choose which center’s settings to modify.

Q Home Engagement - Experience v Content + Insight ~ Health « {"_‘;} v | 9 v

Customer Engagement App

Q
Center Info
Media NAME CENTER ID DATE MODIFIED
Leadership Executive Briefing Center 001 11/10/2020
Concierge
Style
Messaging
Email
Settings

Figure 57. Messaging - Select Center screen

On the ‘Messaging’ page user can provide different salutations (Text/Image) for three
main briefing conditions:

- Pre-Briefing Experience

- Day-of Briefing Experience
- Post-Briefing Experience

- Thank You Messages

On that page it is possible to provide different salutations for different centers using the
dropdown ‘Center’.
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u Home Engagement Experience Content Insight Health {(,} w | 9 v

Customer Engagement App

center Info Pre-Briefing Greeting Messages New Message
ORDER  MESSAGE NAME BRIEFING TYPE
Media
= 1 Sample Pre-Briefing Greeting Culsul}mer Brlefing, Parl(ner
Leadership Briefing, Internal Meeting
Concierge
Day-of Briefing Greeting Messages Mew Message
Style
ORDER  MESSAGE NAME BRIEFING TYPE
Messagin, - i .
Bing = 1 Sample Day-of Briefing Greeting tustarmer Briefing, Partner
! § g Briefing, Internal Meeting
Ermail
Settings Post-Briefing Greeting Messages MNew Message
ORDER  MESSAGE NAME BRIEFING TYPE
= 1 Sample Post-Briefing Gresting Customer Briefing, Partner

Briefing, Internal Meeting

Thank You Messages

MESSAGE NAME

Thank You Message

Figure 58. Messaging main page
CREATE A NEW SALUTATION

Clicking on ‘New Message' button at the top of table header user can create message for
needed meeting period.

Field Data

Message Name 1. Required

2. Freeform Text field

3. Max length: 100 characters

4. Error: Message Name is required
Message Image 1. Optional

2. lmage

3. Max image size: 100 Mb

4. File type: JPG, JPEG, PNG

Message Body Text 1. Required
2. Editor box

129



)( | ACCELERATING OPPORTUNITIES

3. Max length: 1000 characters
4. Error: Message Body Text is required

Briefing Type 1. Required
2. Dropdown with the option to select briefing type.
3. Multiple selection is available

4. Error: Briefing Type is required

Inside each WYSIWYG editor text box user can highlight part of the text in
bold/italic/underline and/or add an URL link.

User can change messages order by drag-drop them manually (except for Thank you
messages). The system shall remember 'drag drop' order when the user leaves the
program. The messages shall be shown in Client App according to this sorting
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8.1.7. CONFIGURATION

The Configurations page will now have the Quick Links and Application Tabs.

ey .
1_;] Hame Engagement Experience - Content Insight = Health {'-:,:..':' - | & -

Customer Engagement App

Gt ki Diefawds Sertings -
Media
Quaick Links Mew Quick Link
Leadership
OREDER DISPLAY MAME LIRL APPLICATION TAE AVBILARILITY
Conierge . _
= - \ . . . Pre-Briefing, Day-of
= VIS DI W s ¥
I D b Pt ps:AfSlgret. v Briefing, Past-Brisfing
Style
I . _— ; Pre.Briefing, Day-of
Messaging = 2 View Related Meadi Media Briefing, Past-Bresfing
Configurations
Appligation Taks Few Custom Tab
Settmps
ertngs JRDER TAE NAME PAGE TITLE ANBILARILITY
— ) Previsit, Day-of ¥sit,
= o Hame Past-vist
- Fre-Briefing, Day-of
= 2 Center I Ceant o ¥
“ i -ener it Briefing, Past-Briefing
= A . Pre-Briefing, Day-of
=7 Agenda Agends Briefing, Past-Briefing
= Feaghack - Dory-of Briefing, Post
= 4 =adhar Feadback Brivfng
= = 50 - Pre-Briefing, Duy-of
- - e Speakers Briefing, Past-Briefing
_ - Fre-Briefing, Day-of
- " Hedia Mecia Briefing, Past-Briefing
= 7 COnCierpE Concenge Pre Briefing, Day-of

Briefing, Past-Briefing

Figure 59. Configuration page
QUICK LINK

The "Quick Link’ section allows use to adjust different links in the ‘Quick Links" box in CE
Client App.

To create a new quick link user should click on ‘New Quick Link’ button.
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u—lome Engagement ~ Experience ~ Content  ~ Insight  ~ Health ~

Quick Link Details

® U

(O Application Tab

Pre-Briefing
Day of-Briefing

Post-Briefing
Cancel

Figure 60. Create a new quick link form

On "Quick Link Details’ form user can select two options:

- provide an URL to an external web site
- reference to internal tabs of CE Client App

N
8 ~

Q-

Also, user should specify the stage of briefing (Pre/Day-of/Post- Briefing) during which

this information will be available in CE Client App.
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Bank of America = SIGNET Johnathon Smith

Home Home

Welcome Johnathon

ey Wednesday, Feb 19th
22 - » 9:00am to 4:30pm PST
ARt £/ N\ Executive Briefing
Welcome to today’s briefing. We look forward to Room
spending time with you today to address your business
goals and topics that are most important to you. We've
learned a few things about operating in a social,
customer-centric world and we want to share our
learnings. We're here to help you address some of the

Thursday, Feb 20th
10:00am to 2:30pm PST
Executive Briefing

R
; biggest challenges of doing business in today’s oom
Discussion marketplace
View Detalls ~
—
Medla Briefing Manager:
Jane Doe
-é B Contact for assistance
) NEXT AGEND. TEM
; i UICK LINKS
9:00am - 9:15am | Greeting & Introductions
Visit Our Website

DESCRIPTION

View Related Media
This session will focus on Introducing the agenda for today, the speakers and the topics &

they will be speaking to.

Figure 61. Quick Links on CE Client App

APPLICATION TABS

The table will show CE Client App Tab’s order number, tab name, page title, and availability
during briefing stages (Pre-/Day-of/Post- Briefing and/or Disabled).

The user can change the order of the CE Client App Tabs by drag drop. User can edit exist
application tab by click on its name or creating a new one.

133



)( | ACCELERATING OPPORTUNITIES

Q Home Engagement v Experience Content v nsight v Health v ©F v g v

Application Tab Details

Figure 62. Application Tab Details form

Clicking on ‘New Custom Tab' user navigates to '‘Custom Tab Details’ page where they
can create a new custom tab for CE Client App.

On that form user should indicate all required information and only after that ‘Save’
button should become active.

Q Home Engagement v Experience v Content v Insight v Health 0% ~ e v

Custom Tab Details

Figure 63. Custom Tab Details form

For custom tab user can select predefined icon.
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= WiFi Network

M Erhernet

a5 Wired Network

Figure 64. Custom tab icon

Feedback tab for external attendee Olena Gladka Sign Out

Custom tab

Signet OXXC . : 3 Y 5 2
Welcome to Hitachi Global Go to Hitachi Europe Gateway website (English)

= Hitachi Grou Hitachi Grou
HITACHI SO Search \‘{, Global P P

Inspire the Next Products & Services Corporate Information

Corporate Information Products & Services News Releases Investor Relations Careers Contact

How Hitachi is Responding to the Novel Coronavirus (COVID-19) >

Digital Content

Get to know us

1‘ : iruzii Suztal Qi /@// 75;
ST BN GGDID

Q Search for.

Highlights

Figure 65. CE Client App custom tab and iframe custom type - website

NOTES:

Sometimes it can be a problem with displaying a website inside Custom tab screen.

In our example PTC company is prohibited to display their website in an iframe, and as a
result we cannot display such website in our CE Client App.
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i

2 SIGNET Masvernko | Suacu
PTC Virtual Tour / 1

i
¥

NCR

s
o
=
=
2
=
-

|

Figure 66. Website iFrame problem
For the website displayed in an iframe, this must be allowed by the policy of the website
itself.

To solve that problem client (in our case it is PTC) should add CE App URL to the list of those
who can display their website in an iframe.
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8.1.8. SETTINGS (fields for new Customer Portal layout)

User can change the Customer Portal layout in the Settings tab.

FIELD LAYOUT B LAYOUT A (NEW
(OLD LAYOUT) LAYOUT)
Customer Portal Layout (new field) + +
Navigation Position (new) disabled Drop-down with
Left/Bottom
options

Select Briefing Header Name + -
Show Home Visiting Company Logo toggle + +
Home Pre-Briefing Separator Label + -
Home Post-Briefing Separator Label + -
Home Briefing Details Container Title + -
Home Quick Links Container Title + -
Speaker Label + +
Home Details Container Info to Display + +
Allow Contact Briefing Manager Email Feature + +
Allow Contact Speaker Email Feature + +

On the ‘Settings’ page user can do multiple adjustments that will affect appearance of the
‘Briefing’ tab in CE Client App and switch on/switch off the ‘Contact Speaker’ link on the

‘Speaker’ page.
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U e et + BEEREE N e e a . a .

Customer Engagement App

Settingy

Figure 67. Settings page

User can show or hide Visiting Company Logo on the CE Client App Home page enabling
or disabling ‘'Show Home Visiting Company Logo’ toggle. Toggle is ON (Yes) by default.

If the logo is toggled on “Yes” but no logo for the company has been uploaded, then it
will just display the name.

With the help of separator labels user can customize CE Client App Home page:
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- Home Pre-Briefing Separator Label - on that field user can specify text which
separates information sections on the CE Client App Home page during pre-
briefing stage

-  Home Post-Briefing Separator Label - on that field user can specify text which
separates information sections on the CE Client App Home page after briefing

- Home Briefing Details Container Title - on that field user can specify container
title on the CE Client App Home page where will display briefing duration
information, briefing manager/host name.

- Home Quick Links Container Title

- Speaker Label

User can provide the possibility to contact with Briefing Manager and/or Speaker from CE
Client App.

When the toggle ‘Allow Contact Briefing Manager Email’ is on (by default), the ‘Contact
for assistance’ link will be visible in CE Client App — Home page.

If the toggle is off should be displayed only briefing manager’s First Name and Last Name.

When the toggle ‘Allow Contact Speaker Email’ is on (default value), the ‘Contact Speaker’
link will be visible in CE Client App — Discussion Leader tab. If the toggle is off the ‘Contact
Speaker’ link will be invisible.

The radio button ‘Select Header Briefing name’ allows user to display in CE Client App
either ‘Company Name' (by default) or ‘Briefing Meeting Name' on the Header row.

The checkbox ‘Briefing home screen right side pod details to display’ section allows
displaying/hiding entities Meeting Room, Briefing Manager, Other) in the Briefing Details
box in CE Client App.
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8.2. VIRTUAL WARMER
NOTES:

1. The "Default Settings” will be available only for users who have access to ALL centers

that belong to a tenant.

2. In case the user has access only to several of the centers that belong to a tenant than

on the Styles and Settings pages in the Center drop-down they will see only those centers

and without the "Default Settings".

Another feature available for our users on the Experience menu is Virtual screens for each

briefing. With the help of the Virtual screen menu, user can manage how virtual screens

will look like for each briefing depending on the industry.
8.2.1. OVERVIEW

The first tab where user navigates from Experience — Virtual screen is Overview page. On

this page user can see a static information about Virtual Welcome product.

&) Home Engagement ~ Experience ~ Content ~ Insight  ~ Health ~

Virtual Welcome

& Q-

Our Virtual Welcome product provides a personalized

Overview experience for your customers upon them joining the
Quick Use video conference. As the host of the video conference,
you can easily launch this Virtual Welcome link to
Settings share in your browser and it will automatically rotate
between the customer welcome and agenda details
Background view. This is a nice experience to switch to between

different speakers or during breaks in the remote
briefing.

You can find the Virtual Welcome launch link per
briefing or create a quick use version for any more
immediate, non-briefing use cases.

Figure 68. Virtual Welcome overview page
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8.2.2. QUICK USE

If the Briefing Manager needs to create a quick temporary event, they can easily set up it
on the Quick Use form.

On the main Quick Use page user will see a table with previously create quick uses.

Q Home Engagement v Experience ~ Content v Insight v Health + {:} v | 9 v

Virtual Welcome

« [

Overview BRIEFING NAME MODIFIED ® N
Quick Use Bank of America 10/25/2020 rg =
o
Backgrounds
Bank of America 10/24/2020 18] @'
Bank of America 10/23/2020 0 &
Bank of America 10/23/2020 0D =
Bank of America 10/23/2020 D £
Bank of America 10/21/2020 D =
Bank of America 10/21/2020 o =
Bank of America 10/18/2020 0 =
Bank of America 10/17/2020 D =
Rows per page: 10 = 1-10 of 36 >

Figure 69. Quick Use list

User can open Virtual Welcome on the new tab or copy link and send it.
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LALMCH
LIME

IE )

Copy Virtual Walcame Link

Laursch virtual el oeme

o =

Figure 70. Launch Link

CREATE A NEW QUICK LINK

User can create a new quick use form clicking on ‘Add Quick Use’ button.

Field

Data

Client or Briefing Name

A W DN =

. Required

. Freeform text field

. Max length: 100 characters

. Error message: Client or Briefing Name is required

Customer logo

A W DN =

. Optional
. Upload button

. Supported files: png, jpeg, jpg
. Max file size: 50 MB

Industry

[\

. Required
. Drop-down with a list of Industries
. Error: Industry is required

Agenda Details

1.

Time:

- Required

- Time format HH:MM + am/pm

- Max length: 7 characters

- Error: Industry is required

2. Agenda Name:

- Required

- Freeform text field

- Max length: 100 characters
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- Error: Agenda Name is required
- Max agenda items list — up to 10 items

3. Speaker:
- Optional
- Freeform text field

- Max length: 100 characters

After filling in all the required information ‘Save’ button should become active and user
can generate the 'Virtual Welcome' link for that quick event.

143



)( | ACCELERATING OPPORTUNITIES

8.2.3. STYLES (new fields)

On Settings page user can set up appropriate images and color for the Virtual Welcome

screens.

1} Horme Engagemenrt - Eaperiernce « Content nsight Health w a -
Virtual Welcome
reriew Defauilt Sattings
bek |
Slyles
e T reg s
117
[dd3:3;
9
EFFFEE
EFFFFF
FEPEEF
0
(EE|
SEEEE]
[15]
Dipsn 5305

Figure 71. Styles page
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Field

Data

Center drop-down (new
field)

. Drop-down with the list of available centers
. Default Settings displays first

Header Logo Image

1. Optional
2. File format: JPG, JPEG, PNG

. Max file size: 50 Mb

Header Background

. Optional

2. File format: JPG, JPEG, PNG

w

. Max file size: 5 GB

Header Background Color
(new field)

U A W N =

. Required

. HEX code #333333 is set by default

. Freeform text field

. Max length: 9 characters

. Error message: Header Text Color is required

Header Text Color

U A W N =

. Required

. HEX code #FFFFFF is set by default

. Freeform text field

. Max length: 9 characters

. Error message: Header Text Color is required

Show Client Logo toggle
(new field)

. Optional

2. Toggle with options — ON/OFF

. ON is set by default

Show
White Container toggle

Logo Background

. Optional

2. Toggle with options — ON/OFF

w

. ON is set by default

Main Content Text Color

U W N =

. Required

. HEX code #FFFFFF is set by default

. Freeform text field

. Max length: 9 characters

. Error message: Main Content Text Color is required
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Line Color (new field)

Ul A W N =

. Required

. HEX code #FFFFFF is set by default

. Freeform text field

. Max length: 9 characters

. Error message: Line Color is required

Agenda Expanded Button
Color (new field)

U A W N =

. Required

. HEX code #FFFFFF is set by default

. Freeform text field

. Max length: 9 characters

. Error message: Agenda Expanded Button Color is

required

Agenda Expanded Button
Opacity Percentage (new
field)

1.
2.
3.
4.
5.

Required

30% is set by default

Freeform text field

Max length: 3 characters

Error message: Agenda Expanded Button Opacity

Percentage is required

Background Color (new
field)

Ul A W N =

. Required

. HEX code #333333 is set by default

. Freeform text field

. Max length: 9 characters

. Error message: Background Color is required

Background Overlay Image

. Optional

2. File format; PNG

w

. Max file size: 50 Mb

Background Overlay Color

A W DN =

. Optional

. HEX code #333333 is set by default
. Freeform text field

. Max length: 9 characters

Background Overlay Opacity
Percentage

u AN =

. Optional

. Freeform text field

. Value "40" is set by default
. Max length: 3 characters
6.

Only numbers
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Font

1. Required

2. Drop-down

3. Open Sans is set by default

4. Error message: Font is required
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8.2.4. SETTINGS (new functionality)

On Settings page user can set up appropriate images and color for the Virtual Welcome

screens.
U Home Engagement ~ Experience - Content Insight ~ Health Q :: e
Virtual Welcome
Overview Default Settings -
Quick Use
Styles 20
Settings
. Yes
‘ Yes
Default Song 1 -
Default Song 1
Default Song 2
Default Song 3
<Custom Song Name>
JVe e
Figure 72. Settings page
Field Data

Center drop-down (new
field)

1. Drop-down with the list of available centers
. Default Settings displays first

[\

View Duration

. Required

. 20 sec is set by default

. Max length: 2 characters

. Error message: View Duration is required

ua W N =

Show Time in Header

1. Toggle with ON/OFF options
2. ON is set by default

3. Shows time in the format of am/pm with the briefing

center time zone abbreviation.
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Show Secondary Time 1. Toggle with ON/OFF options

2. ON is set by default

3. Shows time of the additional time zone in the format
of am/pm with the additional time zone abbreviation.

Show Music in Header 1. Optional
(new field) 2. Toggle with ON/OFF options
3. OFF is set by default

Audio drop-down (new 1. Optional

field) 2. The drop-down is inactive when the “Show Music in
Header” toggle is turned off

3. When user turns on the “Show Music in Header”
toggle they can select one of the predefined audio file
from the list.

4. User can select only one audio file

Speaker Label . Required
. Freeform text field
. "Discussion Leader” indicated by default

. Max length: 50 characters

U A W N =

. Error message: Speaker Label is required

—

Show Speaker headshot . Toggle with ON/OFF options
2. ON is set by default

3. Shows speakers headshots on the Agenda screen

Default Additional Media . Optional

. Upload button

. File format: PNG, JPG
. Max file size: 5 Gb

. User can upload multiple files

Ul A W N =

ADD MEDIA FROM THE CONTENT LIBRARY

User can select already uploaded media file (image/video) from the Content > Media
menu by clicking on the ‘Add Media' button.

User can use the general options to filter media files:

- filter media by type (only image)
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Users can find the needed media through existing media items in the Content
Library tab with the help of the search field.

Virtual Warmer Media

Content Library Upload

Type v Search

E -..":-, 1 1
O 5 Image o . Image
3 1 10mb
o Image o % Image

5/06/2021
o -b Image
adfasdfasdf Agriculture
L = Image d -Image
aircraft All -33 - WS - Playback
o -lmage O -Image

—ho s —

Cancel

Figure 73. Add media from the Content Library menu

SELECT MEDIA FROM THE “CONTENT LIBRARY"

1. DEFAULT SETTINGS:

The “Content Library” list will contain media files available for all centers (Center
Access - 'All")

Media added to the "Default Setting" will be available for other centers in the
drop-down

2. SELECT MEDIA TO THE SPECIFIC CENTER:

User will see only media related to the Center they have access to (the center for
media item is indicated during media creation in the '‘Center Access' field)

The multiple media files selection is available. User should select the checkbox
near desired media

The user cannot add a media file that already presented in the table.

The already added media will be shown as checked and inactive. The user cannot
choose it again.
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When the media file from the Content Library is added to the Settings page the
“Product” field for the selected file can behave in the following ways:

- In case the Virtual Warmer product was already selected in the “Product” field on
the Marketing page - nothing will be changed with this field.

- In case Virtual Warmer product was not added selected in the “Product” field on
the Marketing page — when the user added media from the Content Library to
the Media page this product will be added to that media in the Marketing page.

UPLOAD MEDIA DIRECTLY TO THE VIRTUAL WARMER

The user can upload a completely new media to the Additional Media section.

Virtual Warmer Media

Content Library Upload

Upload

Supparted media types include |PG, JPEC and PNG

Cancel

Figure 74. Direct media upload
The user can click on the “Upload” button to select a file from the device.
- Supported media types include JPG, JPEG, PNG

- Maxsize: 2 GB
- Only one file can be uploaded at a time

Once uploaded, the user will be able to complete the media fields with the following
information:

Field Data
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Media

- required
- will be filled with the uploaded media

Media Name

-required

- freeform text field

- max length: 500 symbols

- Error: This field is required

- Uploading file(name.file_extension) exists for the
current client in database.

Media Short Description

-optional

- freeform text field

- max length: no restrictions except the technical
constrains

Private - the private toggle
will not affect any of the
product except the CE App

-optional

- "No” by the default

- helper text: Private media will be disabled from being
downloaded or emailed in the CE App.

Industry

- required

- drop-down with the list industry created
- All selected by the default

- multiple selection is available

- Error: This field is required

Center

- required

- drop-down with the list of Centers the user has access
to.

- multiple selection is available

- Error: This field is required

Product

- optional

- drop-down with the list of available products but the
default value will be the product for which we are
uploading this media. This will value cannot be
unchecked. The user can add more products.

- multiple selection is available

- If the center name exceeds the dropdown width, it
will ellipsis and not wrap to the next line.
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- this dropdown is sorted by product name
alphabetically, then center name secondarily.

Clicking on the ‘Save’ button user will add the uploaded media to the Additional Media
section and to the Content - Marketing page.

The "Product” field for the uploaded media will be updated with the selected products:
Virtual Warmer and with other products if the user will choose it while uploading the
media.
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8.2.4. BACKGROUND

In that page user can manage background images for different industries. Depending on
industry selected during briefing creation user should see an appropriate background
colors in the Virtual Welcome screens.

U Home Engagement v Experience Content « nsight + Health v 30h ~ 9 v

Virtual Welcome

- Q © Add Background

FILE & NDUSTRY

Backgrounds

Figure 75. Backgrounds overview page

CREATE A NEW BACKGROUND

User can create a new background image clicking on ‘Add Background’ button.

Field Data

Background Media 1. Required
2. Upload button
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3. Max image size: 5 Gb
4. File type: JPG, JPEG, PNG
5. Error: Background Media is required

Industry

1. Required
2. Drop-down with a list of Industries
3. Error: Industry is required

And after filling in all required information ‘Save’ button should become active and user

can save new background.

User can edit background details by clicking on image name on the list. After that user
navigates to ‘Background Media Details’ page on edit mode.
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8.3. ON-SITE CHANNELS

8.3.1. WELCOME SCREEN
NOTES:

1. The "Default Settings” will be available only for users who have access to ALL centers
that belong to a tenant.

2. In case the user has access only to several of the centers that belong to a tenant than
on the following pages (Playback, Styles, Settings) in the Center drop-down they will see
only those centers and without the "Default Settings".

8.3.1.1. OVERVIEW

The first tab where user navigates from Experience — On-Site Channels — Overview page.
On this page user can see a static information about the product.

Q Home Engagement v Experience v Content v Insight + Health + @ v ‘ ‘ v

On-Site Channels

Welcome Screen Room Warmer Door Monitor Media Channel
Overview
The Welcome Screen greets your arriving
Playback customers at the reception desk’s digital
display. Personal greetings are generated,
Styles Welcome to the Client showing your customer’s logo and the meeting
Experience Center, room they will be in without any manual work
required by the center staff.
Settings

BT

Launch Preview

Figure 76. Welcome Screen product Overview page

LAUNCH PREVIEW
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Clicking on the ‘Launch Preview' button user will see a sample of product in a new browser
tab.

User should see the "Welcome Screen’ product preview with the following information:

- Product will be launch to the user current default center

- Welcome Screen will be displayed with default Settings and Styles options

- For Multi-Client screen will be displayed the list of sample briefings (Briefing Date
== current date)

The "Welcome Screen’ product should be displayed in full-screen mode (Not F11 like full
screen, just feet the app to the size of the page)

8.3.1.2. PLAYBACK

In the Playback page user can see a list of the core product screens — General Welcome,
Multi-Client Welcome, Client Welcome.

The core product screens are the same for all Centers.

On-Site Channels

Playback

Figure 77.Playback - Core product screens
User has the following options:

- turn on/turn off one of the screens or all screens from the playback

- user turned off one of the core screens — that screen won't be shown at the
Welcome Screen product

- user turned off all core screens (there are no additional downloadable media
files) — user will see a black screen at the Welcome Screen product
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ADD MEDIA TO THE PLAYBACK FROM THE CONTENT LIBRARY

User can select already uploaded media file (image/video) from the Content > Media
menu by clicking on the ‘Add Media' button.

User can use the general options to filter media files:

5. filter media by type (image and video)
6. Users can find the needed media through existing media items in the Content
Library tab with the help of the search field.

Playback Media

Content Library Upload

Media Video Name
Video

Media Image Name

Media Video Name
Video

Media Image Name

Media Video Name
Video

Image

Image

Media Video Name
Video

Media Video Name - Media Video Name

‘ Cancel

Figure 78. Add media from the Content Library menu

SELECT MEDIA FROM THE “CONTENT LIBRARY"
1. DEFAULT SETTINGS:

- The "Content Library” list will contain media files available for all centers (Center
Access - ‘All")

- Media added to playback for the "Default Setting" than that media will be
available in the Playback tab for other centers in the drop-down

2. SELECT MEDIA TO THE SPECIFIC CENTER:

- User can select the needed center (for which the product has been assigned)
from the drop-down

158



)( | ACCELERATING OPPORTUNITIES

- The "Content Library” list will contain media files available only for the center
selected from the drop-down (the center for media item is indicated during
creation on the field 'Center Access')

- The multiple media files selection is available. User should select the checkbox
near desired media

- The user cannot add a media file that already presented on the Playback list.

- After opening the “Playback Media” modal window the already added media will
be shown as checked and inactive. The user cannot choose it again.

UPLOAD MEDIA DIRECTLY TO THE WELCOME SCREEN

User can select already uploaded media file (image/video) from the Content > Media
menu by clicking on the ‘Add Media' button.

On the Playback Media modal window, the Content Library tab should be displayed by
default.

Playback Media

Content Library Upload

£
Drag and drop file here

Upload

Figure 79. Direct media upload
The user can drag and drop the media to the uploading form

- Supported media types include JPG, PNG, MP4
- Maxsize: 2 GB
- Only one file can be uploaded at a time

Or click on the “Upload” button and select a file from the device.
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Once uploaded, the user will be able to complete the media fields with the following

information:
Field Data Validation
Media - required Error: Media is required
- will be filled with the uploaded
media
- media thumbnail
Media Name -required - Error: Media Name is
- freeform text field required
- max length: 500 symbols - Uploading file
(name.file_extension) exists
for the current client in
database.
Media Short -optional
Description - freeform text field

- max length: no restrictions
except the technical constrains

Private - the private
toggle will not affect
any of the product
except the CE App

-optional

- "No” by the default

- helper text: Private media will
be disabled from being
downloaded or emailed in the CE

App.

Industry

- required

- drop-down with the list
industry created

- All selected by the default

- multiple selection is available

- Error: Industry is required

Center

- required
- drop-down with the list of
Centers the user has access to:

* for "Default Settings” option
'All" selected by default

- Error: Center is required
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* the center which was chosen at
the “Playback” page - this center
should be indicated in the field
and cannot be unchecked.

- multiple selection is available

- the center which was chosen at
the “Playback” page - this center
should be indicated in the field
and cannot be unchecked.

Product

- optional
- drop-down with the list of
available products:

* the default value will be the
product for which we are
uploading this media.

* This will value cannot be
unchecked.

- The user can add also add
more products.

- multiple selection is available
- If the Product name exceeds
the dropdown width, it will
ellipsis and not wrap to the next
line.

- this dropdown is sorted by
product name alphabetically,
then center name secondarily.
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Q Home: Engagement ~ Experience -~ Content Insight ~ Health ~ Searc Q {':% g | a =

On-Site Channels

Welcome Screen Room Warmer Door Monitor Media Channel
Owerview
Playback
Default Settings -
Styles
Settings
General Welcome .
Muyki-Client Welcome .
Client Welcome @

= Brand Message Infographic . x

= CEApp Video ) x

Figure 80. Playback page with additional media
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8.3.1.3. STYLES

Path: Experiences > On-Site Channels > Welcome Screen > Style tab

On the “Styles” page user can setup the visual representation of Welcome Screen product.
{3 home  npsgement < bpmence « Coment e bogn e Hesth - - | @-

On-Site Channels

Peloome Somen Rpom Warmer

CvEniEN m
Playhack Dierfaidr Bamings -
Srplus

Eeitings phead

333333 .

FFFFFF

FFFFFF

L

® -

FFFFFF

FFFFFF

EEELEE] .

3333z .

Lapen ham -

m .-:l-':l:\ll

Figure 81. Welcome Screen - Styles page
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The Default Settings should be shown on the Style page for each center.

When the user makes changes with Default Settings it should be applied to all Centers

on the drop-down.

Field

Footer Logo

U A W N =

Header Background

U A W N -

Header Background Color
(new field)

U A W N =

Header Text Color

U A W N =

Footer Background

g N W NN =

Data
. Optional
. Upload button
. Max image size: 5Gb
. File type: JPG, JPEG, PNG
. Optimal media size is 60px tall
. Optional
. Upload button
. File format: JPG, JPEG, PNG
. Max file size: 5 GB
. Optimal media size is 1400px wide and 1000px tall
. Required
. HEX code #333333 is set by default
. Freeform text field
. Max length: 9 characters
. Error message: Header Background Color is required
. Required
. HEX code #FFFFFF is set by default
. Freeform text field
. Max length: 9 characters
. Error message: Header Text Color is required
. Optional
. Upload button
. File format: JPG, JPEG, PNG
. Max file size: 5 GB
. Optimal media size is 1400px wide and 1000px tall

Footer Background Color
(new field)

. Required
2. HEX code #FFFFFF is set by default
. Freeform text field
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4. Max length: 9 characters

Ul

. Error message: Footer Background Color is required

Footer Text Color

Ul A W N =

. Required

. HEX code #333333 is set by default

. Freeform text field

. Max length: 9 characters

. Error message: Footer Text Color is required

Show Client Logo toggle
(new field)

. Optional

2. Toggle with options — ON/OFF

. ON is set by default

Show Logo Background
White Container
(new field)

toggle

1. Optional
2. Toggle with options — ON/OFF
3. ON is set by default

Main Content Text Color

U A W N =

Line Color

U A W N =

Background Color

A W N =

Background Overlay Image

O U1 A W N =

. Required

. HEX code #FFFFFF is set by default

. Freeform text field

. Max length: 9 characters

. Error message: Main Content Text Color is required
. Required

. HEX code #333333 is set by default

. Freeform text field

. Max length: 9 characters

. Error message: Line Color is required

. Optional

. Freeform text field

. HEX color code: #333333 by default

. Max length: 9 characters

. Optional

. Upload button

. Max image size: 5Gb

. File type: PNG

. Optimal media size is 1920px wide by 1080px tall.

. Background Overlay image will replace overlay color
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Background Overlay Color 1. Optional

2. Freeform text field

3. HEX color code: #333333 by default
4

. Max length: 9 characters

Background Overlay Color
Opacity Percentage

1. Optional

2. Freeform text field

4. Value "30" is set by default
5. Max length: 3 characters
6. Only numbers

—

Font . Required
2. Drop-down

3. Open Sans is set by default

LAUNCH PREVIEW
From the "Styles” page user can also launch Welcome Screen product preview.

Clicking on the ‘Launch Preview’ button user will see a sample of product in a new browser
tab.

User should see the "Welcome Screen’ product preview with the following information:

- Product will be launch to the user current default center

- Welcome Screen will be displayed with default Settings and Styles options

- For Multi-Client screen will be displayed the list of sample briefings (Briefing Date
== current date)

The "Welcome Screen’ product should be displayed in full-screen mode (Not F11 like full
screen, just feet the app to the size of the page)
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8.3.1.4. SETTINGS

On the "Settings” page user can setup settings which will be manage the Welcome Screen

work.
Ly
U Home Engagement « Experience Content « Insight Health ~ 0P » b
Welcome Screen Room Warmer
Overview
Playback Default Settings -
Styles
. 0 [;.
Settings N
al
a0
12-hour tarmat -

Custamer Briefing
Partner Briefing

I Internal Meeting
General Walcome

Welcome Lo the Client Experience Center

Multi-Client Welcome

Welcome to the Center

=

Figure 82. Welcome Screen - Settings page
The Default Settings should be shown on the Style page for each center.

When the user makes changes with Default Settings it should be applied to all Centers
on the drop-down.

Field Data

Pre-Start Time Duration 1. Required

(min) 2. Freeform text field

3. 60 min is set by default
4. Only numbers

167



)( | ACCELERATING OPPORTUNITIES

5. Max length: 3 characters
6. Error: Pre-Start Time Duration is required

Post-End Time Duration
(min)

. Required

. Freeform text field

. 60 min is set by default
. Only numbers

. Max length: 3 characters

O Ul A W DN =

. Error: Pre-Start Time Duration is required

View Duration (sec)

. Required

. Freeform text field

. 30 sec is set by default

. Only numbers

. Max length: 3 characters

O U1 AN W DN =

. Error: Pre-Start Time Duration is required

Show Date & Time toggle

1. Optional
2. Toggle set to Yes/On by default

Engagement Type

1. Optional

2. List of engagement types from Settings — Programs —
Briefing Types

3. Customer and Partner engagement types selected by
default

4. User can uncheck all checkboxes. In that case, the
user will see only the General Welcome screen.

General Welcome section
with General Welcome
Greeting Message Text

1. Required

2. Freeform text field

3. Max length: 2000 symbols

4. 'Welcome to the Client Experience Center' text is by
default

5. Error: General Welcome Greeting Message Text is
required

Multi-Client Welcome
with  Multi-Client
Welcome Greeting Message
Text

section

1. Required

2. Freeform text field

3. Max length: 2000 symbols

4. 'Welcome to the Center' text is by default
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5. Error: Multi-Client Welcome Greeting Message Text is
required

LAUNCH PREVIEW
From the "Styles” page user can also launch Welcome Screen product preview.

Clicking on the ‘Launch Preview’ button user will see a sample of product in a new browser
tab.

User should see the "Welcome Screen’ product preview with the following information:

- Product will be launch to the user current default center

- Welcome Screen will be displayed with default Settings and Styles options

- For Multi-Client screen will be displayed the list of sample briefings (Briefing Date
== current date)

The "Welcome Screen’ product should be displayed in full-screen mode (Not F11 like full
screen, just feet the app to the size of the page)
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8.3.2. ROOM WARMER
NOTES:

1. The "Default Settings” will be available only for users who have access to ALL centers
that belong to a tenant.

2. In case the user has access only to several of the centers that belong to a tenant than
on the following pages (Playback, Styles, Settings) in the Center drop-down they will see
only those centers and without the "Default Settings".

8.3.2.1. OVERVIEW

The first tab where user navigates from Experience — On-Site Channels — Overview page.
On this page user can see a static information about the product.

Q Home Engagement v Experience v Content v Insight v Health v {é} v ‘ ‘ v

On-Site Channels

Welcome Screen Room Warmer Door Monitor Media Channel

Overview

The Room Warmer makes use of your meeting
room’s digital display by welcoming your
customers as they settle in with in-brand styling
and industry-aligned graphics. Additional views
include the optional agenda and center map,
which will automatically rotate between the
different views and provide your customers
with insightful information that will benefit
them during their time at your center.

=
— |

Playback

Welcome to the Client
I
Styles Experience Center,

Ve g :

Settings

Figure 83. Room Warmer product Overview page
LAUNCH PREVIEW

Clicking on the ‘Launch Preview' button user will see a sample of product in a new browser
tab.

User should see the 'Room Warmer” product preview with the following information:

- Product will be launch to the user current default center
- Room Warmer will be displayed with default Settings and Styles options

The 'Room Warmer’ product should be displayed in full-screen mode (Not F11 like full
screen, just feet the app to the size of the page)
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8.3.2.2. PLAYBACK

In the Playback page user can see a list of the core product screens — General Welcome,
Client Welcome, Agenda.

The core product screens are the same for all Centers.

U Home Engagement ~ Experience -~ Content ~ Insight ~ Health ~ Q ,“ -~ a -

On-Site Channels

Overview © Add Media

Playback
Defaulk Settings -

Styles

Seltings

General Welcome .
Clier lcom .
Agenda .

Figure 84.Playback - Core product screens
User has the following options:

- turn on/turn off one of the screens or all screens from the playback

- user turned off one of the core screens — that screen won't be shown at the
Welcome Screen product

- user turned off all core screens (there are no additional downloadable media
files) — user will see a black screen at the Welcome Screen product

ADD MEDIA TO THE PLAYBACK FROM THE CONTENT LIBRARY

User can select already uploaded media file (image/video) from the Content > Media
menu by clicking on the ‘Add Media' button.

User can use the general options to filter media files:

7. filter media by type (image and video)
8. Users can find the needed media through existing media items in the Content
Library tab with the help of the search field.
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Playback Media

Content Library Upload

Media Video Name
Video

Media Image Name

Media Video Name
Video

Media Image Name

Media Video Name
Video

Image

Image

Media Video Name
Video

Media Video Name - Media Video Name

=

Figure 85. Add media from the Content Library menu

SELECT MEDIA FROM THE “CONTENT LIBRARY"”
1. DEFAULT SETTINGS:

- The "Content Library” list will contain media files available for all centers (Center
Access - 'All")

- Media added to playback for the "Default Setting" than that media will be
available in the Playback tab for other centers in the drop-down

2. SELECT MEDIA TO THE SPECIFIC CENTER:

- User can select the needed center (for which the product has been assigned)
from the drop-down

- The "Content Library” list will contain media files available only for the center
selected from the drop-down (the center for media item is indicated during
creation on the field '‘Center Access')

- The multiple media files selection is available. User should select the checkbox
near desired media

- The user cannot add a media file that already presented on the Playback list.

- After opening the “Playback Media” modal window the already added media will
be shown as checked and inactive. The user cannot choose it again.
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UPLOAD MEDIA DIRECTLY TO THE WELCOME SCREEN

User can select already uploaded media file (image/video) from the Content > Media
menu by clicking on the ‘Add Media' button.

On the Playback Media modal window, the Content Library tab should be displayed by
default.

Playback Media

Content Library Upload

£

Drag and drop file here

Upload

Figure 86. Direct media upload
The user can drag and drop the media to the uploading form

- Supported media types include JPG, PNG, MP4
- Maxsize: 2 GB
- Only one file can be uploaded at a time

Or click on the “Upload” button and select a file from the device.

Once uploaded, the user will be able to complete the media fields with the following
information:

Field Data Validation

Media - required Error: Media is required
- will be filled with the uploaded
media

- media thumbnail
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Media Name

-required
- freeform text field
- max length: 500 symbols

- Error: Media Name is
required

- Uploading file
(name.file_extension) exists
for the current client in
database.

Media Short
Description

-optional

- freeform text field

- max length: no restrictions
except the technical constrains

Private - the private
toggle will not affect
any of the product
except the CE App

-optional

- "No” by the default

- helper text: Private media will
be disabled from being
downloaded or emailed in the CE

App.

Industry

- required

- drop-down with the list
industry created

- All selected by the default

- multiple selection is available

- Error: Industry is required

Center

- required
- drop-down with the list of
Centers the user has access to:

* for "Default Settings” option
‘All" selected by default

* the center which was chosen at
the “Playback” page - this center
should be indicated in the field
and cannot be unchecked.

- multiple selection is available
- the center which was chosen at
the “Playback” page - this center

- Error: Center is required
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should be indicated in the field
and cannot be unchecked.

Product

- optional
- drop-down with the list of
available products:

* the default value will be the
product for which we are
uploading this media.

* This will value cannot be
unchecked.

- The user can add also add
more products.

- multiple selection is available
- If the Product name exceeds
the dropdown width, it will
ellipsis and not wrap to the next
line.

- this dropdown is sorted by
product name alphabetically,
then center name secondarily.
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a) Home Engagement ~ Experience Content ~ Insight ~ Health ~ SEANT Q {:@ = | a =

On-Site Channels

Welcome Sareen Room Warmer Door Monitor Media Channel
Owerview
Playback
Default Settings -
Styles
Settings
General Welcome [ ]
Client Welcome i
Agenda L]

= Brand Message Infographic ) x

= CEApp Video x

Figure 87. Playback page with additional media

176



)( | ACCELERATING OPPORTUNITIES

8.3.3.3. STYLES

Path: Experiences > On-Site Channels > Room Warmer > Style tab

On the “Styles” page user can setup the visual representation of Room Warmer product.
{3 Home  trggement v b v Cotent v bmgnt v Health - g~ | -

On-Site Channels

Weloome Somer R Wiarmer

CWEnAEN m
Plaghack Drarfaadt Samings -
Srplas

LEmings sl

333333 .

FFFFFF

FFFFFF

P =

. b

FFFEFF

FEFFFF

EEEEEE] .

EEEEEE} .

Cpen Sam -

E -::.-l:l:.l

Figure 88. Room Warmer - Styles page
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The Default Settings should be shown on the Style page for each center.

When the user makes changes with Default Settings it should be applied to all Centers

on the drop-down.

Field

Data

Center and Room drop-
downs

. User can manage the styles for the specific room

Footer Logo

U A W N =

. Optional

. Upload button

. Max image size: 5Gb

. File type: JPG, JPEG, PNG

. Optimal media size is 60px tall

Header Background

U A W N =

. Optional

. Upload button

. File format: JPG, JPEG, PNG

. Max file size: 5 GB

. Optimal media size is 1400px wide and 1000px tall

Header Background Color
(new field)

U A W N =

. Required

. HEX code #333333 is set by default

. Freeform text field

. Max length: 9 characters

. Error message: Header Background Color is required

Header Text Color

u A W N =

. Required

. HEX code #FFFFFF is set by default

. Freeform text field

. Max length: 9 characters

. Error message: Header Text Color is required

Footer Background

U M W N =

. Optional

. Upload button

. File format: JPG, JPEG, PNG

. Max file size: 5 GB

. Optimal media size is 1400px wide and 1000px tall

Footer Background Color
(new field)

. Required
. HEX code #FFFFFF is set by default
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Ul

. Freeform text field
. Max length: 9 characters

. Error message: Footer Background Color is required

Footer Text Color

U A W N =

. Required
. HEX code #333333 is set by default
. Freeform text field

. Max length: 9 characters
. Error message: Footer Text Color is required

Show Client Logo toggle
(new field)

. Optional

2. Toggle with options — ON/OFF

. ON is set by default

Show Logo Background
White Container toggle
(new field)

1. Optional
2. Toggle with options — ON/OFF

W

Main Content Text Color

Ul A W N =

Line Color

U A W N =

Background Color

A W DN =

Background Overlay Image

O U1 A W N =

. ON is set by default

. Required

. HEX code #FFFFFF is set by default

. Freeform text field

. Max length: 9 characters

. Error message: Main Content Text Color is required
. Required

. HEX code #333333 is set by default

. Freeform text field

. Max length: 9 characters

. Error message: Line Color is required

. Optional

. Freeform text field

. HEX color code: #333333 by default

. Max length: 9 characters

. Optional

. Upload button

. Max image size: 5Gb

. File type: PNG

. Optimal media size is 1920px wide by 1080px tall.
. Background Overlay image will replace overlay color
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Background Overlay Color

. Optional

. Freeform text field

. HEX color code: #333333 by default
. Max length: 9 characters

Background Overlay Color
Opacity Percentage

. Optional

. Freeform text field

. Value “30" is set by default
. Max length: 3 characters

. Only numbers

Font

—

. Required

2. Drop-down

. Open Sans is set by default

LAUNCH PREVIEW

From the "Styles” page user can also launch Room Warmer product preview.

Clicking on the ‘Launch Preview’ button user will see a sample of product in a new browser

tab.

User should see the ‘Room Warmer' product preview with the following information:

- Product will be launch to the user current default center

- Room Warmer will be displayed with default Settings and Styles options

The 'Room Warmer' product should be displayed in full-screen mode (Not F11 like full

screen, just feet the app to the size of the page)
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8.3.3.4. SETTINGS
On the “Settings” page user can setup settings which will be manage the Room Warmer
work.
U Home Engagement Experience « Content « Insight ~ Health « '11’1); w & L
On-Site Channels
Welcome Screen Room Warmer
Overyiew
Playback Default Settings -
Styles
Settings oo

an
12-hour tarmat L4

Custamer Briefing
Partner Briefing

I Internal Meeting
General Walcome

Welcome Lo the Client Experience Center

Multi-Client Welcome

Welcome to the Center

=

Figure 89. Welcome Screen - Settings page

The Default Settings should be shown on the Style page for each center.

When the user makes changes with Default Settings it should be applied to all Centers
on the drop-down.

Field Data
Center and Room drop- 1.User can manage the settings for the specific room
downs
Pre-Start Time Duration 1. Required
(min) 2. Freeform text field
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.60 min is set by default
. Only numbers
. Max length: 3 characters

o Ul M~ W

. Error: Pre-Start Time Duration is required

Post-End Time Duration
(min)

. Required

. Freeform text field

. 60 min is set by default
. Only numbers

. Max length: 3 characters

O U1l A W N =

. Error: Pre-Start Time Duration is required

View Duration (sec)

. Required

. Freeform text field

. 30 sec is set by default

. Only numbers

. Max length: 3 characters

O U1 A W DN =

. Error: Pre-Start Time Duration is required

Show Date & Time toggle

—

. Optional
2. Toggle set to Yes/On by default

Engagement Type

1. Optional

2. List of engagement types from Settings — Programs —
Briefing Types

3. Customer and Partner engagement types selected by
default

4. User can uncheck all checkboxes. In that case, the
user will see only the General Welcome screen.

General Welcome section

General Welcome Greeting
Message Text

1. Required

2. Freeform text field

3. Max length: 2000 symbols

4. 'Welcome to the Client Experience Center' text is by
default

5. Error: General Welcome Greeting Message Text is
required
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Footer Line 1 Label

A W DN =

. Optional

. Freeform text field

. Max length: 20 symbols

. 'Wi-Fi Network’ text is by default

Footer Line 1 Value

w N

. Optional
. Freeform text field
. Max length: 20 symbols

Footer Line 2 Label

A W DN =

. Optional

. Freeform text field

. Max length: 20 symbols

. "Wi-Fi Password’ text is by default

Footer Line 2 Value

N

. Optional
. Freeform text field
. Max length: 20 symbols

Agenda section

Time Column Label

U A W N =

. Required

. Freeform text field

. Max length: 20 symbols

. 'Time' text is by default

. Error: Time Column Label is required

Agenda Column Label

u A W N =

. Required

. Freeform text field

. Max length: 20 symbols

.'Time’ text is by default

. Error: Agenda Column Label is required

Speaker Column Label

Ul M W N -

. Required

. Freeform text field

. Max length: 20 symbols

. 'Time' text is by default

. Error: Speaker Column Label is required

LAUNCH PREVIEW
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From the “Styles” page user can also launch Room Warmer product preview.

Clicking on the ‘Launch Preview’ button user will see a sample of product in a new browser
tab.

User should see the '/Room Warmer’ product preview with the following information:

- Product will be launch to the user current default center
- Room Warmer will be displayed with default Settings and Styles options

The 'Room Warmer' product should be displayed in full-screen mode (Not F11 like full
screen, just feet the app to the size of the page)
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8.3.3. DOOR MONITOR
NOTES:

1. The "Default Settings” will be available only for users who have access to ALL centers
that belong to a tenant.

2. In case the user has access only to several of the centers that belong to a tenant than
on the following pages (Styles, Settings) in the Center drop-down they will see only those
centers and without the "Default Settings".

8.3.3.1. OVERVIEW

The first tab where user navigates from Experience — On-Site Channels — Door Monitor -
Overview page. On this page user can see a static information about the product.

Pl
u Home Engagement v Experience v Content v Insight ~ Health v Q i;f v ‘ 6 v

On-Site Channels

Welcome Screen Room Warmer Door Monitor Media Channel

Enhance your guest experience with meeting
room door monitors displaying the visiting
guest’s name as they walk up to the room
Scheduling data is automatically updated
without extra input from the center staff so that
each of your rooms will show their own session

details

Overview

Styles

Settings

Launch Preview

Figure 90. Door Monitor product Overview page
LAUNCH PREVIEW

Clicking on the ‘Launch Preview’ button user will see a sample of product in a new browser
tab.

User should see the ‘Door Monitor’ product preview with the following information:

- Product will be launch to the user current default center
- Door Monitor will be displayed with default Settings and Styles options

The 'Door Monitor’ product should be displayed in full-screen mode (Not F11 like full
screen, just feet the app to the size of the page)
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3.3.3.2. STYLES
Path: Experiences > On-Site Channels > Door Monitor > Style tab

On the "Styles” page user can setup the visual representation of Door Monitor product.

On-5ite Channels

==
|
|

& -

& -
|
|

[ s

The Default Settings should be shown on the Style page for each center. The user can
also set the styles per the specific room of the Center.

When the user makes changes with Default Settings it should be applied to all Centers
on the drop-down.
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Field

Footer Logo

U A W N =

Header Background

U A W N =

Header Background Color

U A W N =

Header Text Color

U A W N =

Footer Background

u A W N =

Footer Background Color

U M W N =

Data
. Optional
. Upload button
. Max image size: 5Gb
. File type: JPG, JPEG, PNG
. Optimal media size is 80px tall
. Optional
. Upload button
. File format: JPG, JPEG, PNG
. Max file size: 5 GB
. Optimal media size is 1920px wide and 180px tall
. Required
. HEX code #333333 is set by default
. Freeform text field
. Max length: 9 characters
. Error message: Header Background Color is required
. Required
. HEX code #FFFFFF is set by default
. Freeform text field
. Max length: 9 characters
. Error message: Header Text Color is required
. Optional
. Upload button
. File format: JPG, JPEG, PNG
. Max file size: 5 GB
. Optimal media size is 1400px wide and 1000px tall
. Required
. HEX code #FFFFFF is set by default
. Freeform text field
. Max length: 9 characters
. Error message: Footer Background Color is required

Footer Text Color

. Required

2. HEX code #333333 is set by default

. Freeform text field
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4. Max length: 9 characters

. Error message: Footer Text Color is required

Show Client Logo

1. Optional

. Default value is "On".

Show Logo Background

White Container

. Optional
. Default value is “On".

Main Content Text Color

Ul A W N =

. Required
. HEX code #FFFFFF is set by default
. Freeform text field

. Max length: 9 characters
. Error message: Main Content Text Color is required

Background Color

A W N =

. Optional

. Freeform text field
. HEX color code: #333333 by default
. Max length: 9 characters

Background Overlay Image

O U1 A W N =

. Optional

. Upload button

. Max image size: 5Gb
. File type: PNG

. Optimal media size is 1920px wide by 1080px tall.

. Background Overlay image will replace overlay color

Background Overlay Color

A W N =

. Optional

. Freeform text field
. HEX color code: #333333 by default
. Max length: 9 characters

Background Overlay Color
Opacity Percentage

(o) B O B N R

. Optional

. Freeform text field

. Value “30" is set by default
. Max length: 3 characters

. Only numbers

Font

—

. Required

2. Drop-down

. Open Sans is set by default
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LAUNCH PREVIEW
From the “Styles” page user can also launch Door Monitor product preview.

Clicking on the ‘Launch Preview’ button user will see a sample of product in a new browser
tab.

The Door Monitor will be launched with the set styles. If the user will change any of the
styles on the default settings or per specific center — it will be applied on the preview.

The 'Door Monitor' product should be displayed in full-screen mode (Not F11 like full
screen, just feet the app to the size of the page)

3.3.3.3. SETTINGS

On the “Settings” page user can setup settings which will be manage the Door Monitor

work.

Styles Default Settings -

Overview

Settings

®
C Brie
Partner Briefing
ernal M

General Welcome

Welcome to the Client Experience Center

Private Briefing

Figure 91. Door Monitor - Settings
The Default Settings should be shown on the Settings page for each center. The user

can also set the styles per the specific room of the Center.

When the user makes changes with Default Settings it should be applied to all Centers
on the drop-down.
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Field

Data

Pre-Start Time Duration
(min)

. Required

. Freeform text field

.60 min is set by default
. Only numbers

. Max length: 3 characters

O U1 A W DN =

. Error: Pre-Start Time Duration is required

Post-End Time Duration
(min)

. Required

. Freeform text field

. 60 min is set by default
. Only numbers

. Max length: 3 characters

O U1 A W N =

. Error: Pre-Start Time Duration is required

Background Image Time

Duration (min)

. Required

. Freeform text field

. 1 minute is set by default
. Only numbers

. Max length: 3 characters

O U1l A W N =

. Error: Background Image Time Duration (min)

Show Date&Time

—

. Optional
2. The default value is “On".

Engagement Type

1. Optional

2. List of engagement types from Settings — Programs —
Briefing Types

3. Customer and Partner engagement types selected by
default

4. User can uncheck all checkboxes. In that case, the
user will see only the General Welcome screen.

General Welcome section

General Welcome Greeting
Message Text

1. Required

2. Freeform text field

3. Max length: 50 symbols

4. 'General Welcome Greeting Message Text' text is by
default
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5. Error: General Welcome Greeting Message Text is
required

Private Briefing Greeting | 1. Required

Message Text 2. Freeform text field

3. Max length: 20 symbols

4. 'Private Briefing’ text is by default

5. Error: Private Briefing Greeting Message Text is

required

LAUNCH PREVIEW
From the “Settings” page user can also launch Door Monitor product preview.

Clicking on the ‘Launch Preview’ button user will see a sample of product in a new browser
tab.

The Door Monitor will be launched with the set settings. If the user will change any of the
settings on the default settings or per specific center — it will be applied on the preview.

The '‘Door Monitor’ product should be displayed in full-screen mode (Not F11 like full
screen, just feet the app to the size of the page)
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8.3.4. MEDIA CHANNEL
NOTES:

1. The "Default Settings” will be available only for users who have access to ALL centers
that belong to a tenant.

2. In case the user has access only to several of the centers that belong to a tenant than
on the Playback page in the Center drop-down they will see only those centers and
without the "Default Settings".

8.3.4.1. OVERVIEW

The first tab where user navigates from Experience — On-Site Channels —-Media Channel-
Overview page. On this page user can see a static information about the product.

U Home Engagement ~ Experience v Content v Insight v Health Q {(’3} v ‘ 6 v

On-Site Channels

Welcome Screen Room Warmer Door Monitor Media Channel

' Full Screen Media plays your content at your

Overview displays full resolution. industry messages,
brand videos, leadership highlights and more
Playback can be added to captivate your guests as they

pass by.

Figure 92. Media Channel - Overview page
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8.3.4.2. PLAYBACK
When the user navigates to the Playback tab firstly, there will be no default items.
u Home Engagement v Experience v Content ~ Insight + Health Q ':7 v 6 v

On-Site Channels

Welcome Screen Room Warmer Door Monitor Media Channel

Overview © Add Media

Playback

Detauit Setungs -

No media has been added for playback

Figure 93. Media Channel - Default view

ADD MEDIA TO THE PLAYBACK FROM THE CONTENT LIBRARY

User can select already uploaded media file (image/video) from the Content > Media
menu by clicking on the ‘Add Media' button.

User can use the general options to filter media files:

9. filter media by type (image and video)

10. Users can find the needed media through existing media items in the Content
Library tab with the help of the search field.
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Playback Media

Content Library Upload

Media Video Name
Video

Media Image Name

Media Video Name
Video

Media Image Name

Media Video Name
Video

Image

Image

Media Video Name
Video

Media Video Name - Media Video Name

=

Figure 94. Add media from the Content Library menu

SELECT MEDIA FROM THE “CONTENT LIBRARY"”
1. DEFAULT SETTINGS:

- The "Content Library” list will contain media files available for all centers (Center
Access - 'All")

- Media added to playback for the "Default Setting" than that media will be
available in the Playback tab for other centers in the drop-down

2. SELECT MEDIA TO THE SPECIFIC CENTER:

- User can select the needed center (for which the product has been assigned)
from the drop-down

- The "Content Library” list will contain media files available only for the center
selected from the drop-down (the center for media item is indicated during
creation on the field '‘Center Access')

- The multiple media files selection is available. User should select the checkbox
near desired media

- The user cannot add a media file that already presented on the Playback list.

- After opening the “Playback Media” modal window the already added media will
be shown as checked and inactive. The user cannot choose it again.
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After the media will be added on the Media Channel Playback form, the media’s product
value will be updated.

- if Media Channel was already added to the media’s product field on the
Marketing page - nothing will be changed.

- if Media Channel was not added to the media’s product field on the Marketing
page - it will be added.

UPLOAD MEDIA DIRECTLY TO THE WELCOME SCREEN

User can select already uploaded media file (image/video) from the Content > Media
menu by clicking on the ‘Add Media' button.

On the Playback Media modal window, the Content Library tab should be displayed by
default.

Playback Media

Content Library Upload

<
Drag and drop file here

Upload

Figure 95. Direct media upload
The user can drag and drop the media to the uploading form

- Supported media types include JPG, PNG, MP4
- Maxsize: 2 GB
- Only one file can be uploaded at a time

Or click on the “Upload” button and select a file from the device.
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Once uploaded, the user will be able to complete the media fields with the following

information:
Field Data Validation
Media - required Error: Media is required
- will be filled with the uploaded
media
- media thumbnail
Media Name -required - Error: Media Name is
- freeform text field required
- max length: 500 symbols - Uploading file
(name.file_extension) exists
for the current client in
database.
Media Short -optional
Description - freeform text field

- max length: no restrictions
except the technical constrains

Private - the private
toggle will not affect
any of the product
except the CE App

-optional

- "No” by the default

- helper text: Private media will
be disabled from being
downloaded or emailed in the CE

App.

Industry

- required

- drop-down with the list
industry created

- All selected by the default

- multiple selection is available

- Error: Industry is required

Center

- required
- drop-down with the list of
Centers the user has access to:

* for "Default Settings” option
'All" selected by default

- Error: Center is required
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* the center which was chosen at
the “Playback” page - this center
should be indicated in the field
and cannot be unchecked.

- multiple selection is available

- the center which was chosen at
the “Playback” page - this center
should be indicated in the field
and cannot be unchecked.

Product

- optional
- drop-down with the list of
available products:

* the default value will be the
product for which we are
uploading this media.

* This will value cannot be
unchecked.

- The user can add also add
more products.

- multiple selection is available
- If the Product name exceeds
the dropdown width, it will
ellipsis and not wrap to the next
line.

- this dropdown is sorted by
product name alphabetically,
then center name secondarily.
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U Home Engagement ~ Experience Content ~ Insight ~ Health « Q {(:3} - | a -

On-Site Channels

‘Welcome Screen Room Warmer Door Monitor Media Channel
Overview
Playback
Default Settings -

= Brand Message Infographic ® x

CE App Video *

Figure 96. Playback page with additional media
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8.4. PROGRAM SITE (new functionality)

There is a new menu inside the Experience tab where user can manage styles and settings
for the Program Site in general and for each center separately.

8.4.1. OVERVIEW

As usual the first tab is Overview. The Overview page contains the short description about
the product and launch this product with mock data.

Click on “Launch Preview” button user will open a Program Site in a new browser tab. User
sees a program site with information about solutions and section with available centers.

Click on one of the center users will navigate to the Center Site page. From the Program
Site overview when user clicks on the different centers, they will navigate to the same
Center Site page.
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Figure 97. Program Site with mock-data
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X nexus

VISIT OUR CLIENT EXPERIENCE CENTER

e Onpts Ir TSt

WHEN YOU VISIT THE CENTER

Experience how physical digital convergence is transforming industry.

G
-

Optal Threae [ngpineering Laperience Saies & Marketng [xperience

Figure 98. Center Site page
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8.4.2. PROGRAM STYLES

With the Program Site - Program Styles menu user can customize the colors of content
that were specified on the Program Site page.

Solution Block Styles are limited by three solution items.

The number of fields available for Center # Title Text, Center # Description Text, and
Center # Image in the Center Location Styles section will depend on how many centers
the tenant has in the hub.

User can restore program styles to default.

8.4.3. PROGRAM SETTINGS

With the Program Site - Program Settings menu user can manage the content that will be
displayed on the Program Site page.

The “"Enable Program Site” toggle is set to off by default. When user turn on that toggle
with next login (after current session has been expired), they will see a Program Site with
full content.

The number of fields available for Center # Title Text, Center # Description Text, and
Center # Image in the Center Location Styles section will depend on how many centers
the tenant has in the hub.

User can restore the program settings to default.

8.4.4. CENTER STYLES

On the Center Styles page user can customize the colors of content that were displayed
on the Center Site page. User can apply the default styles for all available centers or
customize each center with its own styles.

User can restore center styles to default.

8.4.5. CENTER SETTINGS

With the Program Site - Center Settings menu user can manage the content that will be
displayed on the Center Site page.

The “Enable Program Site” toggle is set to off by default for the Default Settings.

- User turned ON the toggle for default setting (without changing Center Settings
for the Center(s)) —all centers will be displayed on the Program Site and user should
be able to navigate to the Center page
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- User turned ON the toggle for default setting (change Center Settings for a specific
Center(s)) — only centers with enabled toggle will be displayed on the Program Site
and user should be able to navigate only to the Center Page for that center

- User turned OFF the toggle for a specific center - that center will be removed from
the Program Site - Location section

- User turned OFF the toggle for all centers, but the "Enable Program Site” toggle
turned ON in Program Settings page — the Program Site will be displayed without
Location section.

User can restore the program settings to default.
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SECTION 9: INSIGHT
9.1. REPORTING

On the Reporting page the user sees a graphical representation of important information
related to briefings.

User is able to see the correlation of different aspects (attendee/value/metrics) for the
briefings with the different engagement types.

The reporting charts should build only for active and completed briefings, excluding
briefing with the Postponed status and briefings with engagement type = Test.

User can build different charts depending on the selected filter(s).
Date Range filter:

- The last 5 days is set by the default
- The date range is not limited

Engagement Type filter:

- "All" option selected by default
- The filter contains engagement types from the Settings except engagement type
= Test

Center filter:

- "All" option selected by default
- User can see only centers specified at User Details - “Center Access”
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e
G Hame Engagement Experience Content « Insight ~ Health 'i_f'_}‘ = e s

Reporting

Engagements: 38 Value: $1,400,000,000

O~ O

EEN
—

igapore Canter: §330, 000,00

Artendees: 320 Impressions: 1,076

O

Externak 172 B Daily Sessiors: 584
internal: 8 W Meda Views: 298
Speakers: 60 W Meda Emadad: 194

The "Engagements” daunt chart shows user the number of briefings with the specific
engagement type that were completed or will plan to be for the specific period.

Figure 99. Reporting page
ENGAGEMENT CHART

Engagements. 38

Custarmer Briefing 19
Partner Braefirg: 7
Custormar Showdcase: &
Irrter ral Meeting 4
Custarmer Mantenance

Figure 100. Engagements daunt chart

In case some engagement type deleted (for example Partner Maintenance), it will be
reverted to the default engagement type = Partner Briefing and still will be shown on the
reporting page.

In case the system has not data for the selected engagement type(s) user will see a grey
chart with number of briefing(s) = ‘0.
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Engagements: 0

M MANAGER: O

Figure 101. Engagement daunt chart with no data

ATTENDEES CHART

‘Attendees' daunt chart shows how many attendees (internal/external/speakers) took a
part in all briefings for a certain period.

On the 'Attendees' daunt chart the system does not count speaker(s) that was marked as
“Shadow”.

Attendees: 320

Figure 102. Attendees daunt chart

In case the system has not data related to the attendees for the selected engagement
type(s) user will see a grey chart with number of attendees = '0".

VALUE CHART

On the "Value” daunt chart user can see the information related to the opportunity
amount for all briefings (not for the exact engagement type) that scheduled at the specific
Center.

The "Value” chart should build only for the briefings with engagement types ‘Customer’
and 'Partner’ scheduled at the specific Center.
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Jalue: 31,400, 000,000

Figure 103. Value daunt chart

The "Value” chart takes data from Opportunity page from a specific Briefing.

In case we do not have Opportunity information for the briefing then that briefing
should not be including to the “Value” chart

In case we have original opportunity data on the Briefing - Opportunity page then
this opportunity value should be added to the Value for a specific Center

In case user changed the opportunity value on the Briefing - Opportunity page
then the updated opportunity value should be added to the Value for a specific
Center

In case user closed the opportunity on the Briefing - Opportunity page then this
opportunity value (final opportunity value) should be added to the Value for a
specific Center

In case the system has not data related to the opportunity value for the selected center(s)

user will see a grey chart with total value = '0".

IMPRESSIONS CHART

The “Impressions” daunt chart shows information related to the CE Client App Usage for

all active and/or completed briefings (accept Postponed) for a certain period.
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Impressions: 1,076

B Daily Sessions: SR4
B Media Views: 298
B Media Emailed:; 194

Figure 104. Impressions chart

The system will catch all activities related to the CE App (daily sessions and/or unload/view
media files) even after briefing had been finished. In that case user can see the correct
information on the “Impressions” chart when they selected the original briefing day.

Example:

The briefing is scheduled on the 1-st of June. User uses the Customer Portal during the
day of briefing and the 2-nd of June.

When user selects the 1-st of June then on the “Impressions” chart user will be see the
information about App Usage for all days (1-st and 2-nd of June).
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9.2. ANALYTICS

With the help of the Insight - Analytics section, we provide our users the possibility to
manage the effectiveness of the completed briefings.

We are collecting basic KPIs of CE Client App usage during the briefing lifecycle only by
External Attendees.

9.2.1. APP USAGE
On the first page user will see the general information about usage of CE Client App.

On the "App Usage” page we show daily sessions (date and time when user logged into
CE App Client) of all external attendees.

a Home Engagement - Experience « Content « Insight ~ Health ':' - 9 =
Analytics

Srheduler
—
App Usage 17252021 - 1/2,.. X Santa Clara Ce... « Al »
Section Views TOTAL & OF MG 8 OF G & OF BG & OF

DAILY SESSIONS PAGE VIEWS MEDIA VIDWS MEDIA CMAILED

212 14 25 7

Media Melrics

ATTENDEE CUSTOMER BRIEFING PAGE SAEDIA MEDIA

NAME NAME o WIEWE VIEWS EMAILED
rathon Fri, Sep 18
i Bank of America oo . F . & -} |
I 0:0Bam PS5
. San 18
thir Bank ol &merica noo2 f el
il 12:45pr T
P . Fri, Sep 18
Bank of América nooa . 4 5 i
11:28am PS
thar Bank of America oo I"I":.i' |
+1.2pmm PST
(Y} L
Ichael Bank of America 00os IM_, \, 3¢
4 &M
thar Mean, Sep 21
' 1 006 L L .
i Bank of America 000 10:0Bam PST 1 10
atha Bank of Amaris Ma, Sef
il lank of Armerica 07 4:15pm PST 13 1
an Tue, Sep 22
Bank of America ODOE 10 32
it ! e 1:19am PET
Fri, Sep 25
" ! Bank of &merica D00S B0 ‘\.(IL iq i i2
ane " . Fri, 5ep 25 _ .
Smilth Bank of America oo 12:550m PST 5 22 14
Riows per page: 10 = 1-10 af 76 >

Figure 105. Ce App Analytics - App Usage

At the top of the screen user will see predefined (default) filters:
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DATE RANGE

- last 5 days should be displayed by default (4 days in the past + today).
- users can select a range from a past date to the current date to see results.
- the selected Date Range cannot be greater than one year.

CENTER

- user default center
INDUSTRY

- by default we will show briefings for All industries.
User can manage information for each filter.

Based on the default filters the main table with all data for CE Client App usage and
TOTALS/AVG high-level numbers will be built.

TOTAL & OF AVG & OF AVG & OF AVG & OF

DAILY SESSIONS PAGE VIEWS MEDIA VIEWS MEDIA EMAILED
Figure 106. TOTALS/AVG high-level numbers
EXPORT

Click on "Export’ button user should be able to export xslx file.

The exported file will separate into two tabs — App Usage Overview and App Usage Data.

A B C D E F
1 |Date Range Center Industry Total # of Daily Sessions Avg # of Media Views Avg # of Media Emailed
2
3
a

Figure 107. App Usage Overview tab

A B C D E F
1 |Date Range Center Industry Total # of Daily Sessions Avg # of Media Views Avg # of Media Emailed
2
3
4

Figure 108. App Usage Data tab
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MOBILE VIEW:

On the mobile view, the table contents will not be shown. It will display a note to the

user informing them that they can export the data (using the export button) or view the

data on a larger screen device.

The filters will not be available on mobile view. The high-level metrics will still be
available on the mobile view.

= Experience
Analytics
CE App Scheduler
—
App Usage -
TOTAL # OF AVG # OF
DAILY SESSIONS PAGE VIEWS
AVG # OF AVG # OF
MEDIA VIEWS MEDIA EMAILED
RESLILTS (36)
Mo list view on mobile. Please export or view on
a larger device,

Figure 109. App Usage tab on a mobile device
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9.2.2. SECTION VIEW

On the Section View page user can see information about the usage of each CE Client
App tab in more close perspective.

U Home Engagement Experience ~ Content ~ Insight + Health '_:fﬁ‘ v ‘ 9 v

Analytics

CE App Scheduler

Section Views AVG # OF AVG # OF VIEWS
VIEWS PER BRIEFING

101.1 3.7

Media Metrics

SECTION SECTION # OF #f OF PAGE AVG VIEWS
NAME TYPE BRIEFINGS VIEWS PER BRIEFING

Home Standard 36 124

Center Info Standard 16 12 31

Figure 110. CE App Analytics - Section View

Based on the default filters the main table with all data for CE Client App usage and
TOTALS/AVG high-level numbers will be built.

AVG &t OF AVG # OF VIEWS
VIEWS PER BRIEFING
101.1 3.7

Figure 111. TOTALS/AVG high-level numbers

# OF PAGE VIEWS:

- the system will count any page that is located within a section, not just the section
landing page.

- A custom tab cannot count the interactions of the webpage that is iFramed, but
only the amount of times the user comes to that custom tab page.

AVG VIEWS PER BRIEFING:

- # of Page Views divide on # of Page Views
- show one decimal place for double values
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EXPORT
Click on "Export’ button user should be able to export xslx file.

The exported file will separate into two tabs — Section Views Overview and Section Views
Data.

A B C D E
1 |Section Name Section Type # of Briefings # of Page Views Avg Views Per Briefing
2
3

Figure 112. Section Views Overview tab

A B C D E
1 |Section Name Section Type # of Briefings # of Page Views Avg Views Per Briefing
2

3
a

Figure 113. Section Views Data tab
MOBILE VIEW:

On the mobile view, the table contents will not be shown. It will display a note to the
user informing them that they can export the data (using the export button) or view the
data on a larger screen device.

The filters will not be available on mobile view. The high-level metrics will still be
available on the mobile view.
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Experience

Analytics

CE App Scheduler

Section Views -

AVG # OF AVG # OF VIEWS

VIEWS PER BRIEFING
RESULTS (36)

No list view on mobile, Please export or view on
alarger device,

Figure 114. Section Views tab on a mobile device
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9.2.3. MEDIA METRICS

On the Media Metrics page user can see the list with all media items which were viewed
by the user.

Q Home Engagement ~ Experience « Content « Insight ~ Health ::: - 9 -
Analytics

CE App Scheduler
App Usage 1252021 - 1/2.. % Santa Clara Ce.. All - m
Section Views TOTAL & OF AVG # OF TOTAL & AVG #
VIEWS VIEWS EMAILED EMAILED
Media Metrics 21 2 24 ,.l 44 ,.l _]
FILE # OF # OF MEDIA .
E 5
MEDIA NAME & TYPE VIEWS EMAILS TYPE INDUSTRY
0 g . Customer
POF 5 edie Al
POF Relatec i
) Media
Related
Vid 6 Medi Al
Related
ot ¢ Media
Custamer
u Media
videomedianamethatissuperion Ty Related
gname. pf ror " i Media
" - Related
sackgroundmedianame. pal PDF 4 calthcare
backgroundmedianame. pd D 4 Media Healthcare
sideomedianamethatiss n " 33 " me
videomed |Ia methatissuperios Video 2 8 Cus|p T Healthcars
gname.pd Media
videomedianamethatissuperion video N o Related ioT
gname.pdf N “ Media
ot B Viden 2 e Related .
Hitachi Brand Video 2019 Image 8 7 Media leT
Rows per page: 10 = 1-10 of 76 >

Figure 115. CE Client App - Media Metrics

Based on the default filters the main table with all data for CE Client App usage and
TOTALS/AVG high-level numbers will be built.

TOTAL & OF A & OF TOTAL & AV @
WVIEWS WIEWS EMAILED EMAILED

212 24 144 11

Figure 116. TOTALS/AVG high-level numbers

EXPORT

Click on 'Export’ button user should be able to export xslx file.
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The exported file will separate into two tabs — Media Metrics Overview and Media Metrics
Data.

A B C D E F G
1 |Date Range Center Industry Total # of Views Avg # of Views Total # Emailed Awvg # Emailed
2
3
4

Figure 117. Media Metrics Overview tab

A B C D E F
1 |Media Name File Type # of Views # of Emails Media Type Industry
2
3
4

Figure 118. Media Metrics Data tab
MOBILE VIEW:

On the mobile view, the table contents will not be shown. It will display a note to the
user informing them that they can export the data (using the export button) or view the
data on a larger screen device.

The filters will not be available on mobile view. The high-level metrics will still be
available on the mobile view.
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Experience

Analytics

CE App Scheduler

Media Metrics -
TOTAL # OF AVG # OF
VIEWS VIEWS
212 24
TOTAL # AVG #
EMAILED EMAILED
144 11
RESULTS (36)

Mo list view on mobile, Please export or view on
a larger device,

Figure 119. Media Metrics tab on a mobile device
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SECTION 10: CONTENT

10.1. MEDIA

The Content — Media is a new menu where the Briefing Manager will store all media files.

The media files from the Media Library will be used for the products — briefing media,

virtual warmer additional media, Customer Portal, Signet Player.

We migrated the media files from the Experience — Customer Portal — Media page to the

Media library.

We also changed the logic and now user can add the media files from the Media Library

to the products — briefing media, virtual warmer additional media, Customer Portal, Signet

Player.
ADD/EDIT MEDIA

Clicking on the ‘Add Media’ button user will navigate to the ‘Media Details’ form where

they can create a new marketing media.

Field Data Validation
Media - required Error: Media is required
- will be filled with the uploaded
media
- media thumbnail
Media Name -required - Error: Media Name is
- freeform text field required
- max length: 500 symbols - Uploading file
(name.file_extension) exists
for the current client in
database.
Media Short -optional
Description - freeform text field
- max length: no restrictions
except the technical constrains
Private - the private | -optional
toggle will not affect | - "No” by the default
any of the product | - helper text: Private media will
except the CE App | be disabled from being
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downloaded or emailed in the CE
App.

Industry

- required

- drop-down with the list
industry created

- All selected by the default

- multiple selection is available

- Error: Industry is required

Center

- required
- drop-down with the list of
Centers the user has access to:

* for "Default Settings” option
‘All" selected by default

* the center which was chosen at
the “Playback” page - this center
should be indicated in the field
and cannot be unchecked.

- multiple selection is available

- the center which was chosen at
the “Playback” page - this center
should be indicated in the field
and cannot be unchecked.

- Error: Center is required

Product

- optional
- drop-down with the list of
available products:

* the default value will be the
product for which we are
uploading this media.

* This will value cannot be
unchecked.

- The user can add also add
more products.

- multiple selection is available

- If the Product name exceeds
the dropdown width, it will
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ellipsis and not wrap to the next
line.

- this dropdown is sorted by
product name alphabetically,
then center name secondarily.

- The user can also leave the
product drop-down empty or do
not choose any of the On-Site
Channel products which means
that this media will not be added
to any of the playbacks or in the
Customer Portal/Virtual Warmer.

WELCOME SCREEN ASSOCIATIONS:

After the user will choose the On-Site Channels - Welcome Screen inside the Product
drop-down, this media will be automatically added to this product playback per the
chosen Center.

The user can also uncheck the Welcome Screen product in the Product drop-down and
this will automatically remove this media from the product playback in accordance with
the specified Center.

The user can remove the Media from the Playback tab. The Media will not be removed
from the Content > Marketing tab but the Product value will be updated.

ROOM WARMER ASSOCIATIONS:

After the user will choose On-Site Channels - Room Warmer inside the Product drop-
down, this media will be automatically added to the product playback for all Rooms of
the chosen Center.

The user can also uncheck the Room Warmer product in the Product drop-down and
this will automatically remove this media from the product playback for all rooms in
accordance with the specified Center.

The user can remove the Media from the Playback tab. The Media will not be removed
from the Content > Marketing tab but the Product value will be updated.

MEDIA CHANNELS ASSOCIATIONS:
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After the user will choose the On-Site Channels — Media Channels inside the Product
drop-down, this media will be automatically added to this product playback per the
chosen Center.

The user can also uncheck the Media Channels product in the Product drop-down and
this will automatically remove this media from the product playback in accordance with
the specified Center.

The user can remove the Media from the Playback tab. The Media will not be removed
from the Content > Marketing tab but the Product value will be updated.

VIRTUAL WARMER ASSOCIATIONS:

User can add a media for the specific briefing in the Experiences page - Virtual Welcome
Additional Media. Clicking on the “Upload” button user will see the Content — Media
dialog box where they can select media from the Content Library or Upload a new
media file

CUSTOMER PORTAL ASSOCIATIONS:

After the user will choose Customer Portal inside the Product drop-down, this media can
be presented on the Customer Portal > Media tab if briefing’s industry == media’s
industry

The user can also uncheck the Customer Portal in the Product drop-down and this will
automatically remove this media from the product regarding the center.

For the multi-accounts briefings, we will show media for any/all accounts industry.

User can add a media for the specific briefing in the Experiences page - CE App
Customer Media. Clicking on the "Upload” button user will see the Content — Media
dialog box where they can select media from the Content Library or Upload a new
media file

PREVIEW/DOWNLOAD MEDIA

Clicking on the media name user will navigate to the ‘Media Details’ overview page where
they can view all information about media.

Clicking on the ‘Preview’ text link user will open the media item in a new browser tab.
From this tab, the user can download the media item.

- The video will be opened in the default player and will start to play.
- PDF files should also be opened with an option to preview them.

Clicking on the “Download” user will download the media file to their local machine.
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SECTION 11: VIRTUAL WARMER SCREEN

On the Briefing Overview page user can also see ‘Launch Virtual Welcome' link. With the
help of that link, user can navigate to the Virtual Screens with information (Briefing Name
and Agenda) for that briefing.

Briefing Status: Active
Ext ID: 710 » PIN: WMKAUNAC

Launch Virtual Welcome &

Figure 120. Launch Virtual Welcome link
Clicking on that link user should navigate to the new tab with Virtual Welcome screens.

HEADER

1. On the header, the user can observe the section with the current time in a time zone
related to the Briefing Center.

This section will be displayed if user turns on the “Show Time in Header” toggle on the
Experience > Virtual Screens > Settings tab.

User can also see information related to the additional time zone for the Briefing.

This section will be displayed if user selects that information on the menu Engagement >
Briefing Details > Facilitation tab and turns on the “Show Secondary Time” toggle on the
Experience > Virtual Screens > Settings tab.

There are possible combinations:

- Turn on the “Show Time in Header” and the “Show Secondary Time" toggle
- Turn on only the “Show Time in Header” toggle

- Turn on only the “Show Secondary Time" toggle

- Turn off both toggles

G:42am PST
12:42am EST

Figure 121. Time section

2. Play Music button

If the “Show Music in Header” toggle is on in the Virtual Warmer — Settings page and the
audio file is selected, then on the product header should be displayed “Audio” button

- the default button view - audio button with the “Play” element
- click on the audio button - the system will play a selected audio file in a loop
- when the audio is playing the ‘play’ element changes to the ‘pause’
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3. Also, user can manage breaks and pauses during briefing setting up stopwatch value
from the drop-down menu with 5-minute increment values (from 5 till 60 minutes).

Control element includes:

- Previous button
- Play/Pause button
- Next button

Figure 122. Stopwatch

Once stopwatch value was selected countdown should start. User should be able to turn
off the countdown by clicking on ‘X" button.

Resumes in: 04:59 x W+ M
AN U P DS

Figure 123. Countdown

Once the stopwatch countdown started, controls will hide after 5 seconds. To made
control visible user should hover the header again.

The controls for Previous, Play/Pause, and Next do not affect the countdown.
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GENERAL SCREEN

© siGneT ol Pl > w

Welcome
Bank of America

Information Technology
3rd line of text

Figure 124. Virtual Welcome first screen
On the first screen should be displayed the following information:
- Company Logo with or without white container

- 'Welcome’ predefined text
- Briefing Name

AGENDA SCREEN

On the next screen should be displayed screen with Agenda information. Depending on
briefing duration (single day or multi-day) user will see one or more virtual screen(s) with
the agenda.

For single day briefings, on Virtual Welcome screen the label for the Agenda view will be
“Today’s Agenda”.

224



)( | ACCELERATING OPPORTUNITIES

Today's Agenda -~ °

TIME

9:00am PST

15am PST

10:00am PST
11:00am PST
12:00pm PST

1:00pm PST
2:30pm PST
4:00pm PST

5:00pm PST

5:15pm PST

AGENDA

Greeting & Introductions

Voice of the Customer

Current Platform Overview

Next Generation Implementations for Blockchain Analytics
and Artificial Intelligence

Lunch Break

Specialized Offering Demonstrations
System Integration Planning
Briefing Wrap-up

Closing Message

Thank You

Figure 125. Agenda for single-day briefing

DISCUSSION LEADER

Johnathan Calovich,
John Doe

Kristina Asher,
Jane Doe, +2

Bryan Mohr

David Aligo

Tabatha Davis

For multi-day briefings, on Virtual Welcome screen the label for the Agenda view will be

"'s Agenda”. The agenda will display all available days of the briefing unless it has already

passed.

9:42am PST
12:42am EST

Thursday, Dec 3rd Agenda

TIME

am PST
m EST)

S5am PST
:15pm EST)

11:00am PST
(2:00pm EST)

12:00pm PST
(3:00pm EST)
1:00pm PST
(4:00pm EST)
2:30pm PST
(5:30pm EST)

4:00pm PST
(7:00pm EST)

5:00pm PST
(8:00pm EST)

5:15pm PST
(8:15pm EST)

AGENDA

Greeting & Introductions

Voice of the Customer

Current Platform Overview

Next Generation Implementations for Blockchain Analytics
and Artificial Intelligence

Lunch Break

risipecialized Oﬂerin;)emonstrations
System Integ;ation Planning
Briefing Wrap-up

Closing Message

Thank You

Figure 126. Agenda for multi-day briefing

DISCUSSION LEADER

2
AR -
‘T{]janeDoe

m John Doe

E'] Maximilianus Montgo...

User can expand each agenda item if it contains some description and/or assigned

speaker. The user can expand and collapse an agenda item whenever they want.

Agenda items with no description or speakers will not have an expand icon.
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The scroll is implemented for the page for expanded agenda items that exceed the
height.

The agenda item will also automatically expand 5 minutes before the specific agenda
start time and will stay on the screen as long as its duration will be.

The user can only expand one agenda item at a time, if the user expands an agenda item
while another is already expanded, the previously expanded agenda item will collapse and
the new one will expand.

If the user has the screen on a pause state, nothing will automatically expand or cycle. But
the user can still expand and collapse agenda items manually.

On the top of the expanded area user will see an Agenda Topic Description.
Below the Agenda Topic Description will be located the speaker’s information:

- The Speaker Headshot
- Speaker First/Last Name
- Speaker Title

The max number of Speakers on the extended view is 10.

User can show or hide the speaker headshot with the help of “Show Speaker Headshot”
toggle on the Experience > Virtual Screens > Settings tab.

If the Speaker will not have headshot attached while “Show Speaker Headshot” toggle
set to "ON" - the default image will be displayed.

If “Show Speaker Headshot"” is set to "Off" - the extended agenda view will be shown
without headshots.
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SECTION 12: CUSTOMER PORTAL (new product layout)
12.1. LOGIN FORM

Before the system will have a briefing context, user will see an old Ul for “Meeting ID"
form.

= SIGNET

Briefing Login

Enter Meeting ID

SIGNET

Figure 127. Login Form
12.2. ATTENDEE SELECTION FORM

When attendee entered the Briefing ID after that we have a briefing context, and they can
see next page (Attendee Selection page) with new Customer Portal layout.
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Please Choose Your Name

Meeting ID: 1282 | Briefing: Signet Communications Group

A. Martin | CEO
E. Hannon
M. Scott

T. Flenderson

Figure 128. Attendee Selection form

Please Enter Your Email Address
Confirm your emall address to access the Customer Portal

Your Name Your Email

M. Scott

Figure 129. Attendee Confirmation email

12.3. HOME SCREEN

X nexus

D. Schrute
M. Palmer

P. Lapin-Vance

X nexus

Home page with new layout looks wide and the Center Info and Concierge sections

located at the right part of the screen.

Center Info and Concierge sections will be displayed only for pre-briefing period.
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X nexus

”// Welcome Johnathon

BANK OF AMERICA

We're excited to host you in a personalized customer engagement designed to address
business goals and topics that are most important to you. In a session tallored specifically to
your business, we'll explore solutions for advancing your goals and overcoming your biggest
challenges. We're passionate about delivering exceptional customer experiences and helping
you do the same for your customers.

Visit Our Website
View Related Media
Engagement Details
Wed Feb 19 | 9:00am - 4:30pm PST
Signet Santa Clara Client Experience Center

Innovation Room

Video Conference link will be provided on the day of the briefing.

Figure 130. Home page with bottom navigation menu

%77  Welcome Johnathon

BANK OF AMERICA

We're excited to host you in a personalized customer engagement designed to address
business goals and topics that are most important to you. In a session tallored
specifically to your business, we'll explore solutions for advancing your goals and
overcoming your biggest challenges. We're passionate about delivering exceptional
customer experiences and helping you do the same for your customers,

View Related Media

Engagement Details

Wed Feb 19 | 9:00am - 4:30pm PST

- EIEIEDY

Meeting Password: WTusmKhV

Figure 131. Home page with left navigation menu

Information about briefing hidden in the slideout menu. To open that section user can
click on the "Hamburger” button.
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x nexus X Close

“Z- Johnathon
— wncoramenes  SMIth
”7 Welcome Johnathon

BANK OF AMERICA

Customer Briefing

Welcome to today’s briefing. We look forward to spending time with you today to address

your business goals and topics that are most important to you. We've learned a few things Wed, May 12 | 09:00 - 04:30 PST
about operating in a social, customer-centric world and we want to share our learnings. Signet Santa Clara Client Experience Center
We're here to help you address some of the biggest challenges of doing business in today’s Innovation Room

marketplace,
(I join virtual Meeting

Meeting Password: WTusmKhv

Your Briefing Manager is Jane Doe.

B Contact for assistance
Engagement Details & Sign out

Wed Feb 19 | 9:00am - 4:30pm PST
Signet Santa Clara Client Experience Center
Innovation Room

[ Join Virtual Meeting

Figure 132. Slideout menu

12.4. CENTER INFO
Center Info page looks wider, and images has bigger resolution.

On the Leadership Team page the leadership team member's photos has a bigger
resolution that at the old Customer Portal Ul.

X nexus

Center Info

Innovation starts here for the future.

At the Executive Briefing Center, we will work with you to address the unique
challenges your organizations face, determining which industry-leading solutions can
help streamline operations and maximize your business opportunities. Join our team
of experts at the Executive Business Center, where you can see first-hand how our
technologies can secure the demanding needs of your organization and help drive
digital innovation from within.

Leadership Team
Our Executive Leadership

Get the full center brochure

Figure 133. Center Info page
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X nexus

Leadership Team

Jane Doe John Doe
Chief Executive Officer - 4 Chief Technology Officer

VIEWBIO 9 VIEWBIO

Figure 134. Leadership Team

12.5. AGENDA

On Agenda page Briefing Manager can customize the styles for rating section.

X nexus

Agenda
9:00am - 9:15am Greeting & Introductions
9:15am - 10:00am Voice of the Customer
10:00am - 11:00am . = Current Platform Overview

Description

Discussing broad cloud portfolio options using self-service infrastructure with instant deployment on a leading-edge platform
with managed services.

Discussion Leader Rate Discussion Leader

John Doe Please rate your satisfaction with the speaker’s presentation.
Director of Product

\’IEW BIO & m‘(;m é é b 6
-l

O o] O O O

11:00am - 12:00pm Next Generation Implementations

12:00pm - 1:00pm E3A Lunch Break
Figure 135. Agenda page with rating section

The same rating styles will be applied to the Feedback form.
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X nexus

Please share any additional comments about your experience with us,

Agenda Topic Feedback
Mon, Feb 15

Current Platform Overview

10:002m - 11:00am PST

Please rate your overal satisfaction with this discussion leader.

et al i 3 s s
Q Q o] [0} O
6 3 v B P—
e} o] o o} Q

‘ Please share any additional comments about your experience with us,

John Doe
Directar of Product

MNext Generation Implementations

11:002m - 12:00pm PST
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SECTION 13: SIGNET PLAYER
13.1. WELCOME SCREEN PRODUCT

The Welcome Screen product will be installing to the devices that located inside the
Briefing Center (e.g. screens in the lobby and/or behind the reception)

13.1.1. GENERAL WELCOME SCREEN

The General Welcome screen is the first screen that the attendee should see inside the
Briefing Center.

On that screen should be displayed only Greeting Message.

The greeting message should be taken from the CSP: Experience > On-Site Channels >
Settings - ‘General Welcome Greeting Message Text' field.

General Welcome screen we show with the general background. The system takes the
background images uploaded at Experiences — Virtual Screens — Backgrounds menu.

In case we have not background related to the General industry then the system will show
the background color.

12:35 | Fri, Feb 28th

Welcome to the Client

Experience Center

©scNeT

Figure 136.General Welcome screen

RULES WHEN WE SHOW GENERAL WELCOME SCREEN:

1. If there is no briefing scheduled for today in a Center the Signet Player should play on
General Welcome screen.

2. If there is at least one briefing scheduled for today in a Center — show General Welcome
first and then other carousel screens
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3. The Signet Player should play on General Welcome screen if user uncheck all
checkboxes on Experiences > On-Site Channels > Welcome Screen > Settings tab

13.1.2. MULTI-CLIENT SCREEN

The Signet Player will play the Multi-Client Welcome screen when more than one
briefing has schedule today in the Center.

On the Multi-Client Welcome screen user will see the list with all briefings schedule today.

Multi-Client screen we show with the general background. The system takes the
background images uploaded at Experiences — Virtual Screens — Backgrounds menu.

In case we have not background related to the General industry then the system will show
the background color.

Multi-Client Welcome screen should be shown the whole day (from 12 am till 12 pm).
And user can see all briefings scheduled today even if they are finished.

If there are 2 or 3 briefings scheduled in the Center user should see all these briefings
on the one 'Multi-Client Welcome' screen.

Welcome to the Center 12:35 | Fri, Feb 28th

Bank of America Information Technology

CONFERENCE ROOM A

IBM Cloud Solutions Group

CONFERENCE ROOM B

Telsa Motors Cloud Infrastructure Services

CONFERENCE ROOM C

Figure 137. Multi-Client screen with three briefings

If there are 4 and more briefings scheduled in the Center, the briefings should be divided
into a max of 6 briefings per screen.

The maximum amount of Multi-Client screens is 4 screens to show up to24 briefings.
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Welcome to the Center

Bank of America Information
Technology

CONFERENCE ROOM A

IBM Cloud Solutions Group
CONFERENCE ROOM B

12:35 | Fri, Feb 28th

AT&T Partner Alliance
CONFERENCE ROOM G

Walmart Retail Solutions
Group

CONFERENCE ROOM E

Telsa Motors Cloud
Infrastructure Services

CONFERENCE ROOM C

Figure 138. Multi-Client screen with more than three briefings

RULES WHEN WE SHOW CLIENT WELCOME SCREEN:

1. If we have more than one client briefings in the Center then the Signet Player should
play next screens:

- General Welcome View
- Multi-Client Welcome
- Client Welcome

A different client will be displayed on the Client Welcome View after each cycle.

GENERAL
+| WELCOME VIEW

e

MULTICLIENT
WELCOME

» L .
CLIENT CLIENT CLIENT
WELCOME 1 WELCOME 2 WELCOME 3
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13.1.3. CLIENT WELCOME SCREEN

The Client Welcome screen will be shown when at least one briefing has schedule today
in the Center.

The Signet Player should play the Client Welcome screen only for briefings with format
In-Person.

Client Welcome screen we show with the background related to briefing account industry.
The system takes the background images uploaded at Experiences — Virtual Screens —
Backgrounds menu.

In case user did not upload the background related to the briefing account industry then
the system will take the background related to the General industry.

In case we have not background related to the General industry then the system will show
the background color.

12:35 | Fri, Feb 28th

WELCOME

Bank of America
Information Technology

9:30 AM - 4:30 PM

You're in the Conference Room A

Figure 139. Client Welcome screen

RULES WHEN WE SHOW CLIENT WELCOME SCREEN:

1. If we have only ONE client briefing in the Center then the Signet Player should play next
screens:

- General Welcome screen
- Client Welcome screen

2. If we have more than one client briefings in the Center then the Signet Player should
play next screens:

- General Welcome View
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- Multi-Client Welcome
- Client Welcome

A different client will be displayed on the Client Welcome View after each cycle.

3. The Client Welcome screen should be shown only for in-person briefings with briefing
types checked on Experiences > On-Site Channels > Welcome Screen > Settings tab.

4. Verify 'Pre-Start Time Duration’ on the Settings tab and briefing start time to start
showing the Client Welcome for that briefing.

5. Verify 'Post-End Time Duration’ on the Settings tab and briefing end time to stop
showing the Client Welcome for that briefing.

6. The Client Welcome screen should be removed from the play carousel after it has
finished “Post-End Time Duration” period.

BEST PRACTICE FROM SCALA PLAYER:
Preconditions:
1. We have one completed briefing (Br.A) and its Post-End Time Duration is still in process.

- Briefing Duration: 10 am - 11 am
- Post-End Time Duration (1h - default): 12pm

2. We have a new active briefing (Br.B) and its Pre-Start Time Duration starts.

- Briefing Duration: 01 pm - 02 pm
- Pre-Start Time Duration (1h - default): 12pm

Solution:

When Post-End Time Duration for one briefing overlaps the Pre-Start Time Duration for
the new briefing the solution is split this time in half

- Post-End Time Duration (1h - default): 11:30pm
- Pre-Start Time Duration (1h - default): 12pm
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13.2. ROOM WARMER PRODUCT

The Room Warmer product will be installing to the devices that located inside the meeting
room.

13.2.1. GENERAL WELCOME SCREEN

The General Welcome screen is the first screen that the attendee should see inside the
meeting room if there are no briefings scheduled for this moment.

On that screen should be displayed Greeting Message and Wi-Fi information.

The greeting message should be taken from the CSP: Experience > On-Site Channels >
Room Warmer > Settings - ‘General Welcome Greeting Message Text' field.

General Welcome screen we show with the general background. The system takes the
background images uploaded at Experiences — Virtual Screens — Backgrounds menu.

In case we have not background related to the General industry then the system will show
the background color.

12:35 | Fri, Feb 28th

Welcome to the Client
Experience Center,

Wi-Fi Network: EBC-Guest eSIGNET
Wi-Fi Password: EBC-Guest-2021

Figure 140. Room Warmer - General Welcome screen
RULES WHEN WE SHOW GENERAL WELCOME SCREEN:

1. General Welcome screen will be displayed only if there are no briefings scheduled in
the Center.

2. If there is at least one briefing scheduled for today in a Center — the General Welcome
screen will be skipped, and Client Welcome will be shown first and then other carousel
screens
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13.2.2. CLIENT WELCOME SCREEN

The Client Welcome screen will be shown when at least one briefing has schedule today
in the Center.

The Signet Player should play the Client Welcome screen only for briefings with format
In-Person.

Client Welcome screen we show with the background related to briefing account industry.
The system takes the background images uploaded at Experiences — Virtual Screens —
Backgrounds menu.

In case user did not upload the background related to the briefing account industry then
the system will take the background related to the General industry.

In case we have not background related to the General industry then the system will show
the background color.

12:35 | Fri, Feb 28th

WELCOME

Bank of America
Information Technology

9:30 AM - 4:30 PM

Wi-Fi Network: EBC-Guest
Wi-Fi Password: EBC-Guest-2021

Figure 141. Room Warmer - Client Welcome screen
RULES WHEN WE SHOW CLIENT WELCOME SCREEN:

1. If we have a briefing in the room then on the RW product we should show the next
screens:

e The Client Welcome screen should be shown first
e Agenda View screen is the next one

2. Verify 'Pre-Start Time Duration’ on the Settings tab and briefing start time to start
showing the Client Welcome for that briefing.
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3. Verify 'Post-End Time Duration’ on the Settings tab and briefing end time to stop
showing the Client Welcome for that briefing.

4. The Client Welcome screen should be removed from the play carousel after it has
finished “"Post-End Time Duration” period.

BEST PRACTICE FROM SCALA PLAYER:
Preconditions:
1. We have one completed briefing (Br.A) and its Post-End Time Duration is still in process.

- Briefing Duration: 10 am - 11 am
- Post-End Time Duration (1h - default): 12pm

2. We have a new active briefing (Br.B) and its Pre-Start Time Duration starts.

- Briefing Duration: 01 pm - 02 pm
- Pre-Start Time Duration (1h - default): 12pm

Solution:

When Post-End Time Duration for one briefing overlaps the Pre-Start Time Duration for
the new briefing the solution is split this time in half

- Post-End Time Duration (1h - default): 11:30pm
- Pre-Start Time Duration (1h - default): 12pm

13.2.3. AGENDA VIEW SCREEN
The "Agenda View" screen should be shown right after the Client Welcome screen.

When the pre-briefing period has started user sees the Client Welcome and Agenda View
screens.

Agenda View screen we show with the background related to briefing account industry.
The system takes the background images uploaded at Experiences — Virtual Screens —
Backgrounds menu.

In case user did not upload the background related to the briefing account industry then
the system will take the background related to the General industry.

In case we have not background related to the General industry then the system will show
the background color.
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Today’s Agenda 12:35 | Fri, Feb 28th

TIME AGENDA DISCUSSION LEADER

09:00 AM Greetings & Introductions
09:15 AM  Voice of the Customer

10:00 AM  Current Platform Overview John Doe

Next Generation Implementations for Blockchain Analytics and Artificial

11:00 AM
Intelligence

Jane Doe

12:00 PM  Lunch Break

01:00 PM  System Integration Planning Johnathan Smith

02:00 PM Specialized Offering Demonstrations Jane Doe, John Doe

03:00 PM Briefing Wrap-up

Figure 142. Room Warmer - Agenda View screen

The "Agenda View" screen should be displayed without linking to the first agenda item
start time.

The Agenda View screen should be displayed before the post-briefing period ended.
The agenda list - max 8 items.

- If we have 8 agenda topics for a briefing, then on the Agenda Views screen should
be displayed all topics and the agenda items should not be removed from the
screen.

- If we have more than 8 agenda topics for a briefing, then the ended agenda topic
should be removed from the top of the Agenda Views screen. The next agenda
topic that didn't fit on the screen (e.g. topic #9) will be added to the bottom of the
agenda list.
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13.3. DOOR MONITOR PRODUCT

The Door Monitor product will be located near the meeting room and Briefing Center’s
visitors can see a general information about the briefing.

SCREEN RESOLUTIONS:

- Landscape Door Monitor 1920x1280
- Portrait Door Monitor 1280x1920

13.3.1. GENERAL WELCOME SCREEN

The General Welcome screen is the first screen that the attendee should see inside the
meeting room if there are no briefings scheduled for this moment.

On that screen should be displayed General Welcome Greeting Message Text.

The greeting message should be taken from the CSP: Experience > On-Site Channels >
Door Monitor > Settings - ‘General Welcome Greeting Message Text' field.

General Welcome screen we show with the general background. The system takes the
background images uploaded at Experiences — Virtual Screens — Backgrounds menu.

In case the user uploaded more than one industry background it will be changing based
on the duration specified in the Settings — “Background Image Time Duration”

In case we have not background related to the General industry then the system will show
the background color.
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Dagobah

Welcome to the Client
Experience Center

12:35 | Fri, Feb 28th © scner

Figure 143. Door Monitor - General Welcome

RULES WHEN WE SHOW GENERAL WELCOME SCREEN:

1. If there is no briefing scheduled for today in a Center the Signet Player should play on
General Welcome screen.

2. The General Welcome screen will be changed to the Client Welcome when the pre-
start briefing duration has started

3. After the post-end briefing duration has finished user sees only the General Welcome
screen.

13.3.2. CLIENT WELCOME SCREEN

The Client Welcome screen will be displayed during the pre-start / briefing duration and
post-end duration specified in the Settings.

The Signet Player should play the Client Welcome screen only for briefings with format
In-Person.

Multi-Account Briefings will not show any logos on the Client Welcome screen. In this
case, the Client Welcome “No Logo” view will be shown.

Client Welcome screen we show with the background related to briefing account industry.
The system takes the background images uploaded at Experiences — Virtual Screens —
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Backgrounds menu. In case the user uploaded more than one industry background it will
be changing based on the duration specified in the Settings — “"Background Image Time
Duration”.

In case user did not upload the background related to the briefing account industry then
the system will take the background related to the General industry.

In case we have not background related to the General industry then the system will show
the background color.

The industry for multi-accounts briefings will be “General” and backgrounds with industry
“General” will be shown.

Dagobah

WELCOME

Pfizer North

America

9:30 AM - 4:30 PM

12:35 | Fri, Feb 28th © scNet

Figure 144. Door Monitor - Client Welcome
RULES WHEN WE SHOW CLIENT WELCOME SCREEN:

1. If we have a briefing in the room then on the DM product, we should show the next
screens: Only Client Welcome screen should be shown

2. Verify 'Pre-Start Time Duration’ on the Settings tab and briefing start time to start
showing the Client Welcome for that briefing.

3. Verify 'Post-End Time Duration’ on the Settings tab and briefing end time to stop
showing the Client Welcome for that briefing.

4. The Client Welcome screen should be removed from the play carousel after it has
finished “"Post-End Time Duration” period.
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13.3.3. CLIENT WELCOME SCREEN FOR THE PRIVATE BRIEFING

User sees the Client Welcome - Private Briefing screen if the appropriate toggle (“Private
Briefing”) inside the Briefing Overview — Experience tab turned on.

The Client Welcome — Private screen will be displayed during the pre-start / briefing
duration and post-end duration specified in the Settings.

The Signet Player should play the Client Welcome screen only for briefings with format
In-Person.

Private Client Welcome screen will show the backgrounds related to the “General”
industry. The system takes the background images uploaded at Experiences — Virtual
Screens — Backgrounds menu. In case the user uploaded more than one industry
background it will be changing based on the duration specified in the Settings —
“Background Image Time Duration”.

In case we have not background related to the General industry then the system will show
the background color.

Dagobah

Private Briefing

9:30 AM -4:30 PM

12:35 | Fri, Feb 28th © scNeT

Figure 145. Door Monitor - Private Briefing

RULES WHEN WE SHOW PRIVATE CLIENT WELCOME SCREEN:

1. If we have a private briefing in the room then on the DM product, we should show the
next screens: Only Private Client Welcome screen should be shown

2. Verify 'Pre-Start Time Duration’ on the Settings tab and briefing start time to start
showing the Private Client Welcome for that briefing.
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3. Verify 'Post-End Time Duration’ on the Settings tab and briefing end time to stop
showing the Private Client Welcome for that briefing.

4. The Private Client Welcome screen should be removed from the play carousel after it
has finished “Post-End Time Duration” period.
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13.4. MEDIA CHANNEL PRODUCT

The Media Channel product will be installing to the devices for the entertaining purposes
for the users to add content.

Media that will be turned on the “Playback” page will be displayed on the SP[MD] in the
exact same order.

All media (image/video) added to the Media Channel's playback will be displayed on the
SP no matter which industry will be chosen for such media.

The media should play on the full screen.

The image duration during the Media Channel’s playback will be hardcoded and equal to
20 seconds by default.

If the media item is a video (max file size 2Gb), it will play its natural file duration.

In case no media were added to the Media Channel playback - SP will show a black screen.

247



